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MOVADO TC* ULTRA-THIN CASE DESIGN 
IN STAINLESS STEEL WITH MODERN BLACK DIAL. 

MOVADO.COM 
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EDITOR'S 

Letter 



Ralph Lauren’s new RL67 Tourbillon 



Frederique Constants new Slimline 
Tourbillon Manufacture 



Franc Vila’s new FVi No. 8 
Tourbillon SuperLigero Skeleton 


What’s With All 

hSf The Tour billons? 


A highlight of this issue is our report on the 
Baselworld fair. It’s a monster, running 
from page 50 to 117, with other Basel- 
world bits appearing elsewhere. The section has 
plenty of information about the current watch 
scene, and plenty of new watches - more than 60 
of them. Among them are 10 tour billons. We 
could have shown oodles more. The pricey tour¬ 
billon - which was pretty much abandoned dur¬ 
ing the short-lived “new austerity” ushered in by 
the Great Recession of 2009 - has come roaring 
back. We saw the proliferation at SIHH in Janu¬ 
ary, where tour billons abounded. Even fashion 
god Ralph Lauren introduced one! 

The same thing happened at Baselworld. 
Before the show, our editorial team decided that, 
under the circumstances, we would downplay 
tourbillons in our coverage, since most watch 
guys can’t afford them. But it wasn’t easy: a bevy 
of brands made a new tourbillon their lead item. 
Inevitably, the question arises: What’s with all the 
bloomin’ tourbillons? 

The perfect guy to ask was Sascha Moeri, 
CEO of Carl F. Bucherer. Moeri introduced the 
brand’s first tourbillon at Baselworld, the 
Manero Tourbillon Limited Edition (188 pieces 
at $98,800), on Bucherer’s 125th anniversary. His 
answer is instructive. “We needed to have one,” 
he told me. “The Chinese are asking ‘Are you a 
manufactured To them, the tourbillon is the sym¬ 
bol of a manufacture brand.” In fact, Carl F. 
Bucherer is a manufacture brand. It has produced 
its own chronograph movement since 2008. But 
it didn’t make a tourbillon watch. When Moeri 
was looking for a high complication to serve 
as the premier piece in CFB’s Manero collection, 
he opted for a tourbillon. CFB collaborated with 
Audemars Piguet Renaud & Papi, which 
produced a tourbillon movement that is exclusive 
to CFB. 

Moeri’s decision - the same one made in 
recent years by scores of Swiss watch CEOs - 
explains a major factor behind the tourbillon 
explosion. In today’s China-driven luxury-watch 
world, if you don’t have a tourbillon watch in 
the line, you’re not perceived as a real-McCoy 


mechanical watch producer. That’s crazy, but 
that’s the biz these days. 

Needless to say, watch purists are appalled. 
Patek Philippe CEO Thierry Stern, for example, 
bemoans what has happened to the tourbillon 
watch. “The tourbillon was destroyed because 
suddenly everyone came with tourbillons,” he 
told WatchTime. “You saw people selling tourbil¬ 
lons for 27,000 Swiss francs or so. The finishing 
was awful. The accuracy was a disaster. And that 
killed the tourbillon.” 

Others are more sanguine. They argue that 
the tourbillon craze is part of the natural evolu¬ 
tion of the watch market. We’ve been here before, 
of course. Eight years ago, yours truly weighed in 
with an article entitled, “Will Success Spoil the 
Tourbillon?” (WatchTime August 2005). At that 
time, I discussed the phenomenon with Hublot 
CEO Jean-Claude Biver. He compared the tour¬ 
billon trend to the chronograph craze that swept 
Italy and then the world in the late 1980s. Before 
that, Biver noted, only some firms made chrono¬ 
graphs. After that, everybody did. The same thing 
will happen with the tourbillon, he predicted. 

Biver’s prophecy appears to be coming to 
pass. Certainly, there are plenty of brands like 
Breguet, Girard-Perregaux and Greubel Forsey 
that make tourbillons in house. Indeed, the ranks 
of in-house tourbillon makers are growing. But 
the surprising global demand for tourbillons, par¬ 
ticularly in China and Russia, has spawned a cot¬ 
tage industry of tourbillon movement producers 
in Switzerland. The result is that the once formi¬ 
dable barrier to entry into the tourbillon club is 
gone. A brand willing to make the investment can 
buy a tourbillon movement from a supplier and, 
voila, it’s in the club. 

That club, once the preserve of a few hon¬ 
ored, accomplished manufactures , is not so exclu¬ 
sive anymore. Moeri cites a study putting the 
number of brands worldwide that have tourbil¬ 
lon watches at 145. That’s the price you pay when 
class goes mass. 

Joe Thompson 

Editor-in-Chief 
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Omega Speedmaster "Dark 

Side of the Moon" 

Sinco its 1957 debut. Omega's Speedmaster 
"Moonwatch" had sported a tricorn pax dial 
arrangement. In 2011, Omega outfitted the 
watch with a new co-axial movement and 
bcompax design, both of *hich are used 
again in the first Moonwatch with a black 
ceramic case 
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Panerai Luminor1950 

Regatta 3 Days Chrono 

Panerai has boon involved in yacht racing 
since 2006: it was probabty inevitable that the 
brand would eventually release a watch for 
yachtsmen. That timepiece, which contains a 
brand-new movement and cames the 
roforoneo number PAM00526. makes its 
debut this year. 
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Chrono Manufacture 

Ulysse Nardin's journey 
toward more in-house 
movement production 
continued apace at this 
yoaTs Basolwortd, when the 
brand released its new 
Manne Chronograph 
Manufacture- 



Patek Philippe Unveils 

New Calatrava j 

At this yeaTs Basel world. 
Patek Philippe introduced the 
new Ref. 5227, a new version 
of its classic Patek Philippe 
Caiatrava watch in a slightly 
larger case and a new, hinged 
dustcover over the exhibition 
caseback. 



IQ Celebrity-Branded 

S ports Watches 

Many cetebnties serve as 
’brand ambassadors,’ but 
only a few become involved 
in the process of creating 
thoir own porsonalizod 
timepieces. Here are 10 
famous-name watches from 
seven brands. 
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BREAKING AWAY 

By Jens Koch I Panerai’s Radiomir 8 Days 
Ceramica offers the Radiomir’s familiar styling 
with some new twists. We asked a watch¬ 
maker to disassemble it so we could examine 
its movement, the in-house Caliber P.2002/3. 
We also tested it on a timing machine and had 
it spend some time on our watch-tester’s wrist. 
Here’s what we found out. 
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j Edition Steve McQueen is an updated version 
| of the watch McQueen wore as a racecar 
j driver in the movie “Le Mans.” With its 
I snazzy stripes, it looks as if it were born 
! to race. Is it a winner? 
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roamed the halls of Baselworld in search of 
offbeat new watches. Boy, did he find them: a 
wooden tourbillon, an octopus watch, a mini¬ 
weather station for the wrist and more. 
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“WATCHES COME TO ME” 

By Jay Deshpande I Some guys hunt for 
watches, says California collector Larry Seiden. 
But he feels that the 300-plus watches he’s 
owned have hunted for him. 
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PATEK PHILIPPE 

Hear an excerpt from 
WatchTime’s interview 
with Patek Philippe CEO 
Thierry Stern. 


CORUM 

Hear an interview with 
Antonio Calce, CEO of the 
Corum and Eterna brands, 
by watchtime.com 
contributor Alexander Linz. 


BASELWORLD 2013 

Take a video tour of Basel- 
world’s new watch halls with 
watchtime.com contributor 
Alexander Linz. 


HYT 

See a video showing the 
inside of the H2, the new 
HYT watch launched 
at Baselworld. 



OUTSIDE-THE-BOX 

WATCHES 

See a video of the Breva 
brand’s new Genie 01, a 
mini-weather station for the 
wrist, one of many offbeat 
watches shown at Baselworld. 


PERRELET 

See a video showing Perrelet’s 
new turbine/tourbillon 
watch, the Turbillon, 
in action. 


TUDOR 

Read a blog post on 
Tudor’s new watches by 
watchtime.com contributor 
Alexander Linz. 


PANERAI 

Read a 2009 WatchTime 
article on Panerai’s 
in-house movements. 


Web 

Takes you to a website or to bonus content on www.watchtime.com 





Images 

Shows you additional photos related to the story 

Video 

Lets you view a video related to the story 

Sound 

Lets you hear an audio recording related to the story 

Interview 

Lets you hear an excerpt from an interview conducted for the story 


How to use a QR Code 

A QR code (“quick response code”) 
works like a barcode, and can take you to 
a designated website when scanned on 
your mobile device (smartphone/tablet). 
To scan a QR code, first download a QR 
reader app. There are several free apps 
available, like “QR Droid” for Android 
devices or “AT&T Code Scanner” for 
Apple iOS devices. After you download it, 
use the app to scan the QR code with 
your device’s camera to view the 
WatchTime online bonus content. 
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ON WATCHTIME.COM 

Visit our website for more information about the 
world of fine watches. To read the stories shown 
here, go to watchtime.com/on-watchtime. 



GIRARD-PERREGAUX 
TRAVELLER: THE 
EVOLUTION OF WW.TC 



HER TIME: FIVE NEW 
LADIES’WATCH 
COLLECTIONS 
In this issue, we cover 
dozens of new watches 
introduced at this year’s 
Baselworld watch fair, 
all with one thing in 
common: they’re aimed 
at men. However, several 
luxury watch brands also 
launched entirely new 
lines of ladies’ watches 
this year. On our website, 
we take a look at five 
of them, from both 
Baselworld and SIHH 
in Geneva. 


INSIDE THE ORIS 
AQUIS DEPTH GAUGE 
Oris, which makes 
several professional- 
grade divers’ watches, 
has achieved a watch- 
world milestone with its 
Oris Aquis Depth Gauge, 
the first divers’ watch 
that measures depth by 
allowing water to enter 
the timepiece — a 
feature that would 
normally be a serious 
divers’ watch no-no. 



THE WATCH THAT BROKE 
THE SOUND BARRIER 
In October 2012, Austrian 
skydiver Felix Baumgartner 
became the first person to 
break the sound barrier in 
freefall, jumping from the 
edge of the stratosphere 
from a space capsule and 
landing in the New Mexican 
desert. We explore the 
watch he wore while 
making the historic jump, 
a Zenith Stratos Flyback 
Striking 10th. 




BREITLING FOR BENTLEY’S 
FIRST IN-HOUSE CALIBERS 
Ten years ago, Breitling 
launched its Breitling for Bentley 
watch collection on the heels of 
Bentley winning the 24 Hours of 
Le Mans race. To pay tribute to 
its first decade of collaboration 
with the British carmaker, 
Breitling has launched the first 
three Breitling for Bentley 
watches equipped with 
manufacture movements. 



The streamlining of Girard- 
Perregaux, which began last 
year with the introduction 
of the Hawk collection, 
continues with the debut 
of the Traveller, an updated 
version of the brand’s ww.tc 
collection. The first two 
Traveller models are a 
chronograph with world-time 
function and a moon-phase 
model with large date. 


WATCH WALLPAPER: 

LANGE IN BASIC BLACK 
Like many luxury watch 
brands, A. Lange & Sohne has 
embraced all-black as an 
elegant look for several of its 
timepieces. On our site, 
you’ll find downloadable 
wallpaper images of Lange 
watches staged with black 
background elements, 
including inkwells, classic 
cameras, chessmen, and 
phonograph records. 
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German Watchmaking Art since 184J. 
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HAVE YOU GOT A TIME-SLOT STILL VACANT IN THE YEAR 2100? 



A perpetual calendar with date, 
day, month and moon phase display 
that never needs correction: 
the movement of the Manero 
ChronoPerpetual will need no manual 
adjustment until 2100. Its exterior 
of timeless classicism offers a 
comprehensive display with perfection 
of form. A watch for connoisseurs 
who appreciate the masterly 
achievements of traditional watch¬ 
making and high functional efficiency — 
strictly limited and exclusive. 

BOUND TO TRADITION-DRIVEN BY INNOVATION 


Carl F. Bucherer 

FINE SWISS WATCHMAKING 


WWW.CARL-F-BUCHERER.COM 

To locate an authorized retailer nearest you, please call 800.395.4306 




Patek Philippe CEO Thierry Stern talks about that ringing in his ears. 


Y ou’ve seen the advertisement. It 
shows a man with a white glove on 
his right hand holding a watch up 
to his ear. The copy reads, “Of course, the 
acoustics of all minute repeaters have to be 
tested. In our family-owned watch com¬ 
pany, the President does it.” 

The company in question is Patek 
Philippe. The man holding the watch is 
CEO Thierry Stern. In June, Stern visited 
New York during a two-day exhibit of the 
company’s minute repeaters, 10 of them, 


Patek Philippe CEO Thierry Stern is the 
company’s official “ear.” 



representing nearly all the minute-repeater 
models the company makes. In an inter¬ 
view at Patek’s office the day the exhibit 
opened, WatchTime asked Stern about his 
job as the company’s official “ear.” 

First of all, he says, the ad is accurate. 
He really does personally approve each 
and every repeater the company sells. If a 
repeater is completed while he’s away 
from the office, it must wait until he 
returns for his stamp of approval. “It was 
always like this,” he says. “My father 
[Philippe Stern] and even my grandfather 
[Henri Stern] did it.” 

It took him a decade or more to devel¬ 
op an ear fine enough for the job. “After 
10 years I am able to say, yes, this is a good 
sound, or a weak sound, or you should 
change the diameter [of the gong]. Often I 
can tell what diameter the gong is [just by 
listening]. We have always said, the sound 
should be nice to hear, not too fast, not too 
slow. And today I know exactly when they 
are outside the borderline. It can be half a 
second... I can reject a watch sometimes in 
20 seconds.” He rejects about 30 percent 
of the repeaters he listens to. (He won’t say 
how many of Patek’s estimated 50,000 
watches are repeaters.) 

Stern evaluates many parameters: the 
strength of the sound, which must be easy 
to hear but not strident; whether the dif¬ 
ference in pitch between the high- and 
low-pitched gongs is pleasing to the ear 
(the gongs are tuned to the watchmaker’s 
taste, not to a reference pitch); whether the 
chimes occur at the correct pace, i.e., 
whether they’re evenly spaced and neither 
too fast nor too slow. (Patek Philippe’s 
minute repeaters never take more than 18 
seconds to ring. That way, it is still the 
same time when the chimes stop as it was 
when they started, if you round to the 
nearest minute.) He checks whether the 


pauses between the series of chimes that 
tell the hours, quarters and minutes are the 
right length. There are many subtler 
characteristics he must assess: are the 
tones rich enough? Do they decay too 
quickly, or not quickly enough? In a self¬ 
winding movement, do the gongs cause 
the rotor to vibrate, creating distracting 
noise? 

He does this all with no reference 
chime other than the one in his head. 
“There is no perfect sound I have recorded 
and can say, ‘Is it approaching this sound?’ 
No, it doesn’t work like that,” Stern says. 

When he rejects a repeater, the watch 
goes back to the bench for more work. If 
after adjustments have been made the 
repeater still does not pass muster, it is 
retired forever. “Sometimes you can do 


Patek’s ad shows Stern listening to minute repeater 
Ref. SOUR. 
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GIRARD-PERREGAC1X 

MECHANICS OF TIME SINCE 1791 



VINTAGE 1945 XXL 

Pink gold case, sapphire case back. 
Girard-Perregaux automatic mechanical movement. 

Hour, minute, small second, large date and moon phases indicator. 


GIRARD-PERREGAUX BOUTIQUE 

701 Madison Avenue, New York 
Tel. 646-495-9915 | www.girard-perregaux.com 













Three minute repeaters 
from the exhibit 
(clockwise from above). 
Ref. S208, with 
perpetual calendar 
and monopusher 
chronograph; 

Ref. 7000, a women’s 
watch with automatic 
movement; and 
Ref. 5213, with 
perpetual calendar 
and officers’ case 


nothing. “You just have to listen,” Stern 


whatever you want and the sound will j 
never be nice. That means the sound 
doesn’t [emanate correctly from] the case, j 
It’s rare, but it sometimes happens that the 
watchmaker will try once, twice, three j 
times [to improve the sound]. I don’t have j 
any more ideas and the watchmaker has j 
no more ideas. We know it’s the case, the j 
way it was fabricated. Maybe we left it in 
the oven too long, something went wrong, j 
so you have to take the case and throw it j 
away. ” 

There are a few rules for achieving the j 
best sound. In general, rose-gold cases are 
best, followed by yellow gold, white gold, 
platinum and, lastly, steel (the sound emit¬ 
ted by a steel case lacks warmth, Stern 
says). Sapphire backs are better than solid j 
metal ones; thin cases trump thicker ones 
(ditto for dials); movements with few com¬ 
ponents are better because they muffle the ! 
sound less. “That’s why we say the more 
complications you have, the harder it is to 
get a perfect sound, because there is no 
space for air,” Stern says. The chimes on j 
the Sky Moon Tourbillon, which had a j 
cathedral gong, were very difficult to per- j 
feet for that reason, according to Stern. 
(Launched in 2001, the Sky Moon is j 
Patek’s most complicated wristwatch.) 

But the rules are not infallible. Yes, one j 
of Patek’s best-sounding repeaters is Refer- j 
ence 7000 in rose gold, a slim, uncompli- j 
cated women’s watch with a thin dial and 
sapphire back. But the very best minute re¬ 
peater Stern has ever heard had a platinum 
case, supposedly a no-no. “It was loud, j 
And when I say loud, it was really loud,” j 
he says, perhaps three times as loud as j 
most other repeaters. It sounded so good j 
that he sent it to the Patek R&D lab to be j 
studied, but no one was able to uncover its j 
secret. “We never found out. ... I strongly 
believe it was something in the gong. It 
wasn’t the case but the gong. Maybe a ! 
bubble of air inside or something.” In a j 
similar vein: the double back on the offi¬ 
cer’s case of Reference 5213, launched last 
year, should, in theory, result in a poor j 
sound, but in fact the chiming is perfect, j 
Stern says. There’s no explaining such 
anomalies: “It’s the beauty and the mys- j 
tery of the minute repeater,” he says. 

The manufacturing process is filled 
with pitfalls. “The gong is very difficult be- j 


cause you have to know how to solder it. 
If it’s not nicely done, don’t expect to have 
a nice sound. And there are some other 
things you have to do to the gong which I 
will not tell you because it’s a secret. But it 
isn’t just [a matter of] putting the gong in 
place and regulating the hammer.” 

And standards for chiming mecha¬ 
nisms must be higher than for some other 
complications because flaws are immedi¬ 
ately obvious, Stern says. Unlike a tourbil¬ 
lon, for instance, which might be running 
less than perfectly without its owner being 
the wiser, a repeater can get away with 


says. “You are dealing with sound, and 
sound is a nasty thing,” he says: many 
things can go wrong with it. 

- NORMA BUCHANAN 


Scan here to hear 
an excerpt from 
WatchTime’s interview 
with Patek Philippe 
CEO Thierry Stern. 
http://www. 
watchtime. 
com/?p=33308 




36 WatchTime October 2013 











COMCO Puts Swatch Group 

Escapement Cuts on Hold 



S witzerland’s Competition Com¬ 
mission (COMCO) has ruled that 
it would be “premature” to allow 
the Swatch Group to reduce supplies of 
assortments (i.e., the regulating organ of a 
mechanical movement: escape wheel, pal¬ 
let lever, balance wheel and balance 
spring) that it sells to Swiss watch brands 
outside the group. While favoring a 
continued reduction in supplies of 
mechanical watch movements, COMCO 
halted further cuts in assortments sup¬ 
plies. It rejected a proposed plan for a 
gradual reduction of both movements and 
assortments through 2021 and 2025, 
respectively. 

The surprise ruling is the latest devel¬ 
opment in a drama that has gripped the 
Swiss watch industry for two years. At is¬ 
sue is whether the Swatch Group, the 
world’s largest watch company and the 
dominant supplier of mechanical move¬ 
ments and parts to Swiss watch brands, 
can legally reduce those supplies. In June 
2011, the Swatch Group declared its in¬ 
tention to cut supplies and asked COM¬ 
CO to investigate the matter. At Swatch’s 


Regulating balance 
springs at the Swatch 
Group’s Nivarox- 
FAR subsidiary 

request, COMCO initiated a formal in¬ 
vestigation of the firm. 

On July 12, COMCO announced that 
it had rejected a settlement agreement ne¬ 
gotiated and signed by the Swatch Group 
and COMCO staff (called the Secretariat) 
in spring of 2013. That agreement set the 
terms for a staged reduction of supplies to 
third parties of mechanical movements 
through 2021 and assortments through 
2025. The agreement was presented to 
the commission for approval but was re¬ 
jected on July 8. “The Competition Com¬ 
mission has not approved the settlement 
agreement,” COMCO declared in a press 
release. The commission instructed the 
Secretariat to renegotiate the agreement. 

COMCO issued different instructions 
regarding the supplies of movements and 
assortments. For movements, COMCO 
said that it “accepts in principle that 
Swatch Group can reduce, in stages and 
under certain conditions, delivery of me¬ 
chanical movements.” COMCO declared 
flatly that it “is in favor of reducing deliv¬ 
eries of mechanical movements.” There¬ 
fore, it allowed the Swatch Group to con¬ 


tinue to reduce supplies of mechanical 
movements under a provisional plan it 
approved in 2011. It allowed the Swatch 
Group to reduce by the end of 2012 its 
supplies of movements to 85 percent of 
the quantities delivered in 2010. The re¬ 
duction was extended through 2013. 
COMCO announced on July 12 another 
10-percentage-point reduction in 2014, 
bringing the amount to 75 percent of the 
2010 quantities. 

Assortments, however, are another 
matter. COMCO stated, “As essential 
components of mechanical movements 
(the assortments), the Competition Com¬ 
mission considers that a reduction in de¬ 
liveries would be premature, given the 
current situation in the market and the 
uncertain development in this area. It 
wants to wait and see what the develop¬ 
ments will be in the relevant market in the 
coming years, before agreeing to supply 
cuts.” In 2011, it allowed provisional cuts 
in assortments of 5 percent of 2010 quan¬ 
tities, which it extended for 2012 and 
2013. Those cuts “apply until the end of 
2013,” COMCO said. It said nothing 
about 2014; presumably supplies of as¬ 
sortments will return to 2010 levels. 

The ruling is a reprieve for many Swiss 
watch brands that worried where they 
would get supplies of balance springs (al¬ 
so called hairsprings), the thinner-than-a- 
hair springs that are attached to the move¬ 
ment’s balance and are crucial for the 
movement’s operation. The Swatch 
Group, through its Nivarox-FAR sub¬ 
sidiary, supplies more than 90 percent of 
the Swiss watch industry’s hairsprings. 

COMCO’s “let’s wait and see” ruling 
protects assortments supplies for the mo¬ 
ment. But the thorny subject of Swiss 
watch hairspring and assortments sup¬ 
plies is far from dead. 

-JOE THOMPSON 
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Rolex ‘Most Valuable’ 

Watch Brand 


I n this year’s assessment of the world’s 
most valuable brands, Rolex remains 
the world’s top watch brand, with a 
brand value estimated at $7.94 billion. 

The study of the most valuable global 
brands is conducted annually by Mill- 
ward Brown Optimor, a marketing con¬ 
sulting company. Rolex consistently 
scores highest of any watch brand; its 
brand value this year is 11 percent higher 
than in 2012. Millward Brown defines 
brand value as “the dollar amount that a 
brand contributes to the overall value of a 
corporation.” It uses a complicated for¬ 
mula involving financial analysis and con¬ 
sumer research (2 million consumers in 
more than 30 countries) to determine a 
brand’s specific value. 

Watch brands are part of the luxury 
category in the study; there is no specific 
list of watch brands. Rolex is the only 
brand in the study whose sole product is 
watches. It is worth noting, however, that 
nine of the world’s top 10 luxury brands 
have watch collections. They are pro¬ 
duced either by the brand itself - a la 
Cartier, Hermes, Gucci and Chanel - or 
via a license agreement (Burberry, Fendi, 
and Coach). Prada is the only luxury 
brand on the Top 10 list that has not 
launched a watch collection. 

So what is the world’s second most 
valuable watch brand? 

Using the Millward Brown Optimor 
list, the brand with the strongest claim is 



Cartier, with an estimated value of $6.38 
billion. That figure, however, includes the 
value of its jewelry products and retail 
stores. The Richemont Group, which 
owns Cartier, does not disclose sales data 
by brand. Nevertheless, Cartier has a long 
history as a watch brand and very sizeable 
watch revenues. It is generally considered 
the world’s third best-selling luxury watch 
brand after Rolex and Omega. (Omega is 
not on the Millward Brown list.) In recent 
years Cartier has greatly bolstered its 
bona fides as a watch producer with a 
flurry of high mechanical watches con¬ 
taining movements produced in house. 

All the other luxury brands on the 
Millward Brown Optimor list are better 
known for products other than watches. 
Hermes and Gucci, for example, have sig¬ 
nificant watch divisions. But their ex¬ 
tremely high brand values - they rank #2 
and #3 on the list, respectively, versus 
Rolex (#5) and Cartier (#7) - are due to 
their core leather and fashion products, 
not watches. 

The world’s most valuable brand over¬ 
all is Apple, according to the study, with a 
value of $185.07 billion. For more infor¬ 
mation, go to millwardbrown.com. 

-J.T. 


TOP 10 LUXURY BRANDS, 2013 



Value 

Rank 

Brand 

($ billion) 

1 . 

Louis Vuitton 

22.72 

2. 

Hermes 

19.13 

3. 

Gucci 

12.73 

4. 

Prada 

9.45 

5. 

Rolex 

7.94 

6. 

Chanel 

7.07 

7. 

Cartier 

6.38 

8. 

Burberry 

4.19 

9. 

Fendi 

3.64 

10 . 

Coach 

3.28 

Source: M 

llward Brown Optimor 



Japanese 
Watch Results 

C itizen, Seiko and Casio - 
Japan’s top three watch man¬ 
ufacturers - cited sales in¬ 
creases in the United States as a key to 
improved watch sales for the fiscal 
year ended March 31. “The U.S. econ¬ 
omy remained solid mainly in the indi¬ 
vidual consumption sector,” stated 
Citizen Holdings Co. in releasing its fi¬ 
nancial results. Increased sales and 
good profits in the watch divisions, 
however, were not enough to over¬ 
come sales decreases in other divisions 
for the three groups. Consolidated net 
sales for all three dropped for fiscal 
2012. Seiko and Casio showed in¬ 
creases in net profit, but the Citizen 
Group reported a net loss for the year. 

CITIZEN 

Watch and clock division sales 
reached 139.5 billion yen ($1.48 bil¬ 
lion), up 0.1 percent over the previous 
year. For the Citizen brand, Citizen 
said, “In the U.S., where the economy 
was steadily recovering, the year-end 
shopping season was active and new 
products of the Eco-Drive series sold 
well at major department stores and 
jewelry store chains, pushing up the 
overall revenues in this region.” The 
United Kingdom also had “solid 
sales.” Citizen brand sales in Europe 
and China declined for the year, how¬ 
ever. Sales at Citizen’s Bulova sub¬ 
sidiary increased for the year. Overall, 
operating income for the group’s 
watch and clock division fell 16 per¬ 
cent to ¥10.9 billion ($116 million). 
The results included revenues from 
Prothor Holding SA, the Swiss me¬ 
chanical watch producer firm, consist¬ 
ing of the Arnold & Son brand and the 
movement maker La Joux-Perret, 
which Citizen Holdings acquired in 
April 2012 for ¥5.76 billion ($61.2 
million). 

Consolidated net sales for the Citi¬ 
zen Group fell 2.8 percent to ¥272.0 
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Omega Speedmaster "Dark 

Side of the Moon" 

Sinco its 1957 debut. Omega's Speedmaster 
"Moonwatch" had sported a tricorn pax dial 
arrangement. In 2011, Omega outfitted the 
watch with a new co-axial movement and 
bcompax design, both of *hich are used 
again in the first Moonwatch with a black 
ceramic case 
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Panerai Luminor1950 

Regatta 3 Days Chrono 

Panerai has boon involved in yacht racing 
since 2006: it was probabty inevitable that the 
brand would eventually release a watch for 
yachtsmen. That timepiece, which contains a 
brand-new movement and cames the 
roforoneo number PAM00526. makes its 
debut this year. 
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LLiys.se Nardin Marine 

Chrono Manufacture 

Ulysse Nardin's journey 
toward more in-house 
movement production 
continued apace at this 
yoaTs Basolwortd, when the 
brand released its new 
Manne Chronograph 
Manufacture- 



Patek Philippe Unveils 

New Calatrava j 

At this yeaTs Basel world. 
Patek Philippe introduced the 
new Ref. 5227, a new version 
of its classic Patek Philippe 
Caiatrava watch in a slightly 
larger case and a new, hinged 
dustcover over the exhibition 
caseback. 



IQ Celebrity-Branded 

S ports Watches 

Many cetebnties serve as 
’brand ambassadors,’ but 
only a few become involved 
in the process of creating 
thoir own porsonalizod 
timepieces. Here are 10 
famous-name watches from 
seven brands. 
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billion ($2.89 billion). The group report¬ 
ed a net loss of ¥8.85 billion ($94.2 mil¬ 
lion). Watches and clocks account for 51 
percent of Citizen’s total sales. 

SEIKO 

Seiko’s watch business increased 7.6 per¬ 
cent in net sales for the year to ¥121.0 bil¬ 
lion ($1.29 billion). Sales in the U.S. mar¬ 
ket were up over fiscal 2011, according to 
Seiko Holdings Corp. The watch divi¬ 
sion’s operating income rose 6.7 percent 
to ¥7.8 billion ($82.9 million). The clock 
division suffered, however. Sales fell by 
3.6 percent to ¥9.2 billion ($97.9 million) 
and the division lost ¥0.5 billion ($5.31 
million). 

For the Seiko Holdings Group, con¬ 
solidated net sales fell 11 percent for the 
year to ¥283.7 billion ($3.02 billion). Net 
income rose to ¥5.53 billion ($58.8 mil¬ 
lion) compared to a loss of ¥11.0 billion 
($117 million) the previous year. Watches 
and clocks account for 46 percent of 
Seiko Holdings’ total revenues. 


CASIO 

“Timepiece sales increased overall,” Casio 
said in releasing its annual results. “Brands 
such as G-Shock and Protrek continued to 
perform well primarily in overseas markets 
such as North America and Asia.” Casio 
does not break out its watch sales; the re¬ 
sults are included in its Consumer Products 
division number. However, the firm pre¬ 
dicted a year ago that fiscal 2012 timepiece 
sales would reach ¥100 billion ($1.06 bil¬ 
lion) and it is likely that Casio reached or 
nearly reached that number. Casio report¬ 
ed a 5.8-percent increase in net sales in its 
Consumer Products division to ¥227.9 bil¬ 
lion ($2.42 billion). Casio expected watch¬ 
es to account for 43 percent of those sales, 
which would amount to ¥97.77 billion 
($1.04 billion). Casio said “high profitabil¬ 
ity in the timepiece business” contributed 
to the consumer division’s 82-percent jump 
in profit to ¥26.6 billion ($283 million). 

Consolidated net sales for the Casio 
Group fell 3.9 percent to ¥297.8 billion 
($3.16 billion). Net income was up 9.3 


percent to ¥11.9 billion ($126.6 million). 
Watches account for 34 percent of Casio’s 
total sales. 

-J.T. 


JAPAN’S BIG THREE 

Timepiece sales, fiscal 2012* 



Source: Citizen, Seiko, Casio 
*For fiscal year ended March 31, 2013 
**Amounts are converted from Japanese yen at a rate of 
¥93.99 to $1 

***WatchTime estimate based on Casio data 


And Eterna Makes Three 



Antonio Calce 


T wo months after joining Hong 
Kong’s China Haidian watch com¬ 
pany, Corum CEO Antonio Cake’s 
brand portfolio tripled. In a clear vote of 
confidence, China Haidian Chairman Hon 
Kwok Lung appointed Calce, who has run 
Corum since 2007, as head of China Haid- 


ian’s Eterna SA subsidiary in Grenchen, 
Switzerland. Calce will remain head of 
Corum in La Chaux-de-Fonds. The Eterna 
job puts Calce in charge of Porsche Design 
watches as well, since Eterna has the 
license to manufacture and distribute 
Porsche Design globally. 

China Haidian Holdings acquired Eter¬ 
na in 2011. It took over Corum in April at 
a price of 86 million Swiss francs ($91.5 
million). China Haidian is a publicly trad¬ 
ed company in Hong Kong with annual 
sales of HK$2.24 billion ($288.7 million) 
in 2012. It produces and owns the Ebohr 
and Rossini luxury watch brands, which it 
distributes throughout Asia. The brands 
rank among the top four domestic watch 
brands in China, the company says. China 
Haidian is also a major distributor of Swiss 
watch brands in Asia. Lung says the firm is 
acquiring luxury Swiss watch brands that 
it believes have a strong future in Asian 
markets. 


Eterna is a storied Swiss watch compa¬ 
ny that has fallen on hard times in recent 
years. It was founded in Switzerland in 
1856 and has a long history of making me¬ 
chanical movements in house. In a state¬ 
ment, Calce praised “Eterna’s incredible 
history and its industrial assets. I strongly 
believe in its potential,” he said. “There 
will be many synergies to jointly exploit 
and my immediate mission is to put Eterna 
back at the forefront of the Swiss watch¬ 
making landscape.” 

-J.T. 


H Scan here to hear an 
interview with Corum 
CEO Antonio Calce by 
watchtime.com 
contributor 
Alexander Linz. 
http://bit.ly/110Qv6f 
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New Baselworld Booths Edition 



82 

Length in meters of 
the staircase in the 
new serpent-shaped 
Bulgari booth 


3,300,000 

Number of Swiss 
francs Hublot says it 
spent on its new booth 


1,000 

Number of new stands at 
Baselworld 2013 


250,000 

Number of mirrors in 
the new Swarovski booth, 
symbolizing Swarovski 
crystals 


1,230 

Surface area in 
square meters of the 
new Rolex booth, a 
40-percent increase 
over the 2012 booth 


5,000 

Number of Swatch 
watches on display at 
the new giant Swatch 
brand area 


624 


Number of wooden slats, flat and curved, 
that interlaced to form the exterior lattice- 
work of Hermes’s new booth 


Number of watch movement base 


plates hanging on wires at the “Frozen 
Time” exhibit at the Citizen booth 


50,000 



Number of years that Zenith has 
been exhibiting at the watch fair 
in Basel, making it Baselworld’s 
oldest watch exhibitor 
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430,000,000 

Estimated total number of Swiss francs 
that exhibitors spent building new booths 


17,000 

Number of liters of water in the 
Breitling fish tank 


4,300 

Number of fish in the 
tank at Breitling’s new 
booth 
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A 2-hour watch fair and cocktail reception 
with signature hors d’oeuvres 


A firsthand look at this year’s new watches and 
rare timepieces that are never seen in stores 


Meet WatchTime’s team and the editor-in-chief, 
Joe Thompson 


Seasonal gourmet menus developed by the 
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Premium wines and champagnes selected in 
collaboration with sommeliers 


Jeff Kingston’s multimedia presentation 


I had a phenomenal time. 
I’ve been the last three years 
&pd this was the best yet. 

— IBG Guest 2012 



it This show is 
a winner. 

-IBG Guest 2012 
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Here are cropped 
photos of new watches 
from this year’s SIHH 
and Baselworld shows. 
Can you identify the 
brands ? Answers (and 
more photos) appear 
on the following page. 
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BUSTS 


Swiss watch exports to China are in 
a nosedive. Now what ? 


BY JOE THOMPSON 

T hierry Stern saw all this coming. 
At the Baselworld fair in March 
2010, at the end of an interview on 
another subject, I asked Stern, the CEO 
of Patek Philippe, his opinion about the 
sudden rush to China by a swarm of 
Swiss watch companies. It was, he said, 
too much too soon. “They are opening 
too many stores in China,” he said. 
“They are opening retailers they don’t 
know, 20 stores with one retailer. They 
cannot control their distribution.” Stern 
predicted that the China rush would end 
in disappointment. “In less than three 
years you will see that,” he said. 

At the time, Stern’s Cassandra-like 
warning seemed slightly cranky. The 
China boom of 2010 was a godsend for 
the Swiss watch industry, which had suf¬ 
fered a calamitous 22-percent drop in the 
value of global exports in the Great 


Recession of 2009. With Europe and 
America still in the dumps, who could 
fault the Swiss for stampeding to the 
globe’s sole hot spot, where a new gener¬ 
ation of nouveaux riches was bingeing on 
luxury watches? 

As head of the world’s most presti¬ 
gious watch company, with a limited an¬ 
nual watch output (53,000 pieces per 
year), Stern is not dependent on the China 
market. Even so, his clear-eyed foresight 
was uncanny. The bloom began to come 
off the China rose last fall, precisely the 
“less than three years” time frame that he 
predicted. This year, the China boom has 
officially busted. Through the first five 
months of 2013, Swiss watch exports to 
China have dropped 23.3 percent in value, 
the steepest drop by far of any market. 

The China slump has brought the Swiss 
watch industry’s astonishing post-recession 
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CE O THIERRY STERN 

TO/ ^ 

IN 2 010 THAT THE 
CH/NA BOOM 
WOULD END “IN 
THAN THREE 
YEARS. ” 


sales momentum to a halt. Through May, 
Switzerland exported 840,000 fewer wrist- 
watches globally than in the same period in 
2012, a 7.3-percent drop, according to the 
Federation of the Swiss Watch Industry. As 
a result, global Swiss watch exports are up 
just 1.7 percent in value over the first five 
months of 2013. Compare that with the 
double-digit annual export growth of the 
past three years: +23 percent, +19 percent 
and +11 percent, respectively, in 2010, 
2011 and 2012. 

The culprit is China. The slowdown 
there has turned Switzerland’s Big Mo’ 
into Slow Mo’ or No Mo’ throughout the 
Asia-Pacific region, which accounts for 
more than half (55 percent) of all Swiss 
watch sales. Of the eight markets in the 
region, only two (South Korea and 
Japan) are up more than 1 percent this 
year. Exports to four of the eight are 
down compared to 2012 (see the “Asia 
Loses Steam” table), most alarmingly 
Hong Kong (-10.2 percent), Switzerland’s 
top watch market. Through May, exports 
to Asia as a whole are down 4.1 percent 
versus a year ago. 

Little surprise, then, that when the 
watch world gathered in Basel, Switzer¬ 
land, between April 25 and May 2 for the 
annual Baselworld watch and jewelry 
fair, China was the talk of the town. True, 
there was much ado about the $460 mil¬ 
lion renovation to the fair’s grand watch 
hall and the 1,000 new booths within it 
and the accompanying halls. (See “The 
Bigger, Better Baselworld” in the August 
2013 WatchTime.) But inside the booths 
and along the fair’s bustling hallways 
(there were a record 122,000 visitors), 
people wondered and worried about the 
China situation. 



Scan here for a video tour 
of the new watch halls 
with WT.com contributor 
Alexander Linz. 


http://bit.ly/15GRzOH 



THERE ARE TWO SCHOOLS of thought 
on China. One school says the slowdown 
was inevitable, given the breakneck growth 
of the market there, and temporary. That 
group is sanguine about the situation. The 
other school fears that the slowdown is 
long term and has serious consequences for 
Swiss luxury watches. Members of that 
group are nervous wrecks. 

Both groups agree on the factors be¬ 
hind China’s sudden slump: a slowdown 
in the overall Chinese economy, the 


change of government earlier this year, 
and an accompanying “new austerity” 
enforced by the new government. The 
transition to the new government and 
consequent crackdown on the practice of 
“gift-giving” to government officials 
dealt a crippling one-two punch to luxu¬ 
ry-watch sales. The transition hurt be¬ 
cause it took months to fill government 
posts; people had to wait to learn whom 
to “gift” for favors. It was the subsequent 
government crackdown on officials tak¬ 
ing and wearing ostentatious gifts like ex¬ 
pensive watches that put the nail in the 
luxury-watch boom. (One example: in 
Lebruary, Beijing banned advertising on 
official TV and radio channels in China 
and Hong Kong that encouraged Chinese 
to use luxury watches, wine, gold coins 
and other valuable items as gifts for 
politicians and others they wished to in¬ 
fluence.) Now, watch inventories in 
Chinese stores are piling up and watch 
producers are scrambling to deal with the 
glut. Some are trimming their distribu¬ 
tion network. Audemars Piguet, for ex¬ 
ample, is closing six of its 22 stores in 
mainland China. 

At Baselworld I asked a China hand, 
Marc Bernhardt, if the Swiss should be 
worried about China. Bernhardt is a vet¬ 
eran Swiss-watch executive who is now 
CEO of Vasto Enterprise, a Chinese re¬ 
tailer of luxury goods, including watches, 
based in Guangzhou, China, where Bern¬ 
hardt lives. He said, “No, the slowdown 
is temporary.” Bernhardt and others ar- 


ASIA LOSES STEAM 


Percentage change in the value 
of Swiss exports, January-May 2013 
vs. January-May 2012 


Market 

% Change 

Ranking 

Hong Kong 

-10.2 

1 

China 

-23.3 

3 

Singapore 

+1.0 

7 

Japan 

+4.5 

8 

South Korea 

+6.0 

11 

Taiwan 

-0.6 

12 

Thailand 

+0.8 

15 

Malaysia 

-3.4 

28 


Source: Federation of the Swiss Watch Industry 
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gue that the Chinese economy is simply 
cooling off to more sustainable levels and 
will continue its inevitable growth. More¬ 
over, he expected the government transi¬ 
tion to be over by mid-2013 and the prac¬ 
tice of gift-giving to resume. Executives 
who think the slowdown is temporary 
expect that Chinese officials will find 
ways around the “new austerity” and 
that top Swiss watch brands will resume 
their prized place in the gift culture. 

Prominent among those not overly 
concerned about China is Swatch Group 
CEO Nick Hayek, Jr. “I think it is good 


that China has come down to normal lev¬ 
els,” Hayek said in an interview with 
WatchTime at Baselworld. “It’s true that 
Rolex, Cartier and Omega are the hard¬ 
est hit. It has to do with gift-giving, it’s 
clear, and more Chinese traveling outside 
the country.” But Hayek points out that 
the slowdown is restricted to expensive 
Swiss brands. Mid-priced brands are still 
booming in China, he says, citing the per¬ 
formance of brands in his own group. 
“When you go to Longines, Tissot, 
Swatch, and Hamilton, the growth in 
2013 hits double-digits,” he says. 


Hayek predicts that the Swiss watch 
industry will finish 2013 with growth of 
5 percent or more. “It is a very good rate. 
But compared with the last three years, it 
is below double-digits. The danger is that 
this creates a psychological situation of 
crisis, which is not the case. It’s not a cri¬ 
sis if you grow 5 or 6 or 7 percent. We 
have to be careful that people are not 
starting to be negative about it. I hear a 
lot of negative comments, about how dif¬ 
ficult it is, and it’s as if there is a crisis. It’s 
slowed down and they have some stock. 
But I don’t want people thinking this is 
negative, because it’s good. We should 
not just focus on one country.” Hayek 
urges his colleagues to take advantage of 
the slowdown in China to focus else¬ 
where, such as the rebounding markets in 
Europe. “We should think about the de¬ 
velopment of the industry in general,” 
Hayek says. “That’s an opportunity for 
all of us.” 

THE CRISIS TALK that Hayek is hearing 
comes from the camp that fears that the 
Chinese government’s crackdown on lux¬ 
ury-watch gift-giving will have a longer- 
term impact. “Brands are worried that 
the Chinese market will get worse and 
worse,” says Yves Vulcan, CEO of 
Darwel SA, the public relations firm for 
Swiss exhibitors at Baselworld. “People 
gave Swiss watches as political gifts. Fifty 
percent of the Chinese watch market was 
gifts. Also, Chinese people travel more 
and more. They are buying clothes and 
leather goods. Rich people are buying 
yachts and wines. Watch executives wor¬ 
ry that Chinese people will spend less on 
watches, buying Longines and Tissot. 
They are asking ‘Who will buy our 
watches?”’ 

The problem is that the China slow¬ 
down has once again left the watch world 
without a hot spot. Nothing unnerves 
Swiss watch executives, who export vir¬ 
tually all of their production, more than 
the lack of a hot market. The last time 
that happened, in 2009, panic seized the 
industry, with wild predictions about 
calamities that never came. (At Basel¬ 
world 2009, exports to China, then the 
seventh-largest Swiss watch market - it’s 
number three now - were down 35 per- 
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cent in value.) There’s no panic this year, 
but there is nervousness. With Hong 
Kong and China hurting badly, the Swiss 
would ordinarily look to their second- 
largest market, the United States, for re¬ 
lief. But, alas, there is no help here. Ex¬ 
ports to the U.S. are up just 2 percent 
through May. Russia, which experiences 
quick booms and busts, is down 1 per¬ 
cent. The Middle East is robust; all five 
markets are up by double-digits, with the 
biggest, the United Arab Emirates, up 20 
percent. But the region accounts for just 
10 percent of total exports, too small to 
compensate for a China slump. Ditto for 
South America, which is significantly 
smaller, and up only 5 percent. 

That leaves Europe, historically a 
strong watch region. This year, thanks to 
Chinese visitors, many European mar¬ 
kets are strong: Germany, Switzerland’s 
fourth-largest market, is up 18 percent 
through May; Italy is +13; the United 
Kingdom +32. Those are the markets 
Hayek suggests the Swiss focus on. 

One Swiss watch executive, however, 
wonders whether Europe really is an al¬ 
ternative for brands that played the Chi¬ 
na card: China skeptic Thierry Stern. 
“Everything I said before about China is 
happening now,” Stern told WatchTime 
in June. “China is not at the level people 
thought it would be. But it’s at the level I 
expected. The problem is most of these 
brands started production [for China] 
two years ago. So now they have a lot of 
stock and they don’t know what to do. 
So they are coming back to the United 


CHINA: 

REVERSAL OF FORTUNE 


Swiss watch exports in SF millions 

Year 

Value 

% Change 

2007 

577.6 

+43.0 

2008 

826.3 

+43.1 

2009 

700.4 

-15.2 

2010 

1,099.5 

+57.0 

2011 

1,636.3 

+48.7 

2012 

1,647.6 

+0.6 

2013* 

553.0 

-23.3 


*For the period January through May 
Source: Federation of the Swiss Watch Industry 


States, back to Europe, to the same re¬ 
tailers they closed two years ago. They 
said, ‘Sorry, but now we go to China.’ 
Now they’re coming back and saying ‘I 
have stock for you.’ These retailers are 
angry. They say, ‘You let me down two, 
three years ago, and now you’re coming 
back because China is not at the level 
you expected.’ Well,” Stern concludes, 
“it’s time for revenge, maybe.” 

THE CHINA SLUMP had an impact on 
the new products at the show. The con¬ 
sensus among watch buyers and ob¬ 
servers was that the new watch crop was 
only so-so. With growth slowing and 
stocks rising, firms had little appetite for 
product innovation this year. They also 
had fewer francs to invest; many watch 
firms sank large sums into the often stun¬ 
ning new booths at Baselworld. 

One hot trend was the color blue. 
“Blue is the new black,” declared Tudor 
in a press release. Tudor itself had a 
breakout performance at the fair. It had a 
giant booth of its own next to big sister 
Rolex, its first ever at a Basel show, and 
its new Heritage Chrono Blue watch was 
a hit, sparking a new round of good buzz 
about the brand. (For more on the Tudor 
revival, see “Behind the Tudor-Mania” 
in the August 2013 WatchTime.) 

New, too, are ultra-long power re¬ 
serves such as Hublot’s MP-05 LaFerrari, 
which runs for 50 days on a full charge. 

Moon-phase watches, whose popu¬ 
larity waxes and wanes, are waxing 


again, with brands vying to make their 
moons more artistic or realistic than 
their competitors’. 

Other new products reinforced 
themes that have been strong for the past 
several years, such as classic designs, 
thinner cases, vintage looks, and open¬ 
work dials. There was a stronger empha¬ 
sis on ladies’ mechanical watches than in 
previous years. 

Then there is the continuing prolifer¬ 
ation of tourbillons. The tourbillon 
briefly fell out of favor during the crisis 
of 2009. “Tourbillons were scarce at 
Baselworld,” we reported in 2009. 
“They clash with the industry’s new 
mantra - ‘value products’ and ‘value 
pricing’ - that reflects its more sober 
mood.” That was then. The rise of China 
sparked an explosion of interest in and 
production of tourbillon watches. Today, 
a tourbillon model at the top of the line is 
a must for almost all luxury-watch firms. 
Baselworld, like the SIHH show in Janu¬ 
ary, was awash in new tourbillon pieces. 
We’ll see whether the Asian slump slows 
the tourbillon trend. 

On the pages that follow is a large 
sample of the new watches unveiled at 
Baselworld. O 


Baselworld returns to its normal 
March-April time period in 2014. 
The show will run from March 27 
through April 3. 
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Patek 

Philippe 

THE CALATRAVA line traces its roots to 
1932, the year that brothers Charles and 
Jean Stern acquired Patek Philippe. One 
might say the brothers got off to an auspi¬ 
cious start. Since the launch, Calatravas 
with officers’ cases have marked signifi¬ 
cant milestones in the company’s history. 
For example, the Ref. 3960 debuted in 
1989 to celebrate the company’s 150th 
anniversary. 

This year - one year short of the 
brand’s 175th jubilee - Patek Philippe of¬ 
fers a new Calatrava, Reference 5227. At 
39 mm in diameter, the 5227 is 2 mm larg¬ 
er than the last new Calatrava. In a world 
of ever-increasing wristwatch dimensions, 
it keeps pace with changing tastes while 
retaining its classic proportions. The 
cream-colored dial glows with 12 layers 


58 WatchTime October 2013 









News and new 
products from the 
world’s biggest 
watch show 


of lacquer. The dauphine hands and trape¬ 
zoidal hour markers are 18k gold. 

The slender, 9.24-mm-thick officers’ 
case incorporates both a sapphire display 
back and an elegantly crafted hinged 
dustcover. Patek’s in-house casemaking 
department hides the hinge beneath the 
cover, rendering it barely noticeable. 
The small lip used to open the cover is 
similarly discreet. 

Opening the cover reveals the auto¬ 
matic Caliber 324 SC with Gyromax bal¬ 
ance and a Spiromax balance spring made 
of Silinvar - a combination of silicon and 
invar, which itself is an alloy of iron and 
nickel with a low coefficient of expansion. 
This 213-part movement runs in 29 jewels 
at 28,800 vph. Rather than providing a 
specific power-reserve figure, Patek says it 


is between 38 and 48 hours. 

Water resistance is 30 meters. 

The plates and bridges ex¬ 
hibit fine hand finissage , in¬ 
cluding chamfered and polished 
edges and Geneva stripes. The solid 
gold winding rotor is decorated with the 
Calatrava cross. Like all Patek Philippe 
mechanical watches, the 5227 bears the 
Patek Philippe Seal, signifying, among 
other things, that before leaving the facto¬ 
ry the cased-up caliber kept time within 
the range of -3 to +2 seconds per day. 

The Calatrava Ref. 5227 is available in 
yellow, white, or 5N rose gold on hand- 
stitched alligator straps with matching 
gold prong buckles. The prices are 
$37,300 in white and rose gold and 
$35,400 in yellow gold. 
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IHYT 


LAST YEAR HYT made a splash with its 
HI - a watch that uses liquid to tell time 
(at least the hours part). The HI captured 
the Innovation Prize at the 2012 Grand 
Prix d’Horlogerie de Geneve and, as this is 
written, the brand tells us that orders for 
the HI exceed production capacity by a 
factor of five. 

Not resting on its laurels, the brand en¬ 
listed no less a horological eminence than 
Giulio Papi to help develop a second time¬ 
piece with greenish-yellow liquid in its 
veins, the H2 (the creativity goes into the 
watches, not their names). Papi, co¬ 
founder of the complications specialist AP 
Renaud & Papi, presented the watch at a 
press conference at Baselworld. (The HI 
was created in association with the high- 
end movement company Chronode, head¬ 
ed by the prominent watchmaker Jean- 
Frangois Mojon.) 

In the new watch, HYT uses the Hi’s 
basic formula of clear and anti-freeze- 
looking liquids stored in twin bellows and 
pushed through a thin, curved tube via 
cams and pistons to mark the passing 
hours. (The company coined the term “flu¬ 
idic-mechanical movement” to describe 


this system.) The H2 builds on this foun¬ 
dation by making an already eye-catching 
timepiece even more dramatic. The major 
change in terms of the display involves re¬ 
locating the minutes hand to the center of 
the dial. In the HI, it was positioned, regu¬ 
lator style, in its own dial on the upper half 
of the watch face. A new display indicates 
when the fluid is within the optimum oper¬ 
ating temperature range. This display is 
unique to HYT, but then it would be, 
given that no one else puts a modern-day 
water clock on your wrist. A crown- 
position indicator is another new addition: 
“R” signifies winding, while “H” is time 
setting (they stand for the French words 
remonter and beure). “N” is the neutral 
position. At least the “N” makes sense to 
English-speaker s. 

The movement has also been heavily 
reworked. The bellows are now angled in 
two planes. This change gives them an ag¬ 
gressive, V-Twin look and improves their 
functionality. From the dial side, the center 
of the watch has been opened up to reveal 
more of the complex aeronautic and auto¬ 
motive technology that powers the watch. 
The complex, multi-tiered landscape in¬ 



vites extended exploration through a 
loupe. Twin barrels provide an eight-day 
power reserve. At just under 49 mm in di¬ 
ameter and 18 mm thick, the H2 is not for 
the timid. 

The watch will be offered in a limited 
edition of 50 pieces, priced at $129,000. 



Scan here for a video tour 

showing the inside of 

the H2. 

http://www. 

watchtime. 

com/?p=33090 



60 WatchTime October 2013 











WatchTime 




FOR YOU 
TABLET 


NOW AVAILABLE 
YOUR IPAD AND 


WatchTime , 

e-special 

PILOTS’ f 
WATCHES 


A PJLOT 
TESTS 

. BRerruNG 

. bell & bos 5 

• ZENITH 

.tutima 
AND 5 MOPE 


9 reviews FROM 1 
n»r.gs OF WATCH, 


FOR 
IPHONE 


r FROlvi THE 

pages of 

Wat chtime 

_ ONLY 

W&nm ~~ $z " 

S'SPECIAL 

J£ubl£ tch 

feature 



•OMEGA 
* t AG HEUER 
•ORIS 


WatchTime 

E-SPECIAL 


PILOTS 1 

WATCHES 


A PILOT 
TESTS 


• TUTIMA 
ANOSMOMI 




^sfrom the 
F WATCHTIME 


9 REVIEWS FROM THE 
PAGES OF WATCHTIME 



Scan this code with your 
phone to download the 




















BASELWORLD.2013. 

The New Watches 


Blancpain 

what’s the difference between a j 
tourbillon and a carrousel? The answer is j 
not “about $20,000,” nor is it crystal j 
clear. Simply asking a group of knowl- j 
edgeable enthusiasts what constitutes a j 
tourbillon, or even whether a tourbillon is ; 
a complication, can cause online UFC- j 
style fights to break out. Whatever the j 
answer, Blancpain claims a world first for j 
combining these two mechanisms in a sin- i 
gle timepiece, called, straightforwardly, ! 
the Tourbillon Carrousel. 

For purposes of this brief explication, j 
we will present Blancpain’s definition of j 
the difference, as it also serves to describe j 
how its watch functions. Blancpain says j 
that a tourbillon carriage is linked to the j 
barrel via a single gear train, and if this j 
mechanical connection is broken, the | 
tourbillon stops rotating. A carrousel is j 
connected to the barrel by two gear trains: j 
one drives the escapement, and the other j 
drives the carriage. Those of you who dis- j 
agree may commence fighting. 

Blancpain’s watch is equipped with a j 
flying tourbillon at 12 o’clock and a flying ; 
carrousel at 6 o’clock, and though each is j 
equipped with a silicon balance spring, j 
they are obviously dissimilar. Consistent j 
with the penchant many brands have for i 
labeling things on the dial, Blancpain puts j 
“Tourbillon” and “Carrousel” next to the j 
two mechanisms. A differential gear sys- j 
tern links the two cages and transmits the | 
average rate of both regulators to the j 
hands. 

A single crown winds both barrels, j 
The result is a seven-day power reserve j 
and, Blancpain says, impressive timekeep- j 



ing precision, though no specific claims 
are made. A sapphire crystal display back 
lets you view this doubly endowed move¬ 
ment from both sides. A power-reserve 
display positioned on the back of the 
movement is also visible. 

The 379-part movement is denomi¬ 
nated Caliber 2322. It is 5.85 mm thick 
and runs in 70 jewels. The case measures 
44.6 mm by 11.94 mm and is available 
only in rose gold. The Blancpain Tourbil¬ 
lon Carrousel is SF298,000 (U.S. price not 
available at press time). 
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ISeiko 

THESE DAYS, watch brands view just 
about any anniversary as an opportunity 
to issue a limited edition. This prolifera¬ 
tion diminishes the impact of truly signifi¬ 
cant anniversaries. This year, Seiko is 
celebrating one of them: it was 100 years 
ago that the company introduced its first 
wristwatch. 

To mark the occasion, Seiko is bringing 
back a Grand Seiko classic launched in 
1967, the 44GS. That watch, named for 
the caliber inside, established the design 
codes that would come to define Grand 
Seiko. In the company’s words, the 44GS 
“invented the grammar of Seiko design,” 
the foundations of which are precision, 
practicality, and comfort. 

The set of watches, in white, rose and 
yellow gold and in steel, is called the 44GS 
Historical Collection. In creating it, Seiko 
strives to be as faithful to the original as 
possible. The case is the same size, and the 
emblem on the caseback was also bor¬ 
rowed from the 1967 model. In the stain¬ 
less-steel version, the dial, hands and in¬ 
dexes are identical to those of the original 
watch. 

The case measures a mid-’60s-appro- 
priate 37.9 mm wide and 11.5 mm high. 
The edges are clean and the surfaces per¬ 
fectly flat. The case’s wide sides are highly 
polished. The sapphire crystal has a nonre- 
flective coating on the inside. 

There are 70 pieces in each of the three 
colors of gold and 700 pieces in steel. All 
use the 9S64 caliber, first launched in 
2011. The movement runs at 28,800 vph 
in 24 jewels and has a 72-hour power 
reserve. The accuracy is claimed to be -3 to 
+5 seconds per day, which is better than 
the -4 to +6 seconds required for COSC 
certification. 

The gold models are $24,000 and the 
steel version $6,000. 
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lUrban Jurgensen 


STUDENTS OF horology know that when it comes to precise 
timekeeping, the detent escapement runs circles around the 
tourbillon. Yet today the detent is virtually nonexistent in wrist- 
watches, while everyone and his brother offers a tourbillon. 
This state of affairs came to pass because the detent has a seri¬ 
ous weakness: it is very sensitive to shocks. 

In 2011, Urban Jurgensen & Sonner introduced the first 
wristwatch with a detent escapement. The movement, known 
as the UJS-P8, was designed by horological heavyweights Jean- 
Frangois Mojon and Kari Voutilainen, and it incorporates a 
modified, shock-resistant version of the detent escapement. Re¬ 
viewers raved about the movement, but a few commented that 
the dial and hands were not up to the standards set by earlier 
Urban Jurgensen wristwatches. 

This year, the brand rights that wrong. The new watch, known 
as the Montre Observatoire Email, features a finely crafted enam¬ 


el dial (email is French for “enamel”). Each dial requires two 
months of handwork to complete. On top of a precious-metal 
base, several very thin applications of white enamel form the fon¬ 
dant, or base layer. This is followed by 15 additional transparent 
layers, each of which is fired at a temperature between 1,300 and 
1,500 degrees F. After these steps, the dial is subjected to grinding, 
lapping and polishing, all by hand. A final layer of special optical 
glass enhances the dial’s depth. 

The watch contains the Caliber UJS-P8, which has earned a 
certificate from the observatory in Besangon, France. 

Urban Jurgensen will produce 20 examples of the Montre 
Observatoire Email in platinum, priced at SF80,000, and 
20 examples in rose gold priced at SF75,000 (U.S. prices avail¬ 
able upon request). As this is written, two pieces have been 
completed, and deliveries will continue for the next several 
years. 
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TAG Heuer 


noticed, this year 
marks the 50th anniversary of the Car¬ 
rera, and at Baselworld, TAG Heuer 
marked the birthday by launching the 
Carrera Calibre 36 Flyback Racing, the 
first Carrera powered by the brand’s 
souped-up version of Zenith’s El Primero 
chronograph movement. In years past, we 
might have appended the adjective “high 
frequency” to El Primero, but these days, 
thanks largely to TAG Heuer’s own ef¬ 
forts developing super-fast chronos, the El 
Primero’s frequency is not considered as 
speedy as it once was. It remains, how¬ 
ever, eminently practical, because the 
tenths of a second it measures are by far 
the most commonly used interval in the 
world of split-second timing. 

In its configuration for this watch, the 
movement gains a flyback function, 
which is highly useful in the world of au¬ 
tomobile racing, because it allows the user 
to time one lap, then immediately begin 
timing a new lap. 


Outside, the watch picks up design 
elements from TAG Heuer’s Mikrograph, 
including most prominently the seconds 
track with oversize digits and an espe¬ 
cially large “60” at the top of the dial. The 
wide seconds track aids legibility and 
helps fill the space between the subdials 
and the bezel, which is needed given that 
the movement’s architecture was devel¬ 
oped when watches were smaller. The 43- 
mm case is a traditional Carrera design, 
rendered in grade 2 titanium. The case 
finish is created by sandblasting the exte¬ 
rior before treating it with a black titani¬ 
um carbide coating. 

The anthracite dial is decorated with a 
sunray effect. The chronograph minutes 
and continuous seconds subdials are 
snailed with fine-brushed appliques and 
polished facets. The caseback is smoked 
sapphire. The strap, inspired by motor¬ 
racing leathers, is black leather with a 
black perforated layer and a black titani¬ 
um grade 2 folding clasp. Price: $8,900. 
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I Rolex 


BLACK FOR the night sky, blue for day - 
these colors just make sense, but if you 
expected to find them on the bezel of one 
of the world’s most famous GMT watch¬ 
es, the Rolex GMT-Master II, you would 
be disappointed, until now. 

New bezel colors don’t usually gener¬ 
ate a buzz heard ’round the world, but 
this is Rolex. The bezel is the story here, 
so we’ll continue down that road. It’s 
fashioned from Cerachrom - Rolex’s ver¬ 
sion of ceramic - and though the bezel is 
two colors, it is a single piece. You might 
think, “Of course it’s a single piece, they 
just paint it two colors,” but that’s not 
how Rolex does things. Vintage collec¬ 
tors may love weathered, faded bezels, 
but today’s versions are built to last, so 
nothing is painted. The bezel is formed as 
a single piece, and in this instance, the 
whole thing starts out blue. Black is 
added to half of the bezel early in the 
production process when the ceramic is 
still permeable. 

Once the bezel hardens, the 24 hour 
graduations are engraved into the sur¬ 
face, then coated with a thin layer of 
platinum. Finally, a diamond polish pro¬ 
duces a high gloss. 

According to Rolex, the final product 
is virtually scratchproof, highly corro¬ 
sion resistant, and its color is unaffected 
by ultraviolet rays, so it won’t fade. 

Rolex enthusiasts love to give their 
watches nicknames like Kermit, Pan Am, 
and Fat Lady, to name just a few. The 
new GMT started picking up bezel- 
inspired handles almost immediately: 
Poweraid, Batman and Phantom among 
them. But Bruiser seems to be the one 
that’s sticking. (It’s also the one Rolex 
mentioned during our meeting with the 
brand during the fair.) 

To complement the bezel, the watch 
sports a color-coordinated blue 24-hour 
hand and blue Chromalight luminous 
material on the hands and hour markers. 
Otherwise, most of the features carry 
over from the original 116710 GMT- 
Master II model. (The new model is 
Reference 116710BLNR.) The case re¬ 


tains its classic 40-mm diameter, and it is 
fashioned from corrosion-resistant 904L 
stainless steel. A Triplock crown ensures 
100-meter water resistance. The model 
78300 Oyster bracelet is also 904L steel 
with polished center links and an 
Easylink clasp offering a 5-mm comfort 
extension. 


The sapphire crystal has double non- 
reflective coatings and a trademark 
Cyclops magnifier over the date. The 
white-gold hands turn above a black lac¬ 
quer dial. Below the dial, the COSC-cer- 
tified Caliber 3186 movement features a 
Parachrom hairspring with Breguet over¬ 
coil. Price: $8,950. 
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FABIEN COUSTEAU AND OOXA 


FABIEN COUSTEAU'S m I 

MISSION^! 

DEEPER, LONGER,FURTHER 


TWO LEGENDARY 
NAMES IN DIVING COME 


TOGETHER AGAIN 


DOXA was chosen to provide the official 
timepieces for Fabien Cousteau’s Mission 
31 endeavor, to be conducted this fall on 
Aquarius, the only undersea marine habitat 
and lab in the world located in the Florida 
Keys National Manne Sanctuary. The 
31-day underwater mission will set a new 
submersion record for human oceanic ex¬ 
ploration. OOXA will also set a record for 
the longest continuously used dive watch 
under water. 


DOXA will commemorate the mission by 
manufacturing a special edition of 331 
pieces of the famous orange face DOXA 
SUB dive watch, 31 of which will spend 31 
days under water with Fabien Cousteau's 
mission team. A few lucky individuals will 
be able to acquire these commemorative L 
watches when they become available 
for pre-order; sold exclusively 
by DOXA. 


Fabien Cousteau’s Mission 31 endeavor 
will be conducted on the Aquarius, which is 
owned by NOAA and managed by Rorida 
International University. Saturation training 
for Mission 31 starts mid-Sept, and Fabien 
Cousteau’s team will submerge on Sept. 

30 for the first full day on Aquarius. Oct. 1. 


Fabien Cousteau and his team will spend 
31 days submerged underwater in the 
name of science and discovery, breaking 
his grandfather’s Conshelf Two underwater 
saturation mission record by one full day to 
honor the 50th anniversary of Jacques- 
Yves Cousteau’s original mission. 


For more info go to doxawatches.com 
and mlsslon-31.com 


DOXA 
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I Harry Winston 


WATCHMAKING AT Harry Winston is much more than the 
Opus series, and with the brand’s recent acquisition by the 
Swatch Group, more horological jewels likely lie on the hori¬ 
zon. Like the brand’s famous Opus pieces, the Histoire de Tour- 
billon is a series of exceptional timepieces anxiously awaited by 
collectors each year. Unlike the Opus, the Histoire series may be 
affected by the Swatch Group acquisition. 

Though neither party has acknowledged the relationship, it 
is an open secret that the Histoire de Tourbillon pieces have been 
developed by Complitime, a sister company of Greubel Forsey 
that does movement development for other firms. Greubel 
Forsey is an SIHH regular that is owned in part by Richemont. 
One wonders whether Harry Winston will seek a new partner to 
develop future Histoire de Tourbillon pieces, or whether devel¬ 
opment may be taken in-house. Only time will tell. 

Business considerations aside, this year’s Baselworld 
brought us Harry Winston’s Histoire de Tourbillon 4, and it 
features a veritable Russian nesting doll of tourbillon cages, all 
in the name of defeating gravity. 

One of the knocks against tourbillons for the wrist is that 
the device was originally developed to combat gravity’s effects 
on pocketwatches, which spend most of their time in a vertical 


position. Wristwatches, of course, operate in a much more 
complex universe of positional possibilities. 

The Histoire de Tourbillon 4 addresses the multi-positional 
reality by placing its single oscillator within three concentric 
cages, each of which rotates at both different speeds and differ¬ 
ent angles relative to each other. The innermost cage rotates 
once every 45 seconds. The intermediate cage rotates once 
every 75 seconds. The outermost cage rotates once every 300 
seconds. Harry Winston claims that the oscillator’s constant 
movement at differing speeds and angles holds gravity at bay. 

This triple-cage tourbillon is encased in a prominent sap¬ 
phire sphere located at 6 o’clock, a bit like Zenith’s Christophe 
Colomb (though unlike Zenith’s, Harry Winston’s bump ap¬ 
pears only on the dial side of the watch). Despite the tourbil- 
lon’s complex construction, it weighs a mere 1.57 grams, 
thanks to its titanium cages. The balance wheel at the center of 
the action is a variable inertia type with gold timing screws in 
the rim. The balance spring features a Phillips terminal curve. 
Like the tourbillon cages, the caliber’s plates and bridges are al¬ 
so fashioned from titanium. 

The Histoire de Tourbillon will be produced in a limited edi¬ 
tion of 20 pieces, and the price is available upon request. 
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Bell & Ross 

launched three new navigation in¬ 
strument watches this year: the Airspeed, the 
Climb, and the Heading Indicator. The first two 
look at least a bit like regular wristwatches, with 
instantly recognizable hour and minutes hands. 
The Heading Indicator, on the other hand, does 
not. We’ll focus on this outlier. 

Like the Radar watch launched in 2010, the 
Heading Indicator has a time display based on 
three concentric, rotating disks. The outermost 
disk denotes the hours, the center disk the minutes, 
and the inner disk the seconds. However, the disks 
are not what catches your eye. What does is the 
bright yellow line drawing of an airplane engraved 
on the inside of the crystal. 

As on the actual heading indicator instrument 
that inspired this watch, the airplane is fixed in 
place and does not move. The disk showing the 
minutes rotates below the drawing, with the cur¬ 
rent minute called out by a line in the nose, at 12 
o’clock. 

The outer disk bears the directional notations 
W, E and S (they don’t indicate direction, as they 
would on a real heading indicator, but are simply 
design elements). In the spot where the N would 
be, two yellow right triangles indicate the hours by 
pointing to indexes on the inner bezel. 

The seconds disk is not graduated and is read 
relative to the hour indexes. So, on the watch 
shown here, the time is 10:00:35. 

Like the earlier Bell & Ross disk-drive watches, 
the Heading Indicator presents the watchmakers 
with an engineering challenge, because the disks 
are about 30 times heavier than traditional hands 
and they generate much more friction. To maintain 
the power reserve and timekeeping accuracy, Bell 
& Ross had to develop ultra-light disks. Bell & 
Ross says that the disks are adjusted to the micron 
to ensure they remain absolutely parallel as they 
rotate. The movement is the ETA 2892, known in 
the industry as a powerful “tractor” for its ability 
to generate the torque needed to drive multiple, or 
in this case heavy, complications. 

The Heading Indicator measures 46 mm in 
diameter and sports a black PVD finish and 100- 
meter water resistance. Rubber and heavy-duty 
synthetic fabric straps are available. Price: $6,000. 
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Jaquet 

Droz 

ELEGANCE, SIMPLICITY, and momen¬ 
tary confusion come together in the new 
Jaquet Droz Grande Heure GMT. The 
confusion arises because this timepiece 
does not adhere to the norms we associ¬ 
ate with wristwatch design, save having 
two centrally mounted hands. The hands 
are the same length, they have an odd 
shape, they are different colors, and on 
the dial, there’s a 24 where the 6 should 
be. What exactly is this watch trying to 
tell us? 

The root of the problem is that we are 
programmed to associate two hands with 
hours and minutes, and that is not what’s 
happening here. Rather, there are two | 
hour hands, and they are long so that 
they reach the hour track for easier read¬ 
ing. The different hand colors, not to 
mention the “GMT” in the model name, 
are a tip-off that the hands indicate the 
time in two time zones. Finally, the dial 
presents a 24-hour display. 

The Grande Heure GMT is the mini¬ 
malist’s ideal travel watch, and because it 


does not display the time to the minute, it 
sends the message that you are no slave to 
the clock (though you can still be fairly 
punctual, since the 24-hour track is grad¬ 
uated in 10-minute increments). 

The dial is an ivory-colored grand feu 
enamel. The rose-gold hand indicates lo¬ 
cal time while the blued steel hand shows 
the destination time. When only a single 
time zone is displayed, the hands come 


together to present a bicolor display. Both 
hands are set by a single crown. 

The rose-gold case measures 43 mm 
by 11.85 mm. The movement is an auto¬ 
matic Jaquet Droz Caliber 5N50.4 with a 
white-gold winding rotor. It runs at 
28,800 vph in 28 jewels for 68 hours. The 
strap is hand-made in black alligator with 
rolled edges. The clasp is also rose gold. 
Price: $26,400. 



I Oris 


A DIVE WATCH THAT displays the lunar 
cycle and tide range makes good sense, 
yet Oris is the first brand to combine 
these functions. 

The watch, called the ProDiver Point¬ 
er Moon, indicates the tidal range and lu¬ 
nar cycle with an eye-catching dial de¬ 
sign. Northern and Southern hemisphere 
tide range indications are available. It in¬ 
corporates a helium escape valve and 
Oris’s patented Rotation Safety System, 
which allows the wearer to keep track of 
an interval of time using a rotating bezel 
that can be locked to prevent it from be- j 


ing knocked off position accidentally. 
The watch is water resistant to 1,000 me¬ 
ters. The 49-mm case and bracelet are ti¬ 
tanium, while the bezel insert is ceramic. 

The movement is Oris’s Caliber 761, 
based on the Sellita SW220, with pointer 
moon and date at 5 o’clock. The screwed- 
in caseback is engraved with a meters-to- 
feet conversion table. Inlaid Super-Lumi- 
Nova on the dial and hands enhances leg¬ 
ibility in low-light conditions. Included 
with the watch is a rubber strap with 
divers’ extension and a strap-changing 
tool. Price: $3,600. 
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A WatcbTime reporter roamed the balls 
of Baselworld in search of tbe offbeat. 
Here’s wbat be found. 



CONTRARY TO POPULAR belief, Basel- 
world is not just a steady stream of tour- 
billons, chronographs, and watches that 
are mostly black. The show does play 
host to some individualists who create 
watches that are outside the mainstream. 
Some are newcomers, and some return 
year after year, reliably delighting us with 
their unique vision. Here’s a look at a few 
of their creations. 

One of our favorite newcomers this 
year is Breva. The brand’s watch is the 
Genie 01, a stylish and original mechani¬ 
cal mini-weather station for the wrist. 

Breva was founded by a young entre¬ 
preneur named Vincent Dupontreue. 
Born near Paris in 1977, at age 11 he was 
selling bracelets at the beach, and at 13, 
skateboard ramps. At 22, he launched an 
eponymous fashion brand which he sold 
seven years later. After he earned an MBA 
in Switzerland and ran an art gallery, his 
desire to own a unique timepiece, and his 
inability to find just the right one, led him 
to launch his own watch brand. The 
brand’s name was inspired by a beautiful 
weekend he once spent on Lake Como in 
northern Italy. “La Breva” is a warm 
wind that contributes to the lake’s agree¬ 
able micro-climate. The weekend at the 
lake also inspired the idea for a mechani¬ 
cal watch that could forecast the weather. 

Dupontreue did his homework and 
found the watchmaker Jean-Frangois 
Mojon and the company he started, 
Chronode, both familiar to fans of cre¬ 
ative horology. Dupontreue designed the 
overall look of the watch, and Mojon the 
movement. Three years of R&D led to 



New brand Breva puts a mini-weatber station on your wrist. 


the Genie 01, which manages to look like 
something from the past and something 
from the future at the same time. Breva 
claims that it is the world’s first watch 
with mechanical time, altimeter, and 
barometer, plus a power-reserve display. 

The open, transparent design serves 
up layers of displays, and though there’s a 
lot going on, the watch is easy to read. 
Hours and minutes are displayed on a 
tinted, semi-transparent subdial at 8 
o’clock. Small seconds are positioned be¬ 
low 12 o’clock. The altimeter display arcs 
around the perimeter in the upper left 
quadrant of the display. Barometric pres¬ 


sure is indicated on a second tinted sub¬ 
dial at 2 o’clock, where a single hand 
points to icons representing forecast sun¬ 
ny, cloudy, and stormy conditions. There 
is a 65-hour power-reserve indicator at 4 
o’clock. An anaerobic capsule measuring 
air pressure dominates the lower portion 


Scan here to see a video 
of the new Breva 
Genie 01. 

http://www. 

watchtime. 

com/?p=33096 
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of the dial, with another identical capsule 
underneath it to maximize sensitivity. 

The crown at 9 o’clock handles wind¬ 
ing and time setting. At 2 o’clock, a 
knurled exterior ring adjusts the baromet¬ 
ric pressure scale, while an inner pusher 
adjusts the position of the altitude indica¬ 
tion. At 4 o’clock, a crown with a knurled 
locking ring rotates 90 degrees to lock 
and unlock an air valve. An osmotic 
Teflon membrane filters out moisture. 

The sapphire caseback features a cir¬ 
cular scale engraved around the perimeter 
providing correlations between altitude 
and air pressure. 

The Genie 01 is a limited edition of 55 
pieces in white gold priced at $155,000, 
and 55 pieces in 4N rose gold priced at 
$150,000. Breva tells us that it is not a 
one-trick pony. More watch projects are 
in the pipeline. The forecast looks good. 

ANOTHER RELATIVE NEWCOMER, at¬ 
tending its second Baselworld this year, is 
Nord Zeitmaschine. Nord is a geographi¬ 
cal reference to the north of Switzerland, 
where company founder Daniel Nebel 
was born and where he has been making 
timepieces since 1998. Zeitmaschine , of 
course, means time machine. 

Nebel did not take the traditional 
path to watchmaking. His background is 
machining, which is watchmaking if you 
consider making dials, cases, screws and 
crowns making watches. Within that 
world, his specialties include making 
tools and prototypes. He started studying 
watches in 1995. Over time, he began 
producing wheels, pinions, plates, 
bridges, and hands. He completed his first 
watch in 1998. Since then, he has ex¬ 
panded both his knowledge of watches 
and his workshop. 



The minutes hand on 
the Quickindicator 
wanders around the dial, 
completing three laps an 
hour instead of just one. 


Interested in innovative time displays, 
in 2011 Nebel modified an ETA 2824 cal¬ 
iber to create a watch called the Vari- 
ocurve. Nebel wanted to abandon the 
concept that hands have to turn on a fixed 
axle, which leads to the time always being 
displayed on a constant radius. After 
many experiments, he came up with an 
oversize minutes hand powered by two 
counter-rotating eccentric cams. The 
hand, which dominates the display, ap¬ 
pears to grow longer and shorter as it 
traces two sweeping minutes-track arcs 
across the dial - one near the perimeter at 
the top of the dial, and the other just be¬ 
low the first. In an added twist, numbers 
that are not included at the ends of the 
minutes tracks are supplied by twin rotat¬ 
ing disks. The hours are displayed on a 
rotating disk located at 8 o’clock, and the 
date on another disk at 4 o’clock. 

This year, three weeks before Basel- 
world to be precise, Nebel completed a 
prototype for a new zeitmaschine , this 
one called the Quickindicator, and the 
concept plays a trick on your mind. Nebel 
claims that the watch has the world’s 
fastest-moving minutes hand. You might 
think “Hold on. If the hand goes around 
the dial faster, then it must make the trip 
in less than 60 minutes.” And you would 
be right. But what if the hand has to go 
around the dial more than once to meas¬ 
ure 60 minutes? That’s the concept be¬ 
hind this watch. 

Nebel says that if you take a tradition¬ 
al minutes track that circles a typical 
watch dial and lay it out as a straight line, 
it measures about 88 mm in length. So a 
traditional minutes hand travels 88 mm 


in one hour. It’s not hard to imagine a 
minutes track with a more complex shape 
that is longer than 88 mm. Indeed, the 
minutes track on the Quickindicator is 
204.8 mm long. The layout, which resem¬ 
bles two smaller overlapping circles inside 
a larger circle (though none of them is 
precisely round) means that Nebel’s min¬ 
utes hand must travel 360 degrees three 
times, with each trip taking 20 minutes, 
to measure a single hour. The three 20- 
minutes tracks are not concentric, so, as 
on the Variocurve, the minutes hand does 
not turn on a fixed point, but wanders 
around the dial. The hours are displayed 
on a rotating disk at 9 o’clock, and the 
date on a disk at 3 o’clock. 

The Quickindicator is available in 
three versions, priced at about $15,000. 

OUR NEXT CREATIVE mind is Valerii 
Danevych, and some of you may remem¬ 
ber him as the woodcarving watchmaker 
from Kiev. (See “Off the Beaten Track,” 
WatchTime, June 2012.) 

As we reported last year, Danevych 
and his wood wristwatch with tourbillon 
caused quite a stir. A third-generation 
woodcarver and a cabinetmaker by pro¬ 
fession, Danevych is entirely self-taught. 
He began by copying grandfather clock 
movements in wood, progressing from 
there to smaller and more complicated 
pieces. He makes many of his own tools, 
as none exist that suit his unique needs. 
The smallest part he has made has a di¬ 
ameter of 0.1 mm. His wristwatches are 
entirely wood, save the mainspring and 
balance spring. Occasionally he incorpo¬ 
rates mother-of-pearl, amber, and even 
mammoth tusk for decoration. Some 
watches also have crystals to protect the 
mechanism. His organic creations keep 
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time to within two to three minutes per 
day. Many collectors are happy if their 
vintage pocketwatches perform that well. 

This year, Danevych showed a new 
one-minute tourbillon wristwatch with a 
double-retrograde display. The piece re¬ 
quired 1,800 hours, over a period of sev¬ 
en months, to produce. The case meas¬ 
ures 46 mm without the crown and it is 
18 mm thick. The complete watch weighs 
just 32 grams. The movement has 154 
parts made from eight types of wood, and 
it uses a traditional anchor escapement. 
In the photo shown here, the amazingly 
detailed escape wheel is visible on the 
right side of the dial aperture. There are 
eight springs, four made of metal and 
four of bamboo. The movement winds 
manually, and the power reserve is 24 
hours. Danevych cautioned that though 
he uses hardwoods, his wristwatches are 
not intended for daily use. 

The watch has a single track display¬ 
ing both hours and minutes. A small, 
light-color indicator above the track 
marks the hours, while a more tradition¬ 
al, center-mounted hand denotes the min¬ 
utes. In the top photo, the time is about 
2:36. Both indicators move in retrograde 
fashion, snapping back to their starting 
positions at the end of each trip down the 
track. You would not think it possible, 
but if you look closely, the hour and min¬ 
utes track actually contains a hand- 
carved typo: the numeral XIII. That piece 
must have been carved late at night, just 
before Baselworld opened. Danevych 
says he will fix it before selling the watch. 

Speaking of selling, Danevych told us 
that he consulted a Patek Philippe expert 
before setting the price. It’s €100,000, 
and if you buy it, you will have a unique 
piece, in more ways than one. 

STEFAN KUDOKE IS the man to see if 

you want to put an octopus on your wrist. 

He has an impressive resume. Kudoke 
(pronounced koo DOH kah), received his 
master craftsman in watchmaking certifi¬ 
cate with honors at age 22. He refined 
and expanded his skills working in the 
studio for complications and prototypes 
at Glashiitte Original, then in the after¬ 
sales service departments at Breguet, 
Blancpain and Omega in New York. But 


like most who choose the path less trav¬ 
eled, he was not entirely satisfied working 
for big brands, even those with impressive 
names and histories. He really wanted to 
create his own watches. He’s been doing 
that since 2008. 

Despite his training, Kudoke does not 
make his own movements from scratch. 
Rather, he skeletonizes and engraves, 
makes dials and hands, and otherwise 
transforms the prosaic into the unique. 
He often works with tried and true trac¬ 
tors like the ETA 2824-2 and 6498. 
Kudoke also works with other independ¬ 
ent watchmakers, adding his special flair 
to their work. 


The watch that caught our eye in the 
Baselworld Palace, a building separate 
from the main watch hall and housing 
many independent brands, is the product 
of a collaboration with Austrian watch¬ 
maker Richard Habring. It’s a distinctive 
timepiece with an equally distinctive 
name: the KudOkTourbi, which is a 
collapsed version of Kudoke Oktopus 
Tourbillon (oktopus is the German 
spelling). Kudoke begins with Habring’s 
H 2 Flying Tourbillon. He skeletonizes 
and engraves the movement by hand, an¬ 
imating it with a creature from the deep 
whose tentacles form the hands as well as 
the plate and bridges, creating the impres- 
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sion that the octopus is embracing the 
movement, wrapping around it from 
front to back. The octopus is finished in 
rose gold. The KudOkTourbi will be pro¬ 
duced in a limited edition of eight pieces, 
priced at €29,000 (including 19 percent 
VAT). 

If you prefer something simpler, 
a non-tourbillon version, called the 
KudOktopus, is also available. Due to 
this watch’s uncluttered dial, the octopus 
motif is more clearly visible. It is also 
hand-skeletonized and engraved and the 
wheels are plated with black rhodium. 
It is priced at €7,990 (including VAT). 
Both models are 42 mm in diameter, 
and both use movements based on the 
Unitas 6498. 

LIKE VALERII DANEVYCH, Konstantin 
Chaykin is self-taught, and he lives and 
works far from the traditional European 
watchmaking centers. However, Chaykin 
does not work with wood, and he does 
not work alone. Chaykin is the complete 


watchmaker, designing and producing a 
range of original and complicated wrist- 
watches and clocks with a group of 
craftsmen in a state-of-the-art atelier in 
Moscow. 

Chaykin is an inventor who began re¬ 
pairing and restoring watches and clocks 
about 10 years ago. After mastering the 
intricacies of traditional movements, he 
began developing his own ideas. Today he 
has an impressive body of work that in¬ 
cludes 10 patents. He is the only Russian 
member of AHCI (Horological Academy 
of Independent Watchmakers). 

He is known for his complicated cal¬ 
endar pieces, including watches and 
clocks based on the Jewish and Islamic 
calendars, his Resurrection astronomical 
clock with Easter calendar, and his 
Lunokhod watch with its unique central 
moon-phase display. In 2008, Chaykin 
began working on his Levitas, a mystery 
watch much like Cartier’s Mysterious 
Hours. Chaykin introduced his model 
in 2011. 


This year, Chaykin showed a new and 
unusual piece that generated significant 
buzz. Called the Cinema, it contains an 
animation mechanism created as a tribute 
to Eadweard Muybridge, the 19th cen¬ 
tury photography pioneer who famously 
used his zoopraxiscope, an early type of 
projector, to prove that galloping horses 
do indeed lose all contact with the ground 
during each stride. 

The Cinema’s case evokes a vintage 
projector. A large, round aperture at 6 
o’clock provides a view of the animation, 
which is triggered by the pusher at 9 
o’clock. The pusher activates a mecha¬ 
nism that spins a disk engraved with 12 
images of a galloping horse. The disk 
spins, displaying each frame for 0.07 sec¬ 
onds, creating the appearance of a short 
movie of a galloping horse, in the style of 
Muybridge’s creation. The timekeeping 
and animation functions each has its own 
barrel, allowing the animation to run for 
20 seconds. Price: €50,000. 

- MIKE DISHER 
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I Breitling 



THE BREITLING EMERGENCY watch- 
the first wristwatch with a built-in emer¬ 
gency microtransmitter - came out in 
1995. It was designed to enable search- 
and-rescue teams to home in on its wear¬ 
ers after a plane crash or in other emer¬ 
gencies. At Baselworld this year, Breitling 
introduced its successor, the Emergency II, 
which has an updated transmitter com¬ 
patible with recent changes made to the 
satellite system used in search-and-rescue 
efforts. 

That system, called Cospas-Sarsat, 
detects and homes in on emergency bea¬ 
cons transmitted by downed aircraft, 
sinking ships, stranded trekkers and oth¬ 
ers in distress. The original Emergency 
watch operated on the 121.5 MHz ana¬ 
log frequency then used by Cospas- 
Sarsat. In 2009, Cospas-Sarsat began 
phasing out that frequency and receiving 
alert signals instead on a new, digital 
406 MHz frequency. Hence the need for 
a new Emergency watch that complied 
with the new satellite frequency. Making 
matters a bit more complicated, the 
121.5 MHz frequency is still in use, so 
distress beacons must now offer dual fre¬ 
quencies for the most accurate homing. 

The Emergency II transmitter oper¬ 
ates alternately on the two frequencies 
over a 24-hour period. The watch first 
transmits a digital signal on the 406 MHz 
frequency, intended for satellites. It lasts 
0.44 seconds and is sent out every 50 sec¬ 
onds. Then the watch sends an analog 
signal on the 121.5 MHz homing and res¬ 
cue frequency, which is picked up on land 
and by ships and planes. This signal lasts 
0.75 seconds and is transmitted every 
2.25 seconds. 

Breitling worked with an institute 
that develops technology for the aero¬ 
space and defense industries to create the 
watch’s antenna system, in which two 
miniature antenna sections are housed in 
the lower part of the watch and activated 
by a knob in the lower right side of the 
case. To deploy the antenna, which auto¬ 
matically activates the transmitter, you 
unscrew and pull out the knob’s cap. The 


cap automatically comes free of the an¬ 
tenna when it is deployed to the right 
length, at which point the cap of the sec¬ 
ond section of the antenna is automati¬ 
cally released. The antenna length varies 
according to the wavelength; depending 
on the circumstances, the transmitter us¬ 
es either one antenna section or both. 

The Emergency II’s other new features 
include a rechargeable battery developed 
to enable the watch to comply with 
Cospas-Sarsat’s standards, which require 
that emergency beacons be capable of 
transmitting for up to 24 hours and at 
temperatures as low as -20 degrees C. 
Transmitting at the new higher frequency 
puts an additional drain on battery pow¬ 
er: the 406 MHz signal operates at five 
watts, a level 170 times higher than the 


121.5 MHz signal. The Emergency II 
comes with a charger-tester device to 
recharge the battery and check the opera¬ 
tion of the transmitter. 

The watch is a chronograph contain¬ 
ing Breitling Caliber 76, an especially pre¬ 
cise, thermo-compensated quartz movement 
(Breitling calls it “SuperQuartz”). It pow¬ 
ers a 12/24-hour analog and LCD digital 
display, 1/100-second chronograph, tim¬ 
er, alarm, second time zone, multilingual 
calendar and battery end-of-life indicator. 
It is COSC certified. The case is titanium 
and water resistant to 50 meters. The 
back is inscribed with instructions on 
how to use the watch in an emergency. 
There are three dial colors: black, yellow, 
and orange, and a choice of rubber strap 
or steel bracelet. Prices start at $15,750. 
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I Omega 

SINCE ITS DEBUT IN 1957, Omega’s Speedmaster chrono¬ 
graph, nicknamed the “Moonwatch” for its use on NASA moon 
missions, had a tri-compax dial arrangement. In 2011, Omega 
outfitted the watch with a new co-axial movement, Caliber 
9300, and bi-compax design. This year, Omega unveiled a new 
version of this watch called the Speedmaster Moonwatch Dark 
Side of the Moon. 

It gets its name from its black zirconium oxide ceramic dial 
and matching black ceramic case, which is 44.25 mm in diame¬ 
ter and has both brushed and polished finishes. The indices are 
made of 18k white gold. The subdial at 3 o’clock serves as both 
the 12-hour and 60-minute counter, using two hands to display 
the elapsed time. The small seconds subdial is at 9 o’clock and 
the date at 6. 

The hour and minutes hands, as well as the hands on both 
subdials, are also made of 18k white gold. There is Super-Lumi- 
Nova on the minutes and chronograph seconds hands, as well 
as on the two dots at 12 o’clock. The bezel, also made from pol¬ 
ished black ceramic, has the Speedmaster’s familiar tachymeter 
scale, here inscribed in matte chromium nitride. The chrono¬ 
graph pushers are polished ceramic. The watch, which is water 
resistant to 50 meters, has scratch-resistant sapphire crystals on 
the front and back. 

The movement contains a magnetism-resistant silicon bal¬ 
ance spring. It is a COSC-certified chronometer and has a 60- 
hour power reserve. The words, “DARK SIDE OF THE 
MOON” are engraved in matte chromium nitride above the 
caseback crystal. Completing the watch’s black-on-black look is 
a strap made of black Cordura fabric with a black ceramic 
buckle. Price: $12,000. 
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Omega Speedmaster "Dark 

Side of the Moon" 

Sinco its 1957 debut. Omega's Speedmaster 
"Moonwatch" had sported a tricorn pax dial 
arrangement. In 2011, Omega outfitted the 
watch with a new co-axial movement and 
bcompax design, both of *hich are used 
again in the first Moonwatch with a black 
ceramic case 
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Panerai Luminor1950 

Regatta 3 Days Chrono 

Panerai has boon involved in yacht racing 
since 2006: it was probabty inevitable that the 
brand would eventually release a watch for 
yachtsmen. That timepiece, which contains a 
brand-new movement and cames the 
roforoneo number PAM00526. makes its 
debut this year. 
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LLiys.se Nardin Marine 

Chrono Manufacture 

Ulysse Nardin's journey 
toward more in-house 
movement production 
continued apace at this 
yoaTs Basolwortd, when the 
brand released its new 
Manne Chronograph 
Manufacture- 



Patek Philippe Unveils 

New Calatrava j 

At this yeaTs Basel world. 
Patek Philippe introduced the 
new Ref. 5227, a new version 
of its classic Patek Philippe 
Caiatrava watch in a slightly 
larger case and a new, hinged 
dustcover over the exhibition 
caseback. 



IQ Celebrity-Branded 

S ports Watches 

Many cetebnties serve as 
’brand ambassadors,’ but 
only a few become involved 
in the process of creating 
thoir own porsonalizod 
timepieces. Here are 10 
famous-name watches from 
seven brands. 



BROUGHT TO YOU BY 
WATCHTIME.COM 


• Each week’s top news 
and features 

• The best WatchTime 
reviews and tests 

• In-depth technology coverage 

• Watch scene, watch wallpaper, 
and quizzes 


Message and data rates may apply. 


Scan this code with your 
cell phone and sign up for 
our free WatchTime 
Weekly immediately! 



Sign up with your phone! 
Text _ 

WATCHTIME *, j 

to 22828 ^ 































BASELWORLD.2013. 

The New Watches 





5r ^ vsi 

* pry 



lUlysse Nardin 


THE STORY of Ulysse Nardin’s new 
Marine Chronograph Manufacture be¬ 
gins with another watch brand: Ebel. 
Last year, Ulysse Nardin bought the 
rights to Ebel’s in-house chronograph 
movement, Caliber 137, when Ebel de¬ 
cided to focus on women’s watches in¬ 
stead of men’s. Ulysse Nardin has now re¬ 
named the movement UN Caliber 150 
and shifted production to its factory in La 
Chaux-de-Fonds. 

It has also outfitted the movement 
with a silicon escapement, including a sil¬ 
icon hairspring, which beats at a fre¬ 
quency of 28,800 vph. Ulysse Nardin was 
a pioneer in the use of silicon for move¬ 
ment components, and in 2006, set up a 
joint venture called Sigatec to make them. 

The refurbished UN-150 movement is 
composed of 322 parts and has a power 
reserve of 48 hours. The movement pow¬ 


ers a central hours and minutes display, a 
small seconds counter at 9 o’clock, and 
the date, in a window at 4:30, along with 
the chronograph, which has a 30-minute 
counter at 3 o’clock and a 12-hour count¬ 
er at 6 o’clock. 

The watch comes in one limited- 
edition version and two unlimited ones. 
The limited edition, 150 pieces, 
($39,800) has a rose-gold case and a 
grand feu enamel dial made by Donze 
Cadrans, which Ulysse Nardin acquired 
in 2011. The unlimited versions have 
cases of rose gold or steel ($33,200 and 
$12,700, respectively). 

The watch is 43 mm in diameter and 
has a fluted bezel and screw-locked 
crown for water resistance of 100 meters. 
There are sapphire crystals on the case 
front and back. Both have nonreflective 
treatment. 
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Matters 

Swatch Group CEO Nick Hayek Jr. says 
Swiss mechanical-watch innovation 
shouldn’t come only in the high end. 


ON THE OPENING day of Baselworld, at 
a press conference presided over by Swatch 
Group CEO Nick Hayek Jr., the Swatch 
brand unveiled an unusual mechanical 
watch called Sistem 51. It is an automatic 
watch with a movement consisting of just 
51 parts. It is the world's first mechanical 
movement whose assembly is entirely au¬ 
tomated. It comes on the 30th anniversary 
of the original Swatch watch, whose 
quartz movement had 51 parts. Swatch 
filed 17 patents for Sistem 51, which is 
scheduled to debut this fall at a price of 
around $150. (See “Keeping It Simple” in 
the August 2013 WatchTime.) 

The next day, WatchTime Editor-in- 
Chief Joe Thompson met with Hayek in 
his office above the Swatch Group’s spa¬ 
cious plaza at the center of Baselworld’s 
Hall 1 to discuss Sistem 51 and other top¬ 
ics. What follows is an excerpt from the 
interview. 

WT: What’s the origin of Sistem 51? 

NH: At the beginning, we said we need to 
give Swatch its own identity in the me¬ 
chanical watch category. It has one in 
quartz; you know the story. But every 
brand that uses mechanical movements 
needs in the long term its own identity, its 
own real movement. We said, “How can 
we do this at Swatch?” That was the chal¬ 
lenge for the engineers. They said, “OK, 


the price can only be so much, 
the quality must be superb, so 
why not try to find an innovative 
concept, but also linked to the 
production. We started the project 
two and a half years ago. It’s not so 
long, huh? 


WT: Is that why you brought Swatch to 
Baselworld for the first time? 

NH: We have a sense of responsibility. 
We want that the world’s biggest watch 
fair be in Switzerland. We can showcase 
the good brands here and show that 
Switzerland is a leading industrial base 
for watchmaking - and not just the high 
end, but also the mass market. And that’s 
why this year we said we’ll come with 
Swatch. It’s Swatch’s 30th anniversary 
and it’s a critical moment because every- 
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Nick Hayek Jr. at the Swatch Sistem SI press conference at Baselworld 


body in the industry has been so enthusi¬ 
astic the last two or three years. The 
growth rates are so extraordinary. Every¬ 
body says he’s luxury, luxury, luxury. 

That’s the right moment for Swatch to 
come [to Baselworld] and say “OK, guys, 
you can show us whatever you want - 
from Breguet to Patek and Rolex and 
Omega, etc. - you can show us your new 
prototypes, your new silicon, etc. But 
look, guys, we also have something: very 
simple, straightforward, good for the 
consumer, innovative, a lot of patents.” 
And that’s the message that we had. 

WT: You’ve expressed concern about the 
Swiss watch industry’s continuing move 
to higher and higher price points. 

NH: Let me give you the numbers. The 
Swatch Group accounts for between 20 
and 25 percent of the value of Swiss 
watch exports. But in units, it is 75 per¬ 
cent. The Swatch Group accounts for 
around 75 percent of finished-watch ex¬ 
ports. This number shows that the other 
players in the Swiss watch industry do 
not really care about the volumes. This is 
dangerous. 

And be careful: in the medium-price 
range, we are growing dynamically at 
the moment. The brands that are grow¬ 
ing the most are Longines, Tissot, Mido, 
Swatch. The growth comes through 
more units and not through a higher 
average price. So this percentage will 
probably increase. It is not healthy for 
the Swiss watch industry if only the 
Swatch Group is present in these seg¬ 
ments. Because I am convinced that in a 
real crisis, people will not continue to 
buy such expensive watches. They will 
still consume. But you have a good 
chance if you have watches in the mid¬ 
range and the entry level, also. 


WT: So that’s the message of Sistem 51? 
NH: It’s a message to the industry, but 
not just the watch industry. We have a 
real problem in Europe and in the United 
States. All these countries need to go back 
not just to investing in research and de¬ 
velopment. Today most companies take 
the easy way that pleases the short-term 
thinking of the stock market, outsourcing 
to foreign countries where the salaries are 
lower. But in reality they lose their indus¬ 
trial base. R&D must not be separated 
from production. They need to be in con¬ 
stant interaction. All these countries must 
start mass production at home again, in 
their own country. 

Why are we able to make a mechani¬ 
cal watch in Switzerland? Swiss-made is a 


value for the consumer. Especially in 
watchmaking, and not just in the luxury 
segment. In the past, “made in America” 
was also a value in specific product cate¬ 
gories, as it was or is for products “made 
in Italy” and “made in France.” But don’t 
cheat the consumer. You should try to 
make as much as you can in your country. 
Because this will force you to innovate. 
And it will create jobs. 

And I see it everywhere: people with 
the argument to go global. They think 
they can de-localize the companies with¬ 
out any problems. You put the headquar¬ 
ters where the taxes are the lowest and 
you put the factories where the work 
costs the least. This is short-term thinking 
and not true. We should really take the 
strength of a country and say, “OK, how 
can we produce a product in this coun¬ 
try?” And that’s what we proved again 
with Sistem 51. 

JT: So the point is keeping ... 

NH: Keep your know-how in the coun¬ 
try. Not just research and development, 
but also how to make a finished product. 
Because with prototypes alone you are 
not making a living. O 


“THE SWATCH GROUP ACCOUNTS FOR 
AROUND 75 PERCENT OF SWITZERLAND’S 
F/N/SHED-^ 

THIS IS DANGERO US. ” 
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Citizen 

Promaster Eco-Drive Satellite 
Wave-Air watch is the world’s first light- 
powered watch with a full-metal case able 
to receive time signals from navigational 
satellites in space. It offers ultra-precise 
timekeeping anywhere on earth, Citizen 
says, because it receives time signals from 
around 30 GPS satellites in orbit 20,000 
kilometers above the earth. Compared to 
Citizen’s original Eco-Drive Satellite Wave 
watch of 2011, this watch delivers much 
better receptivity - as fast as four seconds, 
Citizen says - thanks to a new antenna de¬ 
sign. Citizen claims to have the “fastest 
time sync among all satellite-synchronized 
watches.” 

The watch’s movement, Citizen Cal¬ 
iber H909, contains Citizen’s proprietary 
Eco-Drive quartz technology. It is pow¬ 
ered by natural or artificial light; as long as 
it is exposed to light, it has unlimited pow¬ 
er and the battery never needs changing. 

In addition to home time, day and 
date, the watch offers time, day, and date 
in 26 time zones. Its two subdials display a 
perpetual calendar function, power- 
reserve indicator, daylight saving time 
indicator, and 12/24 hour indication. 



The watch is large (49.5 mm in diame¬ 
ter) but lightweight thanks to a titanium 
case and titanium parts in the bracelet. 
The case is water resistant to 200 meters. 
The dial has three transparent layers over 
which indexes, windows and hands are 
laid out. The dial design is inspired by the 
rotating fan blades of an aircraft engine. 
Above the dial is a curved, nonreflective 
sapphire crystal. Price: $2,500. 
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ITutima 

THIS YEAR AT BASELWORLD, Glashiitte-based 
Tutima presented three new collections. Among them is 
the Patria. The Patria Small Seconds, shown here, has a de¬ 
sign inspired by the Hommage repeating watch Tutima de¬ 
buted in 2011. The rose-gold case measures 43 mm in di¬ 
ameter and 9.7 mm thick. A domed sapphire crystal pro¬ 
tects a silver dial with traditional Glashiitte Arabic numer¬ 
als and railroad track seconds. 

The manual-winding Caliber 617 can be viewed 
through a sapphire display back. It incorporates long¬ 
standing Glashiitte features like a gold-plated three-quar¬ 
ter plate, Glashiitte-stripe decoration and jewels fitted in¬ 
to chatons. The two steel winding wheels are decorated 
with a Glashiitte sunburst pattern. The balance is fitted 
with 14 gold weighted screws and four regulating screws 
and has a frequency of 21,600 vph. The filigreed steel pal¬ 
let lever is hand finished. The power reserve is 56 hours. 
Price: $18,900. 




MOTORCYCLES AND danger go together like nice watch¬ 
es and empty bank accounts. For fans of two-wheeled 
thrills, the letters TT don’t conjure up a small Audi, but the 
world’s most dangerous motorcycle race. Held each year on 
the Isle of Man, the TT (“Tourist Trophy”) is a festival of 
speed in which daring young men (and a few women) race 
around the tiny island on twisty country lanes at highly im¬ 
prudent speeds. 

Graham is the TT’s official timer. This year the brand is 
launching a TT watch: the Chronofighter Oversize Su¬ 
perlight TT. A limited edition of 200 pieces, it has a case 
made with a carbon nanotube composite. Though it meas¬ 
ures 47 mm (and includes the brand’s trademark oversize 
trigger/ crown guard), the entire watch weighs in at less than 
100 grams. The case itself weighs a mere 51 grams. 

The watch contains a modified ETA 7750. The yellow 
line on the minutes counter at 17 indicates the TT lap 
record. The tachymeter scale is based on the length of the 
TT circuit, which is 37.73 miles. A yellow inscription at 3 
o’clock calls out the lap record, which stands at an average 
speed of 131.578 mph, set by John McGuinness in 2009 on 
a Honda CBR1000RR. Price: $8,750. 
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IZenith 


A VINTAGE pilots’-watch theme domi¬ 
nated Zenith’s Baselworld offerings this 
year. Among them was the Pilot Montre 
d’Aeronef Type 20 Tourbillon. Visually, 
the tourbillon carries the prominent 
styling elements present in the other pi¬ 
lots’ pieces: bold Arabic numerals, black 
dials, cathedral hands, and oversize 
onion crowns. The tourbillon’s 48 mm 
case also harks back to yesteryear, though 
the rose-gold and titanium case materials 
are entirely modern. 


As you would expect, the movement 
is an El Primero, in this case Caliber 4035 
D, modified with the addition of a flying 
one-minute tourbillon at 11 o’clock. The 
movement retains its chronograph soul 
with a central chronograph hand and 30- 
minute and 12-hour counters. The tour¬ 
billon dominates the dial; its aperture is 
enlarged by the date indicator around its 
perimeter. The movement has 381 com¬ 
ponents and runs at 36,000 vph in 35 
jewels. Price: $71,500. 



IBremont 

IN 2012, BREMONT worked with the 
13th Bomber Squadron of the U.S. Air 
Force to design a special watch for pilots 
of the B-2 Spirit “Stealth Bomber.” 
Bremont slightly modified that watch to 
make the ALT1-B2 GMT Chronograph, a 
limited edition for the public. The watch 
has an internal bezel controlled by a 
crown at 8 o’clock. Its movement is a 
modified ETA 7750 and is certified by 



COSC. The watch beats at 28,800 vph 
and has a 42-hour power reserve. Its 43- 
mm case is made of a DLC-coated and 
hardened stainless steel and is 16 mm 
thick. Through the caseback, you can see 
the skeletonized, DLC-coated rotor, which 
echoes the shape of the B-2 Bomber. The 
ALT1-B2 is water resistant to 100 meters 
and comes on a leather strap or a NATO- 
style strap. Price: $6,495. 


IChanel 

THE SUPERLEGGERA is now available in an 
all-black version, the J12 Matte Black Superleg- 
gera Chronograph. The watch and bracelet are 
made of a sandblasted ceramic that is highly 
scratch resistant. On the dial is a bicompax dis¬ 
play, with small seconds at 3 o’clock and a 30- 
minute counter at 9 o’clock. There is also a 
tachymeter display around the flange. The move¬ 
ment is automatic and certified by COSC; it has a 
42-hour power reserve. The case is water resist¬ 
ant to 200 meters and is 41 mm in diameter. The 
Superleggera has an engraved steel caseback and 
a steel triple-folding buckle. Price: $8,800. 
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Plunge 


Gucci enters the world of high 
horology with the Gucci Dive. 


AT BASELWORLD, Gucci announced it 
will launch a new men’s watch that 
stands apart from the brand’s other 
watches. Due out next year, the Gucci 
Dive is an official divers’ watch, certified 
to adhere to ISO standard 6425. But 
what is most significant about it is its 
movement. It’s not a standard ETA move¬ 
ment, like those used in Gucci’s other 
mechanical watches, but a GP3300, a 
high-end automatic made by the Sowind 
Group. Two years ago, Sowind, parent of 
Girard-Perregaux, became Gucci’s sister 
company when it was acquired by the 
luxury-goods conglomerate PPR (which 
in June was renamed “Kering”). Michele 
Sofisti is the CEO of both Sowind and of 
Gucci’s watch division. 

The 3300 movement is Girard- 
Perregaux’s workhorse, used in such G-P 
watches as the Sea Hawk 1000M and 
Chrono Hawk 1000M (in which it is 
paired with a Dubois Depraz chrono¬ 
graph module). The Gucci Dive will be 
much more expensive than other Gucci 
watches: the steel version is $8,600 and 
the rose-gold one $12,600. Most other 
Gucci watches retail for less than $2,000. 
The rose-gold Dive is a limited edition of 
93 pieces; Gucci will be 93 years old 
when the watch comes out. 

In a press release, Gucci said the move 
into upper-tier watchmaking shows the 
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brand is “improving its expertise; creat¬ 
ing a niche segment of premium watches 
within its offering.” How big that seg¬ 
ment will be and how fast it will grow is 
still up in the air. At Baselworld, Sofisti 
told WatchTime no other such introduc¬ 
tions are imminent. He chose to launch a 
high-end sports watch, rather than a 
high-end dress watch, because the market 
for expensive dress watches is already 
very crowded, he said. He expects the 
Dive to appeal particularly to people who 
already own Gucci watches and want a 
Gucci to wear in active settings. 

Michele Sofisti, CEO of Gucci Timepieces 




The Dive is water resistant to 300 
meters. It is 45 mm in diameter and has a 
screwed caseback, stamped with a Gucci 
crest, and a unidirectional rotating bezel. 
The indicator for the 46-hour power 
reserve is at 5 o’clock. The small seconds 
are at 9 and the date window is between 
1 and 2 o’clock. The skeletonized hour 
and minutes hands, as well as the hour 
markers, have luminous coating. The 
Dive comes with two straps, in black rub¬ 
ber and black leather, and they are inter¬ 
changeable. The watch has a three-blade 
deploy ant buckle. 

The company no longer refers to the 
GP3300 as a Girard-Perregaux move¬ 
ment; instead, it’s been rebadged as a cal¬ 
iber by “Sowind Manufacture.” The 
Sowind Group consists of the Girard- 
Perregaux and JeanRichard brands, plus 
the company’s movement-making opera¬ 
tions and a private-label division that 
makes watches for other, non-watch 
brands. These include Bottega Veneta 
and Ermenegildo Zegna. 

- JAY DESHPANDE 


















hard is easily recognizable by its four 
subdials aligned horizontally, displaying 
(from left to right) elapsed minutes, 
elapsed hours, 24-hour time and running 
seconds. This year Eberhard launched a 
new Chrono 4 called the Geant Full In¬ 
jection, which is 46 mm in diameter. Due 
to an “advance low temperature carbon 
diffusion” technique, carbon penetrates 
the surface and goes 30 micrometers into 
the steel case, thereby hardening it. The 


ment. The watch has a Caliber EB 250 
movement - a modified ETA 2894. On 
the dial is a metal ring with Geneva- 
stripes decoration; the date window is at 
12 o’clock. The engraved caseback is af¬ 
fixed with eight screws; the case is water 
resistant to 200 meters. The watch comes 
on a black rubber strap with a DLC- 
treated steel buckle. The U.S. price was 
not available at press time; in Swiss 
francs, it’s 9,970. 


IMido 


IN HONOR OF MIDO’S 95th anniver¬ 
sary, the brand has released the Com¬ 
mander Chronometer Limited Edition in 

a series of 950 pieces. This extension of 
the Commander line is COSC-certified, 
with an ETA 7750 movement. The 
movement is decorated with circular 
graining on the bridges, and, on the os¬ 
cillating weight, Geneva waves and the 
Mido logo. The watch has a 48-hour 
power reserve. The black dial has a sun- 
ray design, and the hour indexes are 
faceted and marked with white Super- 
LumiNova. A 30-minute counter is set at 
12 o’clock and a 12-hour counter at 6 
o’clock. Day and date are visible at 3 
o’clock, and the running seconds subdial 
is at 9 o’clock. The Commander has a 


42.5-mm steel case. There is a transpar¬ 
ent caseback and the number within the 
limited edition is engraved on the back. 
The watch comes on a black leather 
strap with a stainless-steel folding clasp; 
it is water resistant to 50 meters. Price: 
$2,390. 


BASELWORLD 2013 
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Edifice 

THIS NEW ADDITION to Casio’s 
Edifice Advanced Marine Line is the 
EMA100-1AV, which the company 
calls “the most diversified timepiece 
in the Edifice collection.” The watch 
has a chronograph with several differ¬ 
ent timing modes, in addition to a 
countdown timer. For dive timing, the 
EMA100 has a unidirectional rotat¬ 
ing bezel. The two most prominent 
features on the dial are the tide indica¬ 
tor at 10 o’clock and a digital display 
at 4 o’clock that gives both the moon 
phase and the temperature. The 
watch has a city-code display to track 
world time in 29 time zones; its calen¬ 
dar will give the correct date through 
2099. The EMA100 measures 50.3 
mm by 46.7 mm. It comes on a black 
resin strap and is water resistant to 
200 meters. Price: $250. 


i 

' 

: 

: 
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I Eberhard 

THE CHRONO 4 SERIES from Eber- exterior is then coated with a DLC treat- 


98 WatchTime October 2013 




IChronoswiss 


FOR ITS 30TH anniversary, Chronoswiss 
is introducing the Regulateur 30, a varia¬ 
tion on the traditional regulator. Whereas 
a typical regulator has the minutes hand 
mounted at the center of the dial, the 
Regulateur 30 has both an off-center min¬ 
utes and seconds hand. And, most notably, 
there is no hour hand: instead, a digital 
display at 12 o’clock tells the hour. The 
minutes and seconds displays overlap just 
below the center of the dial, where the 
Chronoswiss logo is located. Although the 
hour window might seem ill placed, since 
its changing could be covered up when the 
minutes hand returns to 12 o’clock, the ta¬ 
pered feuille shape of the blued hands en- 



IRado 


THE NEW DiaMaster RHW1 is designed 
to be lightweight but sturdy. The manually 
wound RHW1 movement - a Rado-exclu- 
sive modification of the ETA 6497-2 - is 
made of aluminum. The movement has 17 
jewels and a 53-hour power reserve. The 
44-mm case and crown are made of a new 
combination of ceramic and tin that was 
heated and mixed at 1,800 degrees C. 
Rado developed the alloy, and says it 
weighs half as much as normal ceramic. In 
total, the watch weighs only 68 grams. 


sures an unobstructed view of the display. 
The Regulateur 30 is powered by 
Chronoswiss’s automatic Caliber C.283, a 
21-jewel, llli-ligne movement with a 42- 
hour power reserve. The dial is made of 
sterling silver and decorated with a barley¬ 
corn pattern. The subdials for minutes and 
seconds are decorated with a guilloche 
“chessboard” design. The case, 40 mm in 
diameter, is composed of 21 parts, and has 
nonreflective sapphire crystals on both 
sides. The watch is a limited edition, with 
130 pieces in rose gold ($35,550) and 300 
in stainless steel ($17,350). The Regula- 
| teur 30 comes on a crocodile strap with a 
pin buckle or folding clasp. 


I Hermes 

THE NEW Dressage Chronograph, which 
marks the 10th year of the Dressage collec¬ 
tion, is powered by the Vaucher HI925 
movement, an automatic caliber named af¬ 
ter the year Hermes introduced its first 
chronograph. This llli-ligne movement 
beats at 28,800 vph and has a 45-hour 
power reserve. A Dubois Depraz chrono¬ 
graph module is attached. The movement is 
richly decorated: it has circular graining on 


Small seconds appear at 9 o’clock. Roman 
| numerals are applied at 12, 3, and 6 
o’clock. The watch has a nonreflective sap¬ 
phire crystal, as well as a transparent non¬ 
reflective caseback. The back is made of ti- 
; tanium and PVD treated to match the 
bronze hue of the case. It is also engraved 
to indicate the watch’s number in the limit¬ 
ed edition of 2,000 pieces. The RHW1 is 
water resistant to 100 meters. It comes on 
a black leather strap with a gold-colored 
stainless-steel folding clasp. Price: $4,500. 



the mainplate, and satin brushing and a 
snailed design on the rotor, along with an 
“H” motif. On the dial, numerals in re¬ 
cessed circles alternate with raised, lumi¬ 
nous markers. The tonneau-shaped case is 
stainless steel and measures 40.5 by 38.4 
mm. The watch is available with either a sil¬ 
vered opaline dial or a black dial; each 
comes on an alligator strap with a stainless- 
steel safety folding clasp. Price: $11,600. 
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ICorum 

THE Admiral’s Cup AC-One 45 Regatta complications specialist Les Artisans Hor- 
from Corum is equipped with the brand’s logers. In 2011, after that company went 

in-house countdown timer and chrono- i bankrupt, Besse and some of his co-work- 
graph. The countdown timer, a.k.a. a j ers went to work for Corum. 
yacht timer, tells sailors how much time re- The Admiral’s Cup collection was re¬ 

mains before the start of a race so they can designed this year for the launch of the 
maneuver their yachts into position and AC-One line. The company retained the 
reach full speed in preparation for the [ 12-sided bezel and the inner flange deco¬ 
starting signal. | rated with nautical pennants, both hall- 

When the boat crosses the starting line j marks of the Admiral’s Cup. The 45-mm 
and the race is underway, a so-called I case is grade 5 titanium and water resist- 
“crazy wheel” in the movement blocks the ant to 300 meters. A sapphire caseback re¬ 
countdown timer’s gear train while the veals the movement, 
chronograph continues running, precisely j The Admiral’s Cup AC-One 45 Regat- 
measuring up to 12 hours of race time, j ta is a limited edition of 100 pieces, priced 
This timer/chronograph system was de- at $11,525 on a strap and $12,100 on a 
signed by Laurent Besse, co-founder of the [ titanium bracelet. 
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WATCHES & FINE TIMEPIECES AUCTION 
NOVEMBER 22, 2013 I NEWYORK 


CURRENTLY ACCEPTING CONSIGNMENTS 

DEADLINE: SEPTEMBER 21, 2013 



Rolex Rare Ref. 1655 Double Red 
Sea-Dweller Submariner 
2000ft=610m r circa 1967 
Sold For: $18,750 



Philippe Terrot Fine Enamel & Gold Quarter 
Repeating Verge Fusee, circa 1780 
Sold For: $11,250 



Rolex Rare Ref. 1655 Double Red Mark 
IV Sea-Dweller, Submariner 2000 
ft/610m, circa 1977 
Sold For $18,750 



Audemars Piguet Very Fine Platinum 
Quantieme Perpetual Cambre No. 084, 
circa 1990's 
Sold For: $15,625 



Patek Philippe Rare & Important 
Minute Repeater With 
Split Seconds Chronograph & Register 
For Tiffany & Co., circa 1903 
Sold For: $42,500 



Patek Philippe Ref. 1463 Very Fine, 
Rare & Important 18k Yellow Gold 
Gentlemen's Chronograph, circa 1949 
Sold For: $98,500 


For more information contact Jim Wolf at 214-409-1659 JWolf@HA.com 



Patek Philippe Ref. 5004P Extremely Rare 
And Important Platinum Wristwatch With 
Split-Seconds Chronograph, Registers, 
Perpetual Calendar, Moon Phases, Leap Year 
And 24 Hour Indication 
Sold For: $242,500 


Don't forget, Internet Wholesale Watch and 
Jewelry Auctions ending every Tuesday at 10 
PM CST. Watches are offered at NO RESERVE 
with bidding starting at $1 on every lot! 


For a free auction catalog in any category, plus a copy of The Collector's Handbook (combined value $65), visit HA.com/WTM29227 or call 866-835-3243 and reference code WTM29227. 


Annual Sales Exceed $800 Million I 800,000+ Online Bidder-Members 


3500 Maple Ave. I Dallas, TX 75219 I 877-HERITAGE (437-4824) I HA.com 

DALLAS I NEW YORK I BEVERLY HILLS I SAN FRANCISCO I HOUSTON I PARIS I GENEVA 


THE WORLD'S THIRD LARGEST AUCTION HOUSE 

HERITAGE 

AUCTION s'*—"' 


f HA.com/FBJewelry j§F HA.com/Twitter 


TX 8c NY Auctioneer license: Samuel Foose 11727 St 0952360. Heritage Auction Galleries CA Bond #RSB2004175; 
CA Auctioneer Bond: Carolyn Mani #RSB2005661. Buyer's Premium 12%-25%. See HA.com for details. 

HERITAGE Reg. U S. Pat 8c TM Off. 
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ICT Scuderia 


THIS YEAR ContaTempo Scuderia 
launched its first automatic watches. The j 
Master Time has a Swiss-made automatic 
movement with a 40-hour power reserve, j 
The dial, in black enamel, has an hour 
counter, a 30-minute counter, and a run- | 
ning-seconds subdial. All of CT Scuderia’s 
watches feature 46-mm cases and water j 
resistance to 100 meters, along with hand- ! 
crafted leather straps. The case is rose- 


gold-plated stainless steel, with distinctive 
stopwatch-style pushers near the 12 
o’clock crown. To accommodate these 
pushers, the top lugs are styled differently 
than the bottom lugs. The caseback is in 
black stainless steel with a crystal, letting 
you see the movement, which is accented 
in the red and green of the Italian flag. The 
watch is being produced in a limited edk 
tion of 100 pieces. Price: $3,295. 




I I 


I Fossil 

EARLY IN 2013 Fossil made its first for¬ 
ay into Swiss watchmaking, introducing 
its new Fossil Swiss collection. It contains 
the FSW-1000 series, powered by auto¬ 
matic movements made by Swiss Tech¬ 
nology Production. Fossil bought that 
company, based in Manno, Switzerland, 
in 2012. The movement, Caliber STP-1- 
11, has 26 jewels and a power reserve of I 
46 hours. The cases are 38 mm in diam¬ 
eter and have nonreflective sapphire crys¬ 


I Linde Werdelin 


BUILDING ON THE Oktopus II line in¬ 
troduced in 2012, Linde Werdelin’s new 
Oktopus II Moon is the company’s first 
watch with a complication developed in 
house. Designed to aid the wearer in 
planning his night dives, the Oktopus II 
Moon features accurate images of the 
moon in all stages of its cycle, visible on 
the lowest level of the dial. The current 
moon phase is shown at 6 o’clock, and 
numbers along the bottom of the flange, 
as well as between 1 and 2 o’clock, help 
the wearer to count forward and see 
when the moon will next reach a particu¬ 
lar phase. The case of the Oktopus II 
Moon is made of five parts. Linde 


Werdelin’s dive instrument, the Reef (sold 
separately), can be attached to the top of 
the Oktopus case. (So can the ski instru¬ 
ment, the Rock; Linde Werdelin instru¬ 
ments are built to be interchangeable and 
can mate with any of the company’s 
watches.) The Oktopus II Moon is a lim¬ 
ited edition of 59 pieces, 12 of which are 
in a combination of rose gold and DLC 
titanium with a ceramic bezel ($29,800). 
The other 47 are DLC titanium with a 
ceramic bezel ($13,800). The case meas¬ 
ures 44 by 46 mm and is 15 mm thick. 
The movement is housed in a titanium 
cylinder; the case is water resistant to 300 
meters. 


tals and transparent casebacks. The dial 
comes in black, as shown here, in model 
FSW-1002, or in blue, with white lumi¬ 
nous coating on the hour and minutes 
hands. The date is at 3 o’clock. Watches 
in the series are available on a stainless- 
steel bracelet or a leather strap in black or 
brown; there is also a rose-gold-plated 
version. Price: $895 with non-plated case 
and leather strap or $995 with a bracelet 
or rose-gold plating. 
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I Perrelet 

LAUNCHED AT BASELWORLD in 2009, 
the Turbine has become the spinning face 
of Perrelet. Since then, the brand has cre¬ 
ated a series of line extensions for its wind¬ 
mill for the wrist. The latest is a tourbillon 
version called the Turbillon. (Perrelet put a 
spin on the spelling - a portmanteau of 
“Turbine” and “tourbillon.”) 

Like many things in life, Perrelet’s tur¬ 
bine rotor is a two-edged sword. It’s 
unique and it catches the eye, but it poses 
a big challenge for designers because it 
covers most of the dial. Most customers 
do not want their tiny, precious whirlwind 
covered up by Perrelet’s trademark, dial- 
size whirlwind. To Perrelet, the answer to 
this dilemma was clear: craft a turbine 
with sapphire blades. 

When it came to the movement, 
Perrelet leveraged its membership in the 


Festina Group, which owns the movement 
makers Soprod and Manufacture Hor- 
logere de la Vallee de Joux (MHVJ), 
among other companies. The Turbillon’s 
Caliber P-371 is an “in-group” move¬ 
ment, created in the Vallee de Joux, and is 
unique to Perrelet. It has a pallet lever and 
escape wheel made of oxidized silicon. It is 
hand-finished; its Geneva-stripes decora¬ 
tion is visible through a sapphire display 
back. 

The Turbillon is 46 mm in diameter. 
There are three variations, each on a black 
rubber strap. One combines black DLC- 
coated steel and uncoated steel; another is 
all-black DLC-coated steel. Each is $64,900. 
The third variation, black DLC-coated 
steel and rose gold, is $75,500. Each 
version will be produced in a 20-piece 
limited edition, for a total of 60 pieces. 



Scan here for a video 
showing the Turbillon 
in action. 

http://www. 

watchtime. 

com/?p=33093 
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IChopard 

CHOPARD HAS LONG been associated with automobiles and racing, and 
the L.U.C Engine One H continues that tradition. According to Chopard, the 
horizontal dial arrangement reflects the layout of gauges in a racing-car cock¬ 
pit. The hours and minutes are shown by central hands, while the power re¬ 
serve is on the left. The small seconds are fitted to the tourbillon and appear 
on the right. 

The titanium case measures 44.5 mm by 35 mm and it is 10.35 mm thick. 
It is water resistant to 50 meters. 

The movement’s design and finishes are intended to evoke automobile en¬ 
gines. Chopard says the openings in the movement are a nod to the open- 
worked design of a racing-car air intake. The grooves engraved on the dial- 
side bridges are inspired by cylinder heads. Twin flat sapphire crystals with 
nonreflective coating allow viewing from both sides. The CO SC-certified 
movement runs at 28,800 vph in 29 jewels with an autonomy of 60 hours. A 
power-reserve indicator at 9 o’clock lets you know when it’s time to refuel. 

The automotive theme carries over to the hand-sewn alligator strap, the 
stitching on which resembles that of automobile upholstery from the 1960s 
and ’70s, Chopard says. 

The L.U.C Engine One H will be produced in a limited edition of 100 
pieces, priced at $87,190. 
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Ernest 


THIS YEAR Ernest Borel introduced 

i 

several new COSC-certified chrono¬ 
meters in the Jules Borel Collection. 
They include this watch, which has a 
Swiss automatic movement with 
rhodium plating and blued steel 
screws. A date window is at 3 o’clock. 
The counterweight for the seconds 
hand features the signature Ernest 
Borel butterfly. The case and bracelet 
are made of stainless steel; the bezel 
and the middle links of the bracelet 
are rose gold. The watch is water re¬ 
sistant to 50 meters. It has a sapphire 
crystal and a transparent caseback. 
The case is 40 mm in diameter and 9.5 
mm thick. Price: $4,470. 
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Victorinox 

Swiss 

Army 

FOR 2013, Victorinox Swiss Army updat¬ 
ed its Chrono Classic line. Its new SOP 
FM13D quartz movement, made for 
Victorinox by Soprod, enables this three- 
handed watch to act as a chronograph that 
measures 1/100 of a second. In its normal 
mode, the hands tell the time. Two disks in 
the bottom half of the dial rotate in oppo¬ 
site directions, revealing the date in two 
windows. When the crown is depressed 
twice, though, the Chrono Classic turns 
into a chronograph: all three hands align 
at 12 o’clock, and the pushers at 2 and 4 
o’clock control the chronograph in the 
conventional way. The disks return to zero 
when chronograph mode is activated, and 
when timing is stopped, they display the 
1/100s of a second. Chronograph timing 
can run continuously while the hands dis¬ 
play normal time: you can double-tap the 
crown with the chronograph on and get 
back to the standard display mode. The 
case is 41 mm and made of brushed steel. 
It is water resistant to 100 meters. The 
watch comes with a dark gray or gold 
PVD coating and matching bezel, and on a 
stainless-steel bracelet or a leather strap. 
Prices range from $850 to $975; the watch 
shown here is $950. 




* 


I Dior 

DIOR HAS added a moon phase to its 
Chiffre Rouge collection. The Chiffre 
Rouge C03 is powered by the Elite 691 
movement, an automatic caliber by 
Zenith, Dior’s sister brand under the 
LVMH umbrella. The movement has a 
50-hour power reserve and a black lac¬ 
quered oscillating weight, which can be 
seen through the translucent black 
sapphire caseback. The watch com¬ 
bines matte and lacquered black on the 
dial and has red accents on the screwed 
guilloche-decorated crown and the 
digits of the date display (at 1:30). The 
small seconds are at 9 o’clock and the 
moon-phase display is at 6 o’clock. The 
hour and minutes hands are open- 
worked towards their ends. The 
brushed steel case is 38 mm in diameter. 
The watch has a black alligator strap 
with a stainless-steel pronged buckle. A 
small aperture on the side of the case al¬ 
lows you to set the moon phase, and 
the watch comes with a stainless-steel 
stylus for this purpose. The watch is 
being made in a limited edition of 100 
pieces. Price: $8,750. 
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Omega Speedmaster "Dark 

Side of the Moon" 

Sinco its 1957 debut. Omega's Speedmaster 
"Moonwatch" had sported a tricorn pax dial 
arrangement. In 2011, Omega outfitted the 
watch with a new co-axial movement and 
bcompax design, both of *hich are used 
again in the first Moonwatch with a black 
ceramic case 

CiisK rififg te read msrt 


Panerai Luminor1950 

Regatta 3 Days Chrono 

Panerai has boon involved in yacht racing 
since 2006: it was probabty inevitable that the 
brand would eventually release a watch for 
yachtsmen. That timepiece, which contains a 
brand-new movement and cames the 
roforoneo number PAM00526. makes its 
debut this year. 

Click lien tg rgafl mgf> 


On Sale Now - WatchTime May/June 

Learn more about our current issue: 


Download ou_r iPad Edition 

R ead the Nook. Editi on 
Discover otir Kindle Edition 

Subscribe Now to WatchTime 




LLiys.se Nardin Marine 

Chrono Manufacture 

Ulysse Nardin's journey 
toward more in-house 
movement production 
continued apace at this 
yoaTs Basolwortd, when the 
brand released its new 
Manne Chronograph 
Manufacture- 



Patek Philippe Unveils 

New Calatrava j 

At this yeaTs Basel world. 
Patek Philippe introduced the 
new Ref. 5227, a new version 
of its classic Patek Philippe 
Caiatrava watch in a slightly 
larger case and a new, hinged 
dustcover over the exhibition 
caseback. 



IQ Celebrity-Branded 

S ports Watches 

Many cetebnties serve as 
’brand ambassadors,’ but 
only a few become involved 
in the process of creating 
thoir own porsonalizod 
timepieces. Here are 10 
famous-name watches from 
seven brands. 
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188 Rue du Rhone 



THE BERN HEIM brothers, grandsons of 
Raymond Weil, introduced the first 88 
Rue du Rhone watches in 2012. At 
Baselworld this year the brand brought 
out the Power Chrono as an addition to 
the Double 8 Origin collection. The 
watch, which is powered by a quartz 
movement made by Ronda, has a 45-mm 
stainless-steel case with black PVD coat¬ 
ing. A large date window is located at 6 


I U-Boat 

BASED ON THE U-42 B&B model in¬ 
troduced in 2012, U-Boat’s new Unicum 
is powered by an automatic movement 
with a 40-hour power reserve. Its case is 
53 mm in diameter, made of titanium 
and treated with black ion plating to add 
to its “distressed” look. The unconven¬ 
tional crown is on a long hinged stem at 
9 o’clock; you have to release the safety 
at 8 o’clock in order to operate the 
crown. The bidirectional bezel also has a 
safety: to turn it, you need to flick the re¬ 
lease lever below 4 o’clock. The Unicum 
case is water resistant to 300 meters, but 
one should think twice before taking the 
one-of-a-kind handmade calf-leather 
strap under water. Each strap has a PVD- 
coated steel buckle and insets in silver 
and bronze, including a skull. The dial 
has peach-colored markers that have 
been treated with Super-LumiNova, as 
have the hands. The dial is treated and 
aged, then finished by hand to make each 
one unique. The Unicum is being re¬ 


o’clock. The center-mounted chrono¬ 
graph seconds hand has the signature 
“8” as its counterweight; the “88” logo 
is also engraved on the crown. The an¬ 
thracite dial has a silver-colored minutes 
scale around the flange, and most of the 
dial features a design of overlapping 8’s. 
The watch is water resistant to 50 me¬ 
ters. It comes on a black leather strap 
with a black PVD buckle. Price: $835. 


leased in a limited edition of 99 pieces; 
the serial number of each watch can be 
seen on the dial and is engraved on the 
back of the case. Price: $11,850. 


Speake- 
Marin 

INDEPENDENT watchmaker Peter 
Speake-Marin launched his new Mechan¬ 
ical Art collection at Basel with the Triad: 
a watch with three time displays. The 
three separate hour-minutes indications 
are meant to represent the notes of a mu¬ 
sical triad, a chord with three notes. The 
hands all rotate over three gilded wheels 
shaped like watchmakers’ topping tools 
(Speake-Marin uses this shape as a design 
motif in many of his watches), arranged 
in an equilateral triangle over a smaller, 
central wheel of the same type. 

The wheels contrast with the hand- 
finished German silver movement plate, 
which has been rhodium-plated for 
added luster. White, three-dimensional 
applied Roman numerals mark the hours 
at the four cardinal points of the dial and 
provide separation for the areas of gold 
text around the dial’s perimeter (includ¬ 
ing “3 NOTES, 1 MEANING” in the 
lower right corner). 

The case is steel and has a rose-gold 
bezel and sapphire back. It is 42 mm 
wide. The movement, the Eros 2, is an au¬ 
tomatic with 35 jewels and a 120-hour 
power reserve. The blued rotor (also 
shaped like a topping tool) lends a splash 
of color to the gray and silver of the 
movement. The Triad will be produced in 
a limited edition of 88 pieces; at press 
time the U.S. price was not available, but 
in Swiss francs it is 25,000. 
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IMovado | 

AMONG ITS NEW launches for 
2013, Movado introduced the LX 
collection. This quartz-powered 
watch has a 42-mm case in stainless 
steel. The dial comes in black or silver 
tone, with the concave Movado dot at 
12 o’clock. Small seconds are at 6 
o’clock, along with a date display. 
Applied Arabic numerals are found at 
3 and 9 o’clock, with applied stick 
markers for the other hours. The LX 
has a sapphire crystal and is water re¬ 
sistant to 30 meters. It comes on a 
stainless-steel bracelet with a deploy- 
ant clasp. Price: $1,295. 









IBulova 

NEW TO BULOVA’S Precisionist 
Chronograph collection of ultra-accurate 
quartz watches is the Precisionist Wilton. 
Precisionist chronographs time to 
1/1,000 seconds for 12 hours at an accu¬ 
racy of 10 seconds per year. The watch 
has central hour, minutes and seconds 
hands plus four subdials. The subdials 
present the chronograph hours (at 3), 
minutes (at 9), 1/10 and 1/100 seconds 
(at 12) and a retrograde track for 1/1,000 
seconds (at 6). The central seconds hand 
moves in two modes. When showing reg¬ 
ular time, it sweeps around the dial con¬ 
tinuously. In chronograph mode, it jumps 
from second to second. 

The stainless-steel case has a rose- 
gold finish. It has a diameter of 46.5 mm 
and a thickness of 14.7 mm and is water 
resistant to 50 meters. The watch also has 
a tachymeter and a date window. Price: 
$650. 



I Badol let 


THE Ivresse from Badollet, designed by 
Eric Giroud, has a curved, elongated plat¬ 
inum case, 53.8 mm long, and round time 
display. Above 12 o’clock is the Badollet 
griffin logo. On the watch’s flip side, visi¬ 
ble through a figure-eight-shaped win¬ 
dow, are a flying tourbillon and the 
watch’s mainspring. The movement has a 
cone-shaped going train to fit the slope of 
the watch. There is also an “8” above the 
tourbillon cage. The movement is hand- 
wound and has a power reserve of 120 
hours, and the mainplate features cham¬ 
fering, chasing, and circular and straight 
graining. The Ivresse comes on an alliga¬ 
tor leather strap and is water resistant to 
30 meters. The price in dollars was not 
available at press time, but in Swiss francs 
it is 200,000. 
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The New Watches 


Glashutte 

Original 


LAUNCHED IN 2000, Glashutte Orig¬ 
inal’s “Pano” line has, for many col¬ 
lectors, come to symbolize the brand. 
Last year, the company gave the line a 
mild redesign with slightly larger cas¬ 
es, thinner bezels, and subtle changes 
to the dial. This year, GO added a 
tourbillon to the collection, the 
PanoLunarTourbillon. The PLT (as it 
will certainly come to be known) has a 
40 mm by 13.1 mm rose-gold case. 

The dial has the same asymmetri¬ 
cal layout as the brand’s PanoMatic 
Lunar model, except that the tourbil¬ 
lon has replaced the seconds subdial. 
GO says the dial layout is in harmony 
with the golden ratio, often represent¬ 
ed as 1.6180329887. We’re not math¬ 
ematicians, so we’ll take the com¬ 
pany’s word for it. 


The PLT is powered by Caliber 93- 
02, an automatic based on Caliber 93- 
01. The moon-phase display is integrated 
into the movement and is not a module. 
Visible through a sapphire display back, 
it runs at 21,600 vph in 50 jewels (in¬ 
cluding two diamonds). The balance 
wheel has eight regulating screws and 12 
weighted screws; the balance spring has a 
Breguet overcoil. 

An off-center gold rotor winds a 
mainspring that provides a 48-hour 
power reserve. Water resistance is 50 me¬ 
ters. The package is completed by a semi¬ 
matte Louisiana alligator strap in black 
or brown with a rose-gold clasp. Price: 
$117,000. 


I Breguet 


A NEW FRONT has opened at the haute horlogerie end 
of the ultra-thin wars, this one to determine who can 
produce the slimmest tourbillon. Breguet’s new thin tour¬ 
billon, unveiled at Baselworld but not due out until next 
year, is the Classic Tourbillon Extra-Thin 5377BR, 
which comes in at a svelte 7 mm thick (and 42 mm in 
diameter). 

The tourbillon carriage and balance wheel are titani¬ 
um and the balance spring is silicon. The escapement (es¬ 
cape wheel and pallet lever) is silicon and anti-magnetic 
steel. The movement, protected by two patents, runs at 
28,800 vph, and a single “high energy” barrel provides 
90 hours of autonomy. To keep the automatic winding 
movement thin, the bi-directional platinum winding 
rotor has been placed at the edge of the movement. 

The watch bears several of the brand’s aesthetic hall¬ 
marks. The case band is fluted, while the dial is decorat¬ 
ed with four engine-turned patterns. Blued Breguet 
hands pass above Roman numerals. The power-reserve 
indicator hand is mounted at the edge of the dial between 
8 and 9 o’clock. Price: $149,500. 
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I Ball Watch 


THE NEW Engineer Hydrocarbon Space- 
master Airborne from Ball Watch pays j 
tribute to the United States Air Force 
Pararescue unit, whose logo and motto 
(“That Others May Live”) is engraved on 
the watch’s caseback. This special air- j 
borne team is responsible for rescuing j 
and providing medical assistance to sol¬ 
diers engaged in military operations on j 
the ground. 

Ball designed the watch to withstand j 
the extreme conditions under which the j 
paratroopers operate. It features Ball’s j 
new patented SpringLOCK anti-shock j 
system designed to protect the watch’s 
COSC-certified automatic movement 
(ETA 2836-2). The balance spring is pro¬ 
tected by a cage that absorbs the energy 
created by external impacts. Such pound¬ 
ing can hurt the accuracy of a standard me¬ 


chanical watch by 60 seconds a day, Ball 
says. The SpringLOCK system reduces 
their deleterious effects by 60 percent. 

Other features of the watch are Ball’s 
patented crown protection system and 
protection against magnetic fields of up 
to 4,800 A/m and shocks of up to 5,000 
Gs. Its 42-mm stainless-steel case is water 
resistant to 390 feet. The luminous unidi¬ 
rectional bezel is made of ceramic so it is 
highly resistant to corrosion, scratching, 
and UV rays. The watch’s hour, minutes, 
and seconds hands and dial markers have 
a total of 31 micro gas tubes for night¬ 
reading capability. The gas tubes are up 
to 100 times more effective than conven¬ 
tional luminescent paints, Ball says. The 
tubes are set on raised metal appliques to 
ensure that the light is diffused effectively. 
Price: $3,599. 



IJacob & Co. 



THE NEW Epic SF 24 world timer is the 
world’s first watch with a “split flap” dis¬ 
play. Travelers are familiar with split flap 
display boards, which are used in airports 
and train stations around the world. Also 
called Solari boards (named after Solari di 
Undine, the Italian firm that manufactures 
them), the giant boards display arrival and 
departure information via a system of let¬ 
ters and numbers on hinged flaps. The 
flaps rotate speedily with a distinctive 
spinning sound, like a deck of cards in the 
deft hands of a casino dealer. 

The Epic SF 24 (the SF stands for split 
flap) watch uses the mechanical split flap 
technology in a world-time display that 
sits at the top of the watch. A cylinder con¬ 
tains two split flap systems, one showing 
the hour in a second time zone; the other ; 


showing the second-time-zone city. The 
watch displays cities in 24 time zones 
(hence the 24 in the name). The wearer 
adjusts the second-time-zone display via a 
pusher on the side of the cylinder. A two- 
part sapphire crystal covers the second- 
time-zone display. 

The watch comes in rose or white gold 
($101,100) or titanium ($79,800) and has 
a diameter of 45 mm. The skeleton hands 
on the rose-gold version shown here are 
also made of rose gold. The openworked 
dial has a micro-blasted gray center. 

The self-winding Swiss-made move¬ 
ment is the Concepto Caliber 2220 made 
exclusively for Jacob & Co. The GMT-SF 
24 module was developed for Jacob by 
Studio7h38. The movement has a power 
reserve of 40 hours. 
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IDoxa 

THE SWISS MAKER of dive watches 
Doxa has introduced three limited edi¬ 
tions (250 pieces each) of its SUB 300 T- 
Graph chronograph watch: one in the Pro¬ 
fessional series, with orange dial, and two 
in the Sharkhunter series, with black dials 
(one shown here). The 316L stainless-steel 
case has a diameter of 48 mm, excluding 
the crown, and is water resistant to 300 
meters. The crystal is nonreflective and 
scratch resistant. The watch contains an 
ETA 2894-2 automatic movement, deco¬ 
rated by Doxa. The hands are replicas of 
those on the 1969 SUB model. The updat¬ 
ed stainless-steel bracelet is attached to the 
watch by screws, not spring bars. It fea¬ 
tures a ratcheting wet-suit extension that 
can be operated while the watch is on the 
wrist. Price: $2,890. 



ITudor 


THE MOST DISTINCTIVE thing about 
the new Tudor Fastrider Black Shield 
chronograph is its case. It is made from a 
single block of matte black ceramic. It is 
fashioned in one process using nothing 



but high-tech injected ceramic; the 
process is done in-house. Tudor stress¬ 
es that it is not a ceramic coating ap¬ 
plied to another material; the entire 
case is produced as a single ceramic 
piece. The 42-mm case is water resist¬ 
ant to 500 feet. The fixed bezel is also 
made of matte black ceramic and is en¬ 
graved with a tachymeter scale. The 
pushers and screw-down crown are 
black PVD-treated steel. 

The watch is powered by an auto¬ 
matic movement, Tudor Caliber 7753, 
with a power reserve of 46 hours. 
Price: $4,925. 



Scan here to read a 
blog post on Tudor’s 
new watches by 
WT.com contributor 
Alexander Linz. 
http://bit.ly/12lbYAi 


















IBulgari 



Frederique 

Constant 


THE BULGARI Bulga ri watch, launched in 1977, is a pillar of 
the Bulgari brand. Its most distinctive feature is the double 
“Bulgari” on its bezel. 

This year, Bulgari launched an updated Bulgari Bulgari 
Chronograph powered for the first time by Zenith’s El 
Primero movement, which Bulgari calls Caliber BVL 328. 
(Zenith and Bulgari are both owned by LVMH.) The move¬ 
ment retains its signature 36,000 vph rate, which allows it to 
time events to the nearest tenth of a second - the only chrono¬ 
graph movement with that capability. The watch offers a cen¬ 
tral chronograph seconds hand, small seconds at 9 o’clock, a 
30-minute counter at 3 o’clock, and a 12-hour counter at 6 
o’clock. 

The 41-mm Bulgari Bulgari Chronograph is available in a 
rose-gold ($27,700) or steel ($9,500) case, water resistant to 
100 meters. 


THE Slimline Moonphase Manufacture watch contains a 
new moon-phase manufacture movement, Caliber F-705. 
The movement has a 42-hour power reserve and 26 jewels. 
The watch features a detailed moon indication created by a 
new technology called laser ablation. A single-crown adjust¬ 
ment system sets the time, date and moon phase. With the 
crown in its first position, the wearer winds the watch. With 
the crown in the second position, the wearer sets the date by 
turning the crown clockwise and sets the moon phase by 
turning the crown counterclockwise. In the third position, the 
wearer sets the time, turning the hour and minutes hands. 

The watch has a three-part case with a diameter of 42 
mm. It comes in five versions: two with stainless-steel cases, 
one in a rose-gold-plated case and two with rose-gold cases. 
Prices start at $3,550. 
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BASELWORLD 2013. 

The New Watches 



IShinola 


BASELWORLD MARKED the interna¬ 
tional debut of a new watch made in 
America by Shinola, a manufacturing 
company launched in Detroit last year. 
(It also makes bicycles, leather goods and 
journals.) Shinola assembles quartz ana¬ 
log watch movements at its factory in 
Detroit using parts imported from Ron- 
da, Switzerland’s second largest move¬ 
ment producer. The movements, which 
Shinola calls Argonite, are then cased in 


the factory. The Runwell, shown here, is 
the brand’s leading collection; it features 
a seconds subdial at 6 o’clock and con¬ 
tains the Argonite 1069 movement. The 
stainless-steel case is 40 mm and water 
resistant to 500 meters. (The collection 
also has 47-mm and 28-mm versions.) 
Each Shinola watch declares its Detroit 
origins on the dial and on a plate fixed to 
the caseback (“Built in Detroit”). Price: 
$550. 


lAlpina 


THE SIGNATURE FEATURE of the new 

Sailing Yachttimer Countdown watch 
from Alpina is the countdown feature in a 
window extending from 0 to 4 o’clock on 
the dial. In the final 10 seconds of the 
countdown, numerals appear in the win¬ 
dow from 10 to 1 culminating in a fluo¬ 
rescent orange start indicator. The watch 
features luminescent white hour and min¬ 
utes hands and a fluorescent orange sec¬ 
onds hand. The 44-mm case is made of 
stainless steel and is water resistant to 
300 meters. Atop it is a unidirectional 
sapphire compass bezel graduated over 
360 degrees. The case has a transparent 
back with a view of the AL-880 automat¬ 
ic movement. Price: $3,395. 




Arm in 
Strom 


FOLLOWING THE debut of the firm’s 
first in-house tourbillon movement last 
year, the ATC11 caliber, Armin Strom 
has introduced its Tourbillon Collec¬ 
tion of watches, all containing the 
ATC11 movement. The watches come 
in four case materials: stainless steel, 
shown here (the firm calls this model 
Water), stainless steel with black PVD 
(Earth), titanium (Air), and rose gold 
(Fire). Armin Strom will make 50 units 
of each model. The watches feature the 
skeleton dials that are a signature of the 
brand, as well as transparent backs. 
The movement is hand-wound and has 
a 10-day power reserve. The plate and 
tourbillon bridge are hand-engraved. 
The cases are 43.4 mm in diameter and 
water resistant to 50 meters. Suggested 
retail prices are $79,440 in steel, 
$84,530 in titanium, and $121,200 in 
rose gold. 
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IKari Voutilainen 


IN 2011, the independent watchmaker 
Kari Voutilainen introduced a watch 
called the Vingt-8 (or Twenty-8 in 
English): the first serially produced 
wristwatch he had ever made containing 
a movement of his own design. Vouti¬ 
lainen built this watch from the main 
plate up. He even designed its direct im¬ 
pulse escapement. 

This year, Voutilainen added a pow¬ 
er-reserve display to the watch, naming 
the new model the Vingt-8R. The move¬ 
ment, a manual wind, incorporates two 
additional new features: hacking seconds 
and a system that limits the power re¬ 
serve to 49 hours (of a possible 65 
hours), so that the watch runs only while 
the mainspring generates an amplitude at 


the balance wheel that provides the best 
chronometric performance. 

The new movement required the cre¬ 
ation of about 70 new parts. It has 228 
components altogether, including Ger¬ 
man silver plates and bridges and rose- 
gold wheels. It runs at 18,000 vph in 28 
jewels. 

The silver dial is engine-turned by 
hand. The applied indexes and numerals 
are gold, and the hand-made hands are 
gold and steel. 

The case measures 39 mm by 11.4 mm 
and is available in platinum, rose gold and 
white gold. It will be produced as a limited 
edition of 25 total pieces. Price: SF82,000 
in gold and SF91,000 in platinum. (U.S. 
prices were not available at press time.) 




THIS YEAR IS the Carl F. Bucherer 
brand’s 125th anniversary; the company 
is marking the milestone by launching the 
Manero Tourbillon Fimited Edition (188 
pieces will be made). It is the brand’s first 
tourbillon. 

The tourbillon is displayed in an aper¬ 
ture at 6 o’clock. A center-mounted hand 
indicates the date on a 31-day calendar at 
the dial’s perimeter. The orientation of 
the calendar’s date numerals changes at 
3 o’clock and again at 9 o’clock to 
improve legibility. A subdial at 12 o’clock 
displays the time on a 24-hour scale. The 
movement’s 70-hour power reserve is 
shown on the semicircular indicator at 9 
o’clock. The movement is visible through 
a sapphire display back. 

The case is rose gold and measures 
41.8 by 12.5 mm. It is water resistant to 
30 meters. The strap is hand-stitched 
Fouisiana alligator leather, with a rose- 
gold folding clasp. Price: $98,800. 


I Carl F. Bucherer 
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+ Good legibility day and 
night 

+ Interesting manufacture* 
movement 
+ Long power reserve 


Cons 

- No stop-seconds function 

- The date display switches 
slowly. 

- Manual winding takes a 
long time. 


When you lift up the 
dial you can see the 
rack for the linear 
power-reserve 
indicator. 





TEST 

Panerai Radiomir 8 Days Ceramica 



he Radiomir 8 Days Ceramica, intro¬ 
duced in 2011, is a mix of old and new. 
Like the original Radiomir models, which 
Panerai made for the Italian Navy in 
1938, it has a pillow-shaped case, wire- 
loop strap lugs, and sandwich-style dial. 
Unlike them, it has a ceramic case, a lin¬ 
ear power-reserve display, and a date 
window. We asked a watchmaker in the 
service center at Wempe Jewelers in 
Munich to take the watch apart so we 
could get a close look at it and to test its 
precision on his Witschi timing machine. 

Our exam began with the case, well 
crafted and 45 mm in diameter. Because 
it’s ceramic, it offers several advantages: 
it’s so hard it won’t scratch (about 1,400 
Vickers, or six times harder than steel) 
and it resists corrosion. One drawback: 
ceramic is more brittle than steel and may 
break if it suffers a hard blow. But under 
normal use, ceramic’s advantages out¬ 
weigh its disadvantages. 


To make the case, powdered zirconi¬ 
um is mixed with three-percent coloring 
agents and adhesives, and then subjected 
to 3,000 bars (or more than 40,000 psi) 
of isostatic pressure (pressure that’s ap¬ 
plied equally from all sides). The result¬ 
ing cylinder is sintered at 1,500 degrees 
Celsius, which causes it to shrink by 
about 20 percent. Next, the cylinder is 
cut into disks, which are further 
processed, primarily by milling. The case 
is then blasted with glass beads to give it 
a matte finish, and an oil-repellent coat¬ 
ing is applied to help protect it from 
fingerprints. 

The Radiomir’s strap lugs are U- 
shaped, which means a conventional 
spring bar can’t be used to attach the 
strap to the case. Instead, the strap is fas¬ 
tened using many small screws, which 
have to be loosened before you can pull 
out the wire lugs. Then each lug can be 
separated into two parts by pulling out¬ 


ward laterally on either side of the “U,” 
and the strap will slide free. A bushing in 
the center of the lug holds the two parts 
together. Although this construction may 
not seem very sturdy, it’s as strong as a 
conventional spring bar, whose ends 
aren’t very thick. (Early Radiomirs had 
lugs that were permanently soldered to 
the case and couldn’t be removed. Each 
end of the leather strap was wrapped 
around a lug’s wire and then sewn 
through, which made changing straps 
very complicated.) 

The strap is quite thick and made of 
buffalo leather. It has a rough, suede-like 
texture, which is a good match for the fin¬ 
ish of the case. The pronged buckle is also 
matte black: it’s made of DLC-coated tita¬ 
nium and is crafted with the same care as 
the case. The buckle’s milled, highly 
arched prong keeps the strap from bend¬ 
ing too much, which will help prolong its 
life. The buckle works well. 
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SPECS 


PANERAI RADIOMIR 8 DAYS 
CERAMICA 45 MM 


Manufacturer: Officine Panerai, 

Rue de la Balance 4, CH-2000 Neuchatel, 
Switzerland 

Reference number: PAM 00384 
Functions: Hours, minutes, small seconds, 
date, linear power-reserve display 

Movement: Manufacture Caliber 
P.2002/3, hand-wound, 28,800 vph, 

21 jewels, 247 parts, fine adjustment via 
four weight screws on the balance, Kif 
shock absorption, Glucydur balance, 
three serially arranged barrels, eight days 
of running autonomy, diameter = 

31.8 mm, height = 6.6 mm 

Case: Technical ceramic (Zr02); domed, 
nonreflective sapphire crystal; fully 
threaded back with grayish sapphire 
crystal; water resistant to 100 meters 

Strap and ciasp: Buffaio-leather strap 
with pronged buckle made of DLC-coated 
titanium 

Rate resuits: 

(Deviations in seconds per 24 hours) 

After 12 hours / after 7 days 

Dialup +5/+4 


Dial down 

+4/+5 

Crown up 

+1/-2 

Crown down 

-1 1+6 

Crown left 

+2/+14 

Crown right 

+1 1-8 

Greatest deviation of rate 

6/22 

Average deviation 

+2/+3.2 

Average amplitude: 

Flat positions 

308°/234° 

Hanging positions 

254°/179° 

Dimensions: Diameter = 45 mm, 
height = 15 mm, weight = 119 g 


Price: $14,900 


m 


Vf/ 


Scan here to read a 2009 
WatchTime article on 
Panerai's in-house 
movements. 

http://www. 

watchtime. 

com/?p=33099 



TEST 

Panerai Radiomir 8 Days Ceramica 



On to the dial: except for the 
date, all of the indicators, includ¬ 
ing the power reserve, are eas 
to read in the dark. The indices 
and hour numerals glow very 
brightly thanks to the dial’s 
sandwich-style construction, 
in which luminous material 
has been applied to the low¬ 
er disk, and the numerals 
and indices have been cut 
out of the upper disk. The 
lower disk has indentations 
to provide hollowed-out 
spaces for an extra-thick 
layer of luminous material 
directly under the numerals 
and indices. When the watch 
is taken apart, you can see that 
the dial is quite thin despite its 
multipart construction. 

The caseback, made of sapphire, 
has a grayish tint, which makes the 
movement, the in-house, hand- 
wound Caliber P.2002, look dark. 
Three bridges cover most of the 
movement. Only the balance, which is 
relatively small, and its bridge, along 
with a small portion of the minutes 
wheel and underlying barrel, are visible. 
The bridges are handsomely embellished 
with a brushed pattern. The edges are 
beveled and polished, as are the screw 
heads. Everything that’s visible is meticu¬ 
lously decorated, and the patterns are 
carefully chosen to complement the 
Radiomir’s look. The problem is that we 
can’t see much. 

After the watchmaker, Ralf Borcherd- 
ing, removed the movement, dial and 
hands from the case, we could see the two 
knurled-head screws on the balance 
bridge. (Normally, Panerai does not au¬ 
thorize any repair service other than its 
own to take apart its in-house move¬ 
ments.) These screws allow a watch¬ 
maker to adjust the vertical play with the 
utmost precision. (Rolex has used this 
construction for many years.) Fine ad¬ 
justment is performed without a regula¬ 
tor arm by turning four tiny weight 
screws on the rim of the balance. The bal¬ 
ance spring is therefore free to “breathe” 
throughout its entire length. 


The movement was designed to be ro¬ 
bust. Plenty of torque has been used to 
tighten the screws and comparatively 
thick pivots are at the ends of the gears’ 
shafts. Of course, significantly stronger 
forces are used in an eight-day movement 
than in one with a standard two-day 
power reserve. 

After the bridges were removed, we 
could see two wheels whose job it is to 
convey energy from the underlying barrel 
to the two adjacent piggybacked barrels. 
The underside of the bridge is not deco¬ 
rated; neither are the wheels. The lower 
area that now comes into view is part of 
the neighboring bridge, which spans two- 
thirds of the movement on different levels. 

(Continued on page 130) 
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The sandwich-style 
dial and linear power- 
reserve display 
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TEST 

Panerai Radiomir 8 Days Ceramica 





TEST 

Panerai Radiomir 8 Days Ceramica 


WE WOULD HAVE MUCH PREFERRED THE 
W4TCH ^ 

OTHER VERSIONS OF CALIBER P.2002 DO. 


(Continued from page 125) 

When this bridge was unscrewed, we 
could see the barrels, which are decorated 
with a whirled sunburst pattern. The base 
plate under the barrels is embellished 
with a cloud-like pattern. The gear train 
is positioned beneath the last bridge. The 
wheels have no ornamentation. 

Disassembling the movement is one of 
the best ways to find out how carefully its 
components have been put together, ad¬ 
justed and lubricated. In this instance, the 
answer is very carefully: the balance 
spring moves regularly, and we saw no 
lint, fuzz or foreign particles. We only 
found one bridge marred by a slight 
scratch, which we could barely see with 
the naked eye. The bearing contacts, too, 
had been sufficiently lubricated. But we 
found a bit of oil where it shouldn’t be: 
under the date ring on the dial side. The 
probable reason for this is the rocker 
mechanism, which is responsible for the 
change from winding to hand-setting. 
The wheels on this rocker are perma¬ 
nently riveted, which makes it difficult to 
oil them. It’s easy to apply too much oil, 
and some may migrate from its proper 
place and be spread elsewhere in the 
movement by the date ring. However, we 
don’t see this as a major problem. 

The power-reserve display is posi¬ 
tioned beneath a matte black bridge on 


the dial side. The hand on this indicator is 
installed like an ordinary hour or minutes 
hand, which must first be lifted free be¬ 
fore the dial can be removed. The hand is 
mounted on a pin that stands atop a little 
bridge. The bridge is screwed to a rack 
that can move between the black bridge 
and a milled indentation in the large 
bridge below the rack. With no jeweled 
bearings, the motion of the rack creates 
friction of metal against metal. But its 
motion is so slow (about one millimeter 
per day) that excessive wear isn’t likely to 
occur. 

Panerai became a full-fledged manu¬ 
facture with the 2006 debut of Caliber 
P.2002, which has served as the basis for 
variations ranging from a self-winding 
movement to a tourbillon. The basic ver¬ 
sion was designed to be upgraded easily 
to include a second time zone. You can 
see this when you set the watch. When 
the crown is pulled out to its first posi¬ 
tion, the hour hand can be reset in one- 
hour increments, either forward or back¬ 
ward, without causing the minutes hand 
to move along with it. The same proce¬ 
dure must be used to reset the date. There 
is no rapid-reset mechanism for the date, 
but since the date display can jump in ei¬ 
ther direction, setting the date doesn’t 
take long. The minutes hand can be ad¬ 
justed by pulling the crown out to its sec¬ 
ond position. Manually winding an eight- 
day movement naturally takes a fairly 
long time: the crown must be turned ap¬ 
proximately 200 times before the gigantic 
power reserve is fully recharged. With so 
much work to do, we’re glad that the 
crown is very easy to grasp. 

We can live without a rapid-reset 
mechanism for the date display, but we 


SCORES 

PANERAI RADIOMIR 8 DAYS 
CERAMICA 45 MM 


Strap and clasp (max. 10 points): The 

buffalo-leather strap and large pronged 
buckle are well crafted. 8 

Operation (5): This watch is simple and 
speedy to operate, but it lacks a stop- 
seconds function. The crown is easy to 
grasp, which helps with winding, but this 
task takes a long time because of the 
long power reserve. 4 

Case (10): The case, which is made of 
ceramic, is well crafted and scratch 
resistant. 9 

Design (15): The case has a different look 
than typical Radiomir models, but matte 
black is a good match for the Radiomir’s 
vintage styling. The linear power-reserve 
display accentuates the watch’s 
instrument-like character. 14 

Legibility (5): A double-layered dial with 
plenty of luminous material guarantees 
that all displays, except the date, are very 
legible at night. 5 

Wearing comfort (10): Despite its stately 
dimensions, this watch rests comfortably 
on the wrist. Only the large crown and 
the sharp-edged pronged buckle might 
be uncomfortable. 8 

Movement (20): The manufacture caliber 
offers eight days of autonomous running, 
a linear power-reserve display, fine 
adjustment via screws along the 
balance’s rim and handsome 
embellishments on its visible parts. 16 

Rate results (10): The rate results are 
good, but they deteriorate significantly 
after the movement runs for seven days. 8 

Overall value (15): Although the price is 
high, the brand’s watches are sought 
after by collectors and tend to hold much 
of their value over time. 12 

TOTAL: 84 POINTS 


would have much preferred the watch 
have a stop-seconds function. Other ver¬ 
sions of Caliber P.2002 do; some even 
have a “second-reset” function, which 
makes the small seconds hand jump back 
to zero when the crown is pulled out. The 
seconds hand resumes its motion when 
the crown is pressed in again. This mech¬ 
anism can be quite helpful when you 
want to precisely set the seconds hand. It 
could have been included: an aperture 
can be seen in the plate through which a 
(Continued on page 134) 
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Wempe’s watchmaker, Ralf Borcherding, disassembled the P.2002 for our test. 


The gear train is undecorated. From left to right are the minutes wheel, third wheel, fourth wheel, escape wheel, pallet fork and balance. 





Panerai Radiomir 8 Days Ceramica 


Knurled-head 
screws can be 
turned to adjust 
the vertical play 
of the balance. 
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TEST 

Panerai Radiomir 8 Days Ceramica 



(Continued from page 130) 


lever could press against a zero-return 
heart on the fourth wheel, as it does in a 
chronograph. 

Another shortcoming is that the date 
display doesn’t switch instantaneously. It 
begins its nightly journey at 10:15 and fi¬ 
nally reaches its goal at 10 minutes past 
midnight. Although this isn’t terribly 
bothersome, it should have been correct¬ 
ed in a newly constructed movement. 

On the other hand, the eight-day 
power reserve is very practical. Further¬ 
more, the linear power-reserve indicator 
is always in plain sight to show you when 
the watch is running low and can use a 
fresh dose of energy. 


It’s a well-known fact that, in a watch 
with a long power reserve, the level of 
torque declines over the days it takes the 
mainspring to unwind. The greatest 
amount of energy is available when the 
spring is fully wound; the power gradually 
declines afterward. Strange but true: a 
watch runs faster when less energy is avail¬ 
able to its movement because weaker im¬ 
pulses are given to the balance, which 
therefore swings through a smaller arc, a 
shorter journey which requires less time. 
Despite all improvements in watch tech¬ 
nology, a smaller arc (i.e., lower ampli¬ 
tude) still results in an increase in the bal¬ 
ance’s frequency and thus causes the 
watch to gain. 


Panerai combats this problem with 
three serially arranged barrels that team 
up to reduce the differences in torque 
throughout the eight-day interval. The 
watchmakers also developed a special 
testing procedure to measure the accura¬ 
cy of the watch’s rate in all positions, 
once when the mainspring is fully wound 
and again after the watch has been al¬ 
lowed to run for seven days. The test 
stipulates that the amplitude must re¬ 
main between 170 and 330 degrees of 
arc. Furthermore, the greatest deviation 
of rate at the two times when it is meas¬ 
ured is calculated as a CTMP value 
(Controle Technique des Montres Pan¬ 
erai): the measurement at the end of the 
testing period is weighted 50 percent 
more than its counterpart at the begin¬ 
ning of the test. 

The tolerances, however, are gener¬ 
ous: a maximum deviation of rate among 
all positions of 10 seconds when fully 
wound and 20 seconds after seven days 
are sufficient to comply with the specifi¬ 
cations. Our tested watch upheld the pre¬ 
defined values. The Witschi Chronoscope 
XI timing machine showed that the 
greatest deviation of rate among the vari¬ 
ous positions 12 hours after the main¬ 
spring had been fully wound was small 
(six seconds), but the value increased to 
22 seconds after seven days had elapsed. 
The decline in amplitude after seven days 
was approximately 75 degrees. Also less 
than ideal was the large decline in ampli¬ 
tude (more than 50 degrees) when we 
compared flat positions with hanging po¬ 
sitions. Accordingly, the watch came 
close to overstepping the acceptable lim¬ 
its for the amplitude’s range. However, 
the average deviation remained low: +2 
seconds when fully wound and +3.2 sec¬ 
onds after seven days. If you prize to-the- 
second accuracy, don’t rely on the lengthy 
power reserve; wind your Radiomir once 
a day. 

Many people buy a Panerai watch be¬ 
cause they like its cool design. Outstand¬ 
ing craftsmanship and the scratch-resis¬ 
tant black ceramic case also add appeal to 
this model. The price ($14,900) is high, 
but the brand’s watches continue to be 
avidly sought by collectors, so the watch 
could well retain much of its value. O 
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Pros 


Cons 

- Classic size won’t 
fit all tastes. 

- Strap won’t fit 
all wrists. 


+ Classic design 
+ Excellent legibility 
+ Near-perfect 
timekeeping 
+ Lange shows some leg. 
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RESERVED 

3 ower 


The Lange 1815 Up/Down, 
equipped with a prominent ab/auf 
power-reserve display, has the 
restrained styling for which the brand 
is known. Do we give it a thumbs up 
or thumbs down? 


BY MIKE DISHER 










TEST 

A. Lange & Sohne 1815 Up/Down 


he power reserve is the Rodney Danger- 
field of complications: it doesn’t get a 
lot of respect. Although it’s not as cool 
as a chronograph or as beautiful as a 
moon phase, it does provide vital infor¬ 
mation that is used every day. In days 
gone by, depleted timekeepers could 
cost lives - think train wrecks and lost 
ships. Today the consequences may not 
be as dire, but they can be inconvenient 
and embarrassing. It’s still nice to know 
when the tank’s getting low. 

The 1815 Up/Down in our test is a 
new model, but it is not the first version 
of this watch. The original was pro¬ 
duced from 1995 until 2007. The 
“1815” in the model name is the year 
company founder Ferdinand A. Lange 
was born. This reference is appropriate 
given that the 1815 Up/Down has been 


The new 1815 
Up/Down is 
larger than the 
original, and so 
is the movement. 












A POWER-RESERVE DISPLAY 
ISN’T VERY SEXY, BUT 

INFORMATION USED 
EVERYDAY 



Light weight 
and classic size 
make for a 
comfortable fit. 


called the quintessential modern Lange 
because it incorporates traditional as¬ 
pects of the brand’s pocketwatches. 
Lange timepieces have offered power- 
reserve displays since the company 
acquired a patent for an early version 
in 1879. 

Whatever the inspiration, the 1815 
Up/Down’s aesthetic is pure Lange. Just a 
peek at the dial will tell those in the 
know that you’re wearing something 
special. But the look is designed to in¬ 
form, not impress. The prominent Ara¬ 
bic numerals and railroad track minutes 
scale, coupled with blued-steel hands 
that extend into their associated tracks, 
assure excellent legibility during daylight 
hours. This timepiece, appropriately for 
a dress watch, offers no luminous materi¬ 
al to aid nighttime viewing. 


The front crystal is slightly domed 
sapphire. Behind it, the argente -plated 
solid silver dial features a subtly counter¬ 
sunk center. The dial’s finish has a pleas¬ 
ing, frosted texture. 

The case measures a classic 39 mm in 
diameter and is 8.9 mm thick. This is up 
from the original model’s 35.9 by 7.9 
mm, though the fashion-conscious may 
wish for something even larger. The new 
Up/Down is one millimeter smaller than 
the current 1815 without power reserve. 
Another difference - the Up/Down has a 
small lip where the bezel meets the case; 
also a nod to pocketwatch design. The 
case, which is finished to the highest 
standard, is fully polished, unlike the 
original model, which featured a satin 
finish on the case band and back. The 
crown is appropriately sized and easily 


grasped, though it fits tightly against the 
case and is best pulled out from the bot¬ 
tom using a fingernail. The winding feel is 
like butter (talk amongst yourselves), and 
setting the time provides light, smooth 
feedback with no play whatsoever. This is 
what quality feels like. 

THIS WATCH IS very comfortable to 
wear. The reasonable size and 77-gram 
weight render it barely noticeable. The 
curved, low-mounted lugs assure a good 
fit. During our test, the watch stayed put 
and did not slide around on the wrist. 

The strap is hand-sewn crocodile of 
the highest quality. The edges of the strap 
in particular are very well finished. The 
strap was only slightly stiff out of the 
box, and it quickly softened up. On my 
7 3 /4-inch wrist, the strap was in the next 
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TEST 

A. Lange & Sohne 1815 Up/Down 


to last hole, so those with larger wrists 
may need an extra-long strap. In the “at¬ 
tention to detail” department, the spring 
bars are plated to match the case. 

The prong buckle also exhibits fine 
craftsmanship. The prong is milled, not 
stamped. The buckle frame is not simple 
in shape, but contains angles and curves 
that give it a distinctive look. Lange rein¬ 
forces the buckle frame with an extra 
cross member running parallel to the 
spring bar. This strengthens the buckle, 
but in our experience, it transformed 
what is typically an automatic action - 
threading the end of the strap through the 
buckle - into one requiring a bit of atten¬ 
tion. Muscle memory hates surprises. 

THE 1815 UP/DOWN movement, known 
as Caliber L051.2, is consistent with, and 
yet departs from, Lange tradition. It de¬ 
parts by following the Saxonia Thin’s 
lead. Turning the watch over and looking 
through the display back, one is not 
greeted with a solid, expansive three- 
quarter plate, but with a construction 
that offers aesthetic and practical bene¬ 
fits. Aesthetically, the movement answers 
Lange critics who liken the three-quarter 
plate to a trench coat on Kate Upton. 
Lange lifts the veil a bit by exposing the 
click, the ratchet wheel and the crown 
wheel, adding some visual sizzle. This 
construction also reduces the movement’s 
thickness, or, as Colin Chapman might 
have said, it adds thinness. 

Otherwise, the movement holds with 
Lange tradition. The plates are German 
silver - an alloy of copper, nickel, and 
zinc. This metal has a special color, and 
the Glashiitte ribbing offers a near-3D ex- 


THE 1815 UP/ 
DOWN MOVEMENT 

DEPARTS FROM 


perience without the funny glasses. The 
plates are untreated, and over time the 
metal oxidizes slowly, taking on a golden- 
yellow patina. Watchmakers servicing the 
movement must exercise caution, because 
the soft metal scratches easily. The edges 
of the plates are chamfered and polished, 
and the exposed winding wheels have 
what Lange calls a “solarized” finish, 
which is like a sunray finish but with 
curved rather than straight lines emanat¬ 
ing from the center point. Jewels are set in 
highly polished gold chatons that are se¬ 
cured with heat-treated blue screws. 

The power-reserve mechanism also 
follows family tradition. The planetary 
gear system that drives the display is 
based on a patent granted to F.A. Lange’s 
grandson, Otto Lange, in 1940. The con¬ 
struction saves space, and in Otto Lange’s 
day, it was used in slim pocketwatches. 

Below the beat adjustment system and 
whiplash spring lies the balance cock, 
which is hand engraved with a floral 
motif that surrounds the central screw 
and follows the shape of the cock. Like a 
fingerprint, the engraving on each watch 
is unique, even though the theme is the 
same. Within Lange, the engravers can 
tell at a glance which of them created a 
particular piece. Lange currently has six 
engravers, and their work can take from 
one hour for a small balance cock to a full 
week for a solid caseback. If you’d like to 
join them, the apprenticeship lasts three 
years, and patience and steady hands are 
a must. 

This new 1815 Up/Down movement 
is not simply a re-heated L942.1 - the cal¬ 
iber found in the original model. The 
L051.2 has different dimensions - the di¬ 
ameter increased by 5 mm, so it nicely fits 
the new model’s larger case, which is al¬ 
ways good to see. (At the highest price 
levels, a small movement in a large case is 


SPECS 

A. LANGE & SOHNE 
1815 UP/DOWN 


Manufacturer: Lange Uhren GmbH, 
Altenberger Strasse 12, D-01768, 
Glashutte, Germany 

Reference number: 234.632 

Functions: Hours, minutes, subsidiary 
seconds, power-reserve display 

Movement: Caliber L051.2, manual wind, 
21,600 vph, 29 jewels, Incabloc shock 
protection, Glucydur balance, swan’s 
neck fine adjustment, hand-engraved 
balance cock, diameter = 30.6 mm, 
height = 4.6 mm, 72-hour power reserve 

Case: Rose gold, sapphire crystal, six 
screws hold the back in place, exhibition 
caseback with sapphire window, water 
resistant to 30 meters 


Strap and clasp: Hand-sewn crocodile 
strap, rose-gold prong buckle 


Rate results: 


(Deviations in seconds per 24 hours) 

Fully wound and after 24/48/70 hours 

Dial up 

+3.8/+5.3/+4.2/+3.5 

Dial down 

-1.6/-0.2/-1.4/-1.2 

Crown up 

-3.6/+1.8/-1.3/-1.6 

Crown down 

+2.5/+5.1 /+3.5/+2.5 

Crown left 

+2.6/+5.3/+2.0/-0.1 

Crown right 

+0.4/+3.0/+1.4/+0.4 

Greatest deviation of rate 7.4/5.5/5.6/5.1 

Average deviation 

+0.7/+3.4/+1.4/+0.6 

Average amplitude: 

Flat positions 

290 o /267°/282 o /308° 

Hanging positions 

257°/231 °/247°/270° 

Dimensions: 39 mm, height = 8.9 mm, 

weight = 77 grams 


Variations: Yellow gold ($27,400); 
white gold ($28,600) 


Price: $27,400 

Timing tests performed 
by Wempe Jewelers, New York City 
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Ahead by a 
Hairspring 

Our 1815 Up/Down test watch kept 
excellent time. One of the keys to this 
performance is the balance spring, and 
Lange is one of the few companies that 
produce these springs in-house. Richard 
Lange (1845-1932), the founder’s eldest 
son, played a seminal role in the 
development of the modern balance 
spring. He discovered that adding 
beryllium to steel-nickel alloys improved 
their elasticity and thermal resistance, 
and in 1930, he received a patent for a 
“metal alloy for watch springs.” Today, 
most people associate balance springs 
with Swiss-based Nivarox FAR, not 
realizing the springs at the heart of the 
watch have German roots. Indeed, the 
Nivarox name is a German acronym for 
“nicht variabel und nicht oxydfest” 
which means “non-variable and 
non-oxidizing.” 


A Lange balance spring with its collet, which 
attaches the spring to the balance wheel 


Multiple strands 
of wire are wound 
together to form 
the coils that 
become balance 
springs. 


Lange’s modern balance-spring 
manufacturing efforts began in the 1990s 
with a program put in motion by the 
company’s then-CEO, Gunter Blumlein (who 
died in 2001). The company’s first in-house 
balance spring appeared in the Double 
Split in 2003. Today, about 80 percent of 
Lange’s movements incorporate home¬ 
grown springs. 

Producing the springs requires several 
steps, and as we’ll see, even microscopic 
errors can significantly impact a spring’s 
performance. Lange begins with 0.5 mm- 
diameter wire sourced in Germany. This 
wire is drawn through a series of 
progressively smaller diamond dies that 
reduce the diameter to 0.05 mm, about the 
size of a human hair, hence the often-used 
“hairspring” moniker. Next, the wire is 
rolled between two very hard cylinders. This 
flattens it into a strip with a cross-section 
measuring 0.018 by 0.09 mm. A variation of 
1/10,000 mm will result in a timekeeping 
error of about three minutes per day - 
hardly acceptable in a fine timepiece. To 
assure perfection, quality controls include 
measuring the strip’s width with a laser. The 
thickness is checked by weighing a precisely 


defined length of wire. Once the dimen¬ 
sions have been checked, the strip is cut in¬ 
to identical lengths. These strips are coiled 
by winding them by hand. The coiled strips 
are then heat-treated in a vacuum furnace 
at several hundred degrees Celsius. During 
this process, the permissible temperature 
variation is less than one degree. 

Next, collets are laser-welded to the 
inner ends of the springs. The collet 
attaches the spring to the balance staff. 
After the collet is attached, the spring is cut 
to the desired number of windings. The 
length of the spring affects the rate at 
which the balance wheel oscillates. 

Of course, the springs must be attached 
to balance wheels. However, you can’t 
attach any spring to any balance, because 
despite all of the precision checks, the 
finished springs are not identical (and 
neither are the balance wheels). These 
slight variations mean the manufacturer 
must do some matchmaking. Springs and 
balances are tested and placed in one of 
20 classes based on their properties. This 
allows matching complementary springs 
and balances, resulting in pairs that will 
provide the most stable rate. 
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TEST 

A. Lange & Sohne 1815 Up/Down 



LANGE OPENS UP 
THETIIREE- 
Q UARTER PLATE TO 

VISUAL SIZZLE. 


The strap and 
buckle are well 
made and 
comfortable. 
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SCORES 



The movement answers critics who feel the three-quarter plate is boring. 


a fairly significant corner cut.) The power 
reserve also increased, to 72 hours from 
the original 45, and the jewel count went 
from 27 to 29. When the power reserve 
reaches the end of hour 72, the new mod¬ 
el’s seconds hand stops precisely at zero. 
The Up/Down movement has 57 more 
parts than the 1815 sans power reserve, 
yet it maintains the simpler sibling’s 
4.6 mm thickness. 

When it comes to timekeeping, the 
1815 Up/Down performed extremely 
well. We conducted a total of eight timing 
tests. Four were on the Witschi machine 
and three on a winder, comparing the dis¬ 
played time with a radio-controlled 
clock. (The winder simply kept the man¬ 
ual-wind watch moving to simulate 
wear.) In the last test, we measured the 
timekeeping on the wrist. 


ON THE WITSCHI, we checked the per¬ 
formance at full wind, and after 24, 48 
and 70 hours. At full wind, the average de¬ 
viation of rate in six positions was 0.7 sec¬ 
onds. After 70 hours, it was nearly the 
same: 0.6 seconds. The greatest deviation 
of rate was 7.4 seconds at full wind and 
5.1 seconds after 70 hours. The complete 
Witschi timing results are shown in the 
Specs box. 

Putting the watch in motion enhanced 
its performance. On a winder and meas¬ 
ured against a radio-controlled clock, the 
Up/Down showed zero variation from ac¬ 
tual time over the first 48 hours, and after 
70 hours, it was four seconds slow. 

We tested the watch for 24 hours on 
the wrist, and, as on the winder, the time¬ 
keeping was dead-on perfect. 

Though some may view it as a simple 
watch, the 1815 Up/Down offers, and 
achieves, a great deal. The aesthetics are 
pure Lange and are difficult to fault. The 
legibility is outstanding, and the timekeep¬ 
ing on the wrist and the winder ap¬ 
proached perfection. It may be true that 
the simpler a thing is, the easier it is to per¬ 
fect. We’re not saying the 1815 Up/Down 
is simply perfect, but it’s close. O 


A. LANGE &SOHNE 
1815 UP/DOWN 


Strap and clasp (max. 10 points): A 

very well-crafted strap and buckle that 
require your muscles to learn new 
tricks. 9 

Operation (5): Simple operation with 
great feel; a standard against which 
others can be measured. 5 

Case (10): An excellent execution with fine 
details and finish. 9 

Design (15): Pure Lange. Subdial 
placement may put some off, but like 
the Datograph and 1815 Chronograph, 
it’s the Lange look. 14 

Legibility (5): All hands are the 
appropriate length and all displays are 
easily read. Lack of luminous material is 
appropriate for a dress watch. 5 

Wearing comfort (10): Classic size, light 
weight, well-placed lugs and a high- 
quality strap make wearing a pleasure. 9 

Movement (20): An appropriately sized 
manufacture movement exhibiting fine 
craftsmanship. The three-quarter plate 
reveals more than in other Lange 
models. 19 

Rate results (10): Nearly perfect real- 
world performance and very good results 
on the Witschi. 9 

Overall value (15): Fairly priced within 
the Lange range, and very close to the 
F.P. Journe Chronometre Souverain, 
another member of the rare species of 
haute horlogerie manual-wind watches 
with power-reserve displays. 13 

TOTAL: 92 POINTS 
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The Monaco Calibre 11 
Edition Steve McQueen, 
an updated version of the 
watch McQueen wore in 
the movie “Le Mans, ” has 
racing written all over it. 
Did it take the checkered 
flag in our test? 



BY ALEXANDER KRUPP 
PHOTOS BY OK-PHOTOCRAPHY 


Pros 

+ Attractive styling 
+ Good craftsmanship 
+ Comfortable to wear 

Cons 

- Poor legibility 

- Greatest deviation of 
rate too high 
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ore than four decades have passed since Steve McQueen wore a 
Heuer Monaco chronograph in the car-racing movie “Le 
Mans.” Two years ago, TAG Heuer (the company added 
“TAG” to its name in 1985) launched a commemorative edition 
of the watch called the Monaco Calibre 11 Edition Steve 
McQueen. We took it out for a test drive. 

The watch’s styling evokes its racing heritage. It has racing 
stripes on its dial - along with a logo that reads simply “Heuer” 
in homage to its pre-TAG origin - and a perforated strap. The 
watch is big - 39 mm by 39 mm and 15 mm thick - but it’s very 
comfortable. Nothing scratches, pinches, or rubs. The clasp and 
supple calfskin strap both feel pleasant on the wrist. 

The movement is a Sellita SW 300 base, with Glueydur bal¬ 
ance, paired with a chronograph module made specifically for 
TAG by Dubois Depraz. (Most other Monaco chronographs 
contain the ETA 2894.) The movement’s configuration enables 
TAG to place the crown on the left side of the case while keep¬ 
ing the chronograph pushers on the right, the same arrangement 
that was used in the original Monaco. (That watch, launched in 
1969, was one of the world’s first automatic chronographs. It 
contained a caliber developed by Breitling, Biiren and Dubois 
Depraz, and, like the caliber in our tested watch, was numbered 


Manufacturer: TAG Heuer SA, Rue Louis- 
Joseph Chevrolet 6a, CH-2300 La Chaux- 
de-Fonds, Switzerland 

Reference number: CAW21 i D.FC630C) 

Functions: Hours, minutes, small seconds, 
30-minute chronograph with counter, 
date display, stop-seconds function 

Movement: Seilita SW 300 “premium”- 
grade with Dubois Depraz module DD 
2006 exclusive to TAG Heuer, automatic, 
28,800 vph, 55 jewels, index regulation 
with eccentric screw, Incabloc shock 
absorption, cam switching, vertical 
coupling, Glucydur balance, 42-hour 
power reserve; diameter = 30.4 mm, 
height = 9.6 mm 

Case: Stainless steel with domed sapphire 
crystal, four screws hold caseback in 
place, sapphire window in caseback; 
water resistant to 100 meters 
Strap and clasp: Hand-sewn cut calfskin 
strap with folding clasp made of 
stainless steel 

Rate resuits: 

(Deviations in seconds per 24 hours) 

With chronograph switched off/on 


Dial up 

+51+5 

Dial down 

+61+5 

Crown up 

-21-2 

Crown down 

+81+8 

Crown left 

+61+5 

Crown right 

-3/-4 

Greatest deviation of rate 

11 / 12 

Average deviation 

+3.3/+2.8 

Average amplitude: 

Flat positions 

294°/290° 

Hanging positions 

271°/260° 

Dimensions: 39 mm x 39 mm; 
thickness = 15 mm; weight = 124 g 

Price: $8,100 
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The watch bears the old 
“Heuer” logo, which 
was used when the 
Monaco first came out. 





AS IN THE 
ORIGINAL, THE 
CHRONO PUSHERS 
ARE ON THE RIGHT 
AND THE CROWN 
ON THE LEFT 


“11.”) It is accomplished by turning the base movement by 180 
degrees and then installing the chronograph module in the op¬ 
posite direction so the push buttons are in their usual position. 

Having the crown on the left gives the watch historical ac¬ 
curacy and an unusual look to boot, but does it offer any prac¬ 
tical advantages? One benefit is clear: assuming you are wearing 
the watch on your left hand, the crown won’t dig into the back 
of your hand when you bend your wrist sharply, to do a few 
push-ups, for example. Unfortunately, the disadvantages out¬ 
weigh this plus. First, a right-handed wearer must take the 
watch off before he can wind or set it because he’ll find it cum¬ 
bersome or impossible to operate the crown with his right hand. 
Second, after he takes the watch off, he’ll have to do the wind¬ 
ing or setting with his left hand, and not every right-handed 
wearer will find this easy. Third, the directions for winding and 
setting are reversed, i.e., you not only have to use the “wrong” 
hand, you also have to move your fingers in the opposite direc¬ 
tion to the one you’re accustomed to. 

The watch has another operation-related problem: the stop- 
start chronograph button is too easy to push in. A smoothly 
running button is generally a desirable feature, but the one on 
our test watch yielded to pressure so readily that contact with 
the tightly fitting sleeve of the wearer’s jacket was enough to 
stop the chronograph prematurely. 

These shortcomings are balanced out by several virtues. The 
crown is large and easy to grasp; the chronograph pushers are 
also big enough to operate easily; and the movement has both a 
stop-seconds function and, for the date display, a rapid-reset 
mechanism. The clasp, made of stainless steel, is sturdy, well- 
crafted and user-friendly. You open it by pushing two large but¬ 
tons. It snaps firmly shut afterwards. The strap can be extended 
- continuously, not by increments - via a clamping mechanism 
that holds the strap securely in the chosen position. 

The clasp is designed so that more leather than metal is in 
contact with your wrist, thus enhancing wearing comfort. In 
terms of quality, the strap, laboriously hand-sewn, is on a par 
with the clasp. If you want to change the strap or remove it to 
clean the side of the case between the lugs, you’ll be pleased to 



A clamping mechanism lets you adjust 
the strap to any length. 


find little slides on the lugs. No tools are required: a bit of force 
is all that’s needed to move these slides. 

The crystal and case are also well-crafted. The former, which 
is cambered and has elaborate faceting along its edges, is made 
of sapphire even though this material is notoriously difficult to 
work with. (Until 2009, TAG Heuer used Plexiglas.) The longi¬ 
tudinal curve of the crystal conforms to the curve of the case, 
which rises higher between the lugs than at the left and right 
sides. This complex shape is costly to achieve compared with an 
ordinary inset crystal. 

The case has many chamfers and edges. The borders be¬ 
tween polished and satin-finished surfaces are very precise. The 
chrono pushers are highly detailed and distinctively shaped. 
They are set in bushings that protect them from impacts and 
give them greater hold, thus minimizing wiggling. The caseback 
has a round sapphire window and is held in place by screws. 
There are only four of them, standard for a square or rectangu¬ 
lar watch, but they are thick and sturdy. 

If there were anything to complain about with respect to the 
case, it perhaps would be the small size of the caseback window. 
Although there is no compelling technical reason for it, this win¬ 
dow is smaller than the movement. The edges of the movement 
and of the oscillating weight thus remain hidden. 

Beneath the window, we were nonetheless pleased to discov¬ 
er that TAG Heuer uses the high-quality “premium” version of 
the SW 300. This quality grade is comparable to the “top” 
grade of the ETA 2892, which has precision worthy of a COSC 
certificate but is not sent to COSC to be tested. (The SW 300 has 
the same specs as the ETA 2892; it was designed to be used as an 
alternative to that movement.) 
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TAG Heuer Monaco Calibre 11 Edition Steve McQueen 


The chronograph module, which is on the dial side of the 
movement and hence concealed, relies on the simple but effec¬ 
tive cam method of switching, which we’re familiar with from 
ETA’s workhorse 7750. The chronograph works via vertical 
coupling, which prevents spasmodic jumping of the chrono¬ 
graph seconds hand when the stopwatch function starts. 

The watch’s running behavior was basically good. On the 
wrist and on the timing machine, with and without the chrono¬ 
graph running, the average daily gain was about three seconds. 
The amplitude scarcely declined when the chronograph was 
switched on, which leads us to conclude that all the working sur¬ 
faces in the chronograph module are well crafted. We discovered 
a maximum difference of 11 seconds among the various positions 
in ordinary operation and 12 seconds with the chronograph 
switched on. That’s why the watch earned only six points in the 
“rate results” category. The low daily gain and stable amplitude 
would otherwise have earned the watch a perfect 10. 

The dial’s legibility is also a drawback. The easiest display to 
read is the minutes counter at 9 o’clock (its hand runs continu¬ 
ally rather than jumping forward once a minute). The main dial 
achieves its very successful retro and auto-racing look by elimi¬ 
nating numerals to mark the hours and minutes, but this makes 
the watch harder to read. Furthermore, the contrast between the 
luminous areas on the center-mounted hands and the mostly 
pale dial is very weak. The luminous material is applied spar¬ 
ingly and glows only dimly in the dark. And the running seconds 
subdial is confusing because it has so many markers. 

Poor legibility won’t dissuade fans of mechanical timekeep¬ 
ing who have taken a shine to this smartly styled watch. The 
watch’s price, $8,100, is high, but not too high given the watch’s 
expensive movement, its high quality and its good looks. O 


Strap and clasp (max. 10 points): 

The perfectly crafted calfskin strap is 
equipped with a quick-change system 
and a terrific clasp. 10 


Legibility (5): The hands are the right 
length and the scale on the elapsed- 
minutes counter is clearly calibrated, but 
the main dial offers little contrast and 
has neither hour nor minutes numerals, 
the seconds subdial is cluttered and the 
luminosity is mediocre. 2 


Wearing comfort (10): Given its size, this 
watch is much more comfortable than 
one would expect, thanks to its supple 
strap, well-designed clasp and moderate 
weight. 9 


Movement (20): This modular chrono¬ 
graph based on a caliber manufactured 
in large series doesn’t embody the 
utmost in haute horlogerie, but the 
movement is worthy of respect thanks to 
its Glucydur balance, vertical coupling 
and well-crafted moving parts. 14 


Rate results (10): The daily deviation of 
rate is small and the amplitude is stable, 
but the greatest deviation was high. 6 


Overall value (15): The price is 
acceptable for this very well-crafted and 
attractive watch. 11 


TOTAL: 


78 POINTS 


Operation (5): Two real disadvantages 
are the placement of the crown on the 
left and the too easily triggered start- 
stop button. Setting the watch is facilitated 
by a rapid-reset function for the date and 
by a stop-seconds function. 3 

Case (10): The case is complex and 
perfectly finished, but the window in 
the caseback is rather small. 9 

Design (15): Very attractive retro styling 
with crown on the left, which is faithful 
to the original Monaco design. 14 


The case and crystal are 
complex in shape but 
very well made. 


SCORES 

TAG HEUER MONACO 

CALIBRE 11 EDITION STEVE MCQUEEN 
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Register immediately: 

Toll free 1-800-596-5898 

Online at: 


www.watchtime.com/ibg 


For any questions please email 
Minda Larsen, mlarsen@watchtime.com 


Scan this code with your 
phone to learn more about IBG 


SHARE A WATCH NIGHT OUT WITH 
FELLOW WATCH AFICIONADOS! 

• The finest 5-star hotels and upscale private clubs 

• A 2-hour watch fair and cocktail reception 
with signature hors d’oeuvres 

• A firsthand look at this year’s new watches and 
rare timepieces that are never seen in stores 

• Meet WatchTime’s team and the editor-in-chief, 

Joe Thompson 

• Seasonal gourmet menus developed by the 
head chefs in each hotel exclusively for IBG 

• Premium wines and champagnes selected in 
collaboration with sommeliers 

• Jeff Kingston’s multimedia presentation 


it I had a phenomenal time. 

I’ve been the last three years 

and this was the best yet. 33 

-IBG Guest 2012 


Additional brands will participate at each event. For the full list 
of brands for each event, go to: www.watchtime.com/ibg 
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Some guys hunt for watches, 
says California collector Larry 
Seiden. But he feels that the 
300-plus watches he’s owned 
have hunted for him. 


BY JAY DESHPANDE 


PHOTOS BY STEVE KURTZ 
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Seiden has recently started collecting Rolexes. Top row, from left: a Rolex 16610LV “Kermit” 50th Anniversary Submariner, a Rolex 5513 Submariner, a Rolex 
11610 Submariner, and a Rolex 16800 Submariner. Bottom row, from right: a Rolex 16710 GMT Master II and a Rolex 1675 GMT The bottom two watches 
on the left are a Ulysse Nardin Acqua Perpetual and an IWC 8541 Ingenieur (Ref866AD). 



arry Seiden attained his personal watch 
nirvana on Sept. 19, 2002. He had just 
traveled halfway around the world from 
his home in northern California. Bleary- 
eyed and jetlagged, he found himself in 
the company of strangers from a number 
of countries, all speaking different lan¬ 
guages. But they shared a common love: 
IWC. They had gathered in the Swiss 
town of Schaffhausen, where the brand 
has its headquarters. Over the course of 
three days, they toured IWC’s facilities, 
spoke with brand CEO Georges Kern, 
donned watchmakers’ white coats and 
even met technical director Kurt Klaus’s 
four whippets. To Seiden, it was watch 
heaven. 

Seiden had been interested in watches 
for nearly a decade before that. He is one 
of a small but influential group of West 
Coast collectors who caught the mechan¬ 
ical-watch wave when it was just forming 
in the aftermath of the quartz-watch rev¬ 


olution. As an early member of the com¬ 
munity of collectors based on Time- 
zone.com, Seiden became a significant 
voice in IWC collecting, while organizing 
some of the country’s first watch collector 
events. Since the mid-’90s, his collection 
has included many IWCs, along with no 
small number of Panerais and a range of 
other brands. But what’s been most im¬ 
portant, he says, are the close bonds he’s 
shared with people throughout the watch 
world. Recently WatchTime visited 
Seiden at his home in the Bay Area to dis¬ 
cuss his two-decade-long attraction (or 
addiction) to mechanical watches. 

SEIDEN DIDN’T ALWAYS love watches. 
As a kid growing up on Long Island, he 
associated watches with complete tedi¬ 
um. He would accompany his father to 
synagogue for the High Holidays; but, 
unable to read Hebrew, he would be 
bored for hours. “The prayer book had 
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AS A KID, SEIDEN 
ASSOCIATED 
WATCHES WITH 
LONG, TEDIOUS 
HOURS AT 
SYNAGOGUE. 


no interest for me,” he says, “so I would 
just look at his watch.” Throughout 
much of Seiden’s childhood, his father, a 
butcher, wore a fairly modest Longines 
with a silvery dial. Seiden has held onto it 
among his collection of much more valu¬ 
able timepieces. He still puzzles over its 
missing hour marker at 12 o’clock, the 
same curious imperfection he would 
wonder about in the temple. 

Watches still weren’t important to him 
when he went north to Burlington, 
Vermont, where he attended the Universi¬ 
ty of Vermont; or even in Santa Cruz, his 
initial location in California and where he 
began his first career in advertising. He 
later would move north to the Bay Area 
and marry his wife Nancy, who gave him 
a Seiko as a wedding present. (Seiden now 
works as a specialist in retirement pro¬ 
grams and 401 (k) plans at the employee- 
benefits firm Nancy started in the ’80s.) 

His watch life really started during a 
cruise to St. Maarten in the early 1990s, 
when he and a friend bought identical 
Raymond Weils as an impulse purchase. 
“It was $600.1 thought my wife was going 
to stab me on the spot. But it was a beau¬ 
tiful watch. I treasured that watch.” While 
initially he thought he was “big time” with 
his quartz Raymond Weil, another watch 
soon caught his eye. It wasn’t long before 
a real appetite formed. And looking back, 
it makes sense that the watch that did it — 
and the first one to send him over the 
$1,000 mark — was an IWC. 


By this point, in 1998, Seiden had 
started learning about watches online, 
and he had found an able group of advis¬ 
ers through Timezone — collectors with 
whom he is still close, like Marvin 
Arnold, Michael Friedberg, and Jeff 
Kingston. He had a lot of coaching before 
making his first serious buy, an IWC 
Portofino Ref. 3513. But in a twist that is 
familiar to many collectors, the arrival of 
the Portofino only made him realize that 
it wasn’t quite right; it still wasn’t his 
ideal. Seiden quickly saw that his dream 
was really an IWC Mark XII. 

IWC had started to tickle his fancy for 
multiple reasons. He was drawn to the 
fact that it had been founded by an Amer¬ 
ican, Florentine Ariosto Jones, and that it 
could boast a continuous history of pro¬ 
ducing watches since 1868. Despite its 
long history, it still felt manageable and 
not too overwhelming for someone start¬ 
ing out. “IWC was just easy for me to get 
my arms around,” he says. “It wasn’t all 
over the place.” In the late ’90s he would 
memorize the product lines, devouring all 
the details from the catalog. As he moved 
up to a Mark XII and then began to look 
further into IWC, Seiden became in¬ 
trigued by the Ingenieur, a collection 


which, when it was introduced in 1955, 
contained one of IWC’s earliest automat¬ 
ic movements. 

Meanwhile, Seiden’s involvement 
with Timezone was expanding. “I had so 
many mentors, people who went out of 
their way to help me,” he says, “even 
though I made all the mistakes that a col¬ 
lector can make.” He found kindred spir¬ 
its on the Timezone forums. One old-time 
collector went so far as to mail him a 
handwritten, five-page letter explaining 
exactly how one should comport oneself 
at a watch show. The “pay-it-forward” 
culture of watch collectors led to a strong 
community. Soon, the many Timezoners 
in the Bay Area were starting to meet off¬ 
line, and Seiden began to notice opportu¬ 
nities for them to not only share their 
knowledge with each other, but also to in¬ 
teract with the brands. 

Seiden asked acquaintances in the in¬ 
dustry to come talk to their group of col¬ 
lectors. At first, the brand representa¬ 
tives didn’t know what to expect from 
these meetings, where fewer than 20 guys 
would gather at a Chinese restaurant in 
Palo Alto. Seiden recalls inviting Philippe 
Bonay, who was then running Panerai in 
North America. Bonay, now CEO of 


The IWC Jumbo Ingenieur (Ref 1832), designed by Gerald Genta 
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Jaeger-LeCoultre North America, was 
nearly as surprised as the other enthusi¬ 
asts when one collector brought out an 
original Panerai 3646, which contained a 
Rolex movement, and knew its entire 
history. As the reputation of the Time- 
zone events grew, brands realized they 
had a great opportunity to meet with 


knowledgeable collectors. Seiden would 
organize or emcee the events, together 
with Marvin Arnold. Soon A. Lange 
Sohne was sending out Walter Lange 
himself to speak at the Ritz Carlton in 
Half Moon Bay, and Ludwig Oechslin 
was coming to Napa Valley to explain the 
Ulysse Nardin perpetual movement in a 



talk that Seiden says “went right over 
everybody’s head.” For Seiden, one of the 
most electrifying events was when “rock 
star” watchmaker Kurt Klaus came to 
discuss the IWC Portuguese 2000 at the 
debut of the 5000 movement. “That was 
like Springsteen or Bono coming to have 
lunch with us,” he remembers. 

Seiden remains deeply connected to 
the friends he made through Timezone. 
He is still close with the collectors Terry 
Russell, David Polakopf, and Nelson 
Herring, all of whom traveled to 
Schaffhausen with him in 2002. “To this 
day, the four of us are like brothers,” he 
says. When Seiden was in the hospital for 
surgery in 2012, another friend he’d met 
on the way to the 2002 event sent him a 
present. Inside a finely crafted IWC 
watch box, wrapped around each cush¬ 
ion was a paper cutout of one of the 
brand’s top models. “I was so touched, 
that somebody would actually go to that 
much trouble.” This, too, from a friend 
whom he’d simply met on the plane to 
Switzerland: they had bonded instantly 
and talked about watches for 14 hours. 

SEIDEN BECAME MORE involved with 
IWC history as his collection grew. The 
Ingenieur started to be a central focus for 
him. Talking to more collectors online, he 
learned about the history of this single 
collection, which has evolved over 
decades. “They made a simple version 
[with the 852 caliber, which had a 
Breguet overcoil and a central seconds 
hand], then they enhanced the movement 
to the 8541, and the watch grew two mil¬ 
limeters, and all of a sudden we had a 
watch that was defined with a purpose. It 
was antimagnetic, it was made specifi¬ 
cally for engineers.” 

As he started to research Ingenieur 
history, Seiden came across a mystery he 
wanted to explore. It turned out that in 
the earlier days of the Ingenieur, dials 
were paired with different movements in 
a rather haphazard manner. “There was 


The IWC Da Vinci 
Chronograph 
















Six of Seiden’s Panerais: from left, a PAM 195 Luminor Marina Limited Edition, a PAM 339 Composite Radiomir, a PAM 449 SLC Limited Edition, a PAM 372 
Luminor, a PAM 29A Luminor Marina GMT Tuxedo Dial, and a PAM 93F Luminor Power Reserve. 


SEIDEN HAS KEPT 
METICULOUS 
RECORDS OF THE 
MORE THAN 300 
WATCHES THAT 
HE HAS OWNED. 


no standardization,” he says. “It’s not 
like today, where manufacturing is com¬ 
pletely automated. So you would see the 
same watch with slight variations in col¬ 
or, slight variations in the markers, the 
hands. And it sort of became interesting 
to see how many we could find. ” 

Starting in 2001, Seiden collaborated 
with the collectors Marco Schonenberger 
and David Ter Molen to write an article 
on dial variations in vintage Ingenieurs. 
Even though the Ingenieur had turned to 
using quartz movements during the 
1980s and had not resurfaced as a real 
collectors’ watch until it was relaunched 
in the 2000s, there was still plenty of in¬ 
formation to digest. Fellow collectors 
from all over the world sent in images 
and descriptions of watches; the authors 
drew upon their own collections, as well 
as making use of IWC’s back catalogs and 
advertisements. The article was published 
on IWC’s website in May 2002. Seiden 
still believes there is work to be done in 
chronicling the brand. “Nobody had 
really gone back to write the history. And 
IWC has these wonderful archives,” 
he says. 


Even a decade after that initial re¬ 
search, Ingenieurs still form a major part 
of Seiden’s collection. He is fond of his 
Collector’s Ingenieur, a 2005 limited edi¬ 
tion that IWC made specifically for the 
IWC Collectors’ Forum. (The brand was 
one of the first to set up an official dis¬ 
cussion forum on its website, hiring 
Friedberg in 2001 to run it.) He enjoys 
the earlier IWC limited editions like this 
one, which include the collector’s name 
and the number of the watch (Seiden’s is 
lucky 13). For serious vintage, he holds 
onto an Ingenieur 8541 from 1968 and a 
Jumbo Ingenieur 8541ES, the “Tresor” 
model designed by Gerald Genta. 

He’s collected a variety of other 
IWCs, too. Recently becoming interested 
in IWC’s history as a military-watch com¬ 
pany, Seiden picked up an Ocean 2000 
Bund, the watch made for the German 
Navy in 1980 and designed in coopera¬ 
tion with Alexander Porsche. He fre¬ 
quently wears his limited-edition Big 
Pilot Platinum and likes its serious 
weight: “At the end of the day, you know 
you’re wearing something,” says Seiden. 
Another platinum piece in the collection 
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A set of Seiden’s IWCs. Top row, from left: a Big Pilot 5002 Platinum, a 3786 Ceramic Doppel, a Jubilee Portuguese (Ref5441), and a Vintage Collection 
Portuguese (Ref5445). Bottom row, from left: an 1832 Jumbo Ingenieur, an Ocean 2000 Bund, a Pisa Portuguese (Ref5441-07), and a 3536 Aquatimer 
in titanium. 


is his Jubilee Portuguese, which IWC re¬ 
leased in 1993 to commemorate the 
brand’s 125th anniversary. “This to me is 
the ultimate classic watch,” he says. 

BUT SEIDEN’S COLLECTION extends 
beyond IWC to a range of other brands. 
His approach has always been to buy 
what he likes, and not to be concerned 
with the consistency or theme of his col¬ 
lection. “Some guys love the hunt. But I 
always say, ‘Watches come to me.’” It 
seems to be true: Seiden’s life as a collec¬ 
tor is full of stories of serendipity, of 
watches slipping through his fingers only 
to come full circle and turn up again. 
Take for instance his “Kermit,” a 50th 
Anniversary Submariner with a green 
bezel. For years, Seiden says, Rolex 
“didn’t really sing to me.” Originally he 
bought the watch in 2004. “I liked the 
green; the color’s sort of cool. And I kept 
it for three days, and said, ‘That’s just 
not for me.’ ” He sold it, only to discov¬ 


er that he finally was ready to buy it 
again — in 2012. “Now I love the watch. 
But it took me eight years to come back 
to it.” Whereas Rolex would once have 
been a no-go, he’s lately found himself 
chasing down a number of vintage Rolex 
models. 

Seiden likes to quote a friend who 
once told him that “the only true aphro¬ 
disiac is variety.” He has a great love for 
his Voutilainen Observatoire in white 
gold. A number of the collectors in Sei¬ 
den’s circle are admirers of Kari Vouti- 
lainen’s work, and when Seiden saw the 
watch firsthand, he felt obliged to join 
them. “There were probably 30 or 40 of 
these watches ever made,” he says. And 
he liked the watch’s blue dial — a feature 
of much of Seiden’s collection. He has al¬ 
ways liked Panerai. His all-time favorite 
Panerai is a PAM 29A with GMT, a tuxe¬ 
do dial, and a 24-hour bezel akin to the 
one on a Rolex Explorer. He is drawn to¬ 
ward certain mesmerizing dials, which 


SEIDEN’S LIFE AS 
A COLLECTOR 
IS FULL OF 
SERENDIPITY; 
WATCHES SLIP 
AWAY AND RETURN 
YEARS LATER. 
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seems a separate passion from his love of 
IWC’s mechanical engineering. He holds 
onto a Parmigiani Kalpa Hebdomadaire 
particularly for its lilac-colored dial, and 
a Roger Dubuis MuchMore with a guil¬ 
loche pattern on the face. 

One of his favorite pieces is a Jaquet 
Droz Grande Seconde Paillonnee. He fell 
in love with it as soon as he saw a picture 
of its finely decorated dial, which makes 
use of an 18th-century technique of 
enameling gold over guilloche, an art 
form that has rarely been used since the 
time of the original Jaquet-Droz. “To me 
it’s the epitome of art and watchmak¬ 
ing,” he says. The enameling technique is 
immensely difficult to produce, and 
Manuel Emch, then CEO of Jaquet Droz, 
had told Seiden that a large number of 
the dials had to be discarded due to the 
failure rate. The Grande Seconde is one 
of the few watches in the collection that 
Seiden almost never wears — “my one 
Safe Queen,” he calls it — but it repre¬ 
sents a level of artistry that he admires 
deeply. 

Over the years, Seiden has kept 
meticulous records of his collection. He 
now has complete information on the 
where, when, and how-much of every 
watch he’s bought or sold. While over 
300 watches have come through his 
hands, Seiden keeps his stable reasonably 
trim, at somewhere between 30 and 40 
watches. Those records can be both a 
blessing and a curse, though. “It’s sort of 
neat to go back and look, but it’s also 
sometimes painful,” he says. But there is 
a comfort in knowing that somewhere, 
someone else is enjoying the watch just 
as much. “People will send me an email 
[saying] ‘Hey, remember you sold me 
that? I’ve still got it and I love it and 
thanks.’” The records help Seiden to re¬ 
member some of his old flames: the rose- 
gold IWC minute repeater he got for his 


Seiden is drawn to 
interesting dial finishes, 
like the guilloche work 
on his Roger Dubuis 
MuchMore. 


48th birthday, which was #48 in a limit¬ 
ed edition, or the Lange 1 with mother- 
of-pearl dial that had been worked in a 
brilliant guilloche. 

Several weeks after our meeting, 
Seiden wrote to say that his collection 
had undergone another change. “Unfor¬ 
tunately I had to sell my Voutilainen,” 
he told me. His daughter — both of his 
children are engineers, a fact not lost on 
this Ingenieur enthusiast — was looking 
to buy her first home, and he needed 
some cash in order to help her out. 
“That is what parents do these days,” he 
wrote. Although he was sad to let a 
beloved watch go, his equanimity hadn’t 
left him, and he trusted his good luck. 
“Maybe someday I’ll have another one,” 
he says. O 


SEIDEN LIKES TO 
QUOTE A FRIEND 
WHO ONCE TOLD 
HIM THAT “THE 
ONLY TRUE 
APHRODISIAC 
IS VARIETY” 
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Jason and Lek Stanford at Ribfest 2013 in 
Winston-Salem, N.C. He wears a Sinn U2 
and she a Rolex GMT-Master II. 


Hamed Abbas wears a Breitling Superocean 
44 while at work in the emergency room. 


Mike Chesna, 
wearing his Panerai 
PAM 194, with his 
daughter Olivia at 
Gillette Stadium in 
Foxboro, Mass. 


Pat Brennan and 
daughter Colleen 
Brennan show off the 
watches they bought 
on a trip to the 
Cayman Islands: a 
Breitling Aerospace 
and a Tissot PRC 
200, respectively. 


Stephan Leenheer 
changes his 
newborn 
daughter Cecilia’s 
first diaper while 
wearing his Oris 
FI Team 
Day Date. 
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At the Kentucky Oaks, held at Churchill Downs the day before the Derby, Allan Cobb (left) wears his Rolex 
Explorer and Jason Hardin his Invicta Pro Diver. 



Facetime 

Galleries 


To submit a photo, please send 
your image to 

photo@watchtime.com with a 
short description identifying 
each person in the photo and 
the watch each one is wearing. 
Please give the first and last 
name of the wearer and the 
brand and model of the watch. 
If the photo was taken at an 
event, please specify when and 
where it was held. Only clear 
images in which both the face 
of the watch and the wearer 
are visible will be considered 
for publication. Images must 
be in JPEG format, no smaller 
than 1 MB. Only the best- 
guality and most interesting 
photos will be considered. 



Pat Rondilla wears his Hublot Big Bang 
in rose gold while vacationing in the 
Philippines. 



t j IB 


Vladimir Vakser and Anatoliy Tataryn sporting their favorite 
Rolex Daytona rose-gold watches 



Facetime 
Social Media 

The photos will also appear 
on WatchTime's website 
and on Facebook, Twitter 
and Pinterest. 



Facebook 

facebook.com/ 

watchtimemagazine 



Twitter 

twitter.com/watchtime 

Pinterest 

pinterest.com/watchtime 

Facetime on the web 

watchtime.com/facetime 
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aselworld: so many brands, so lit¬ 
tle time. Here is one reporter’s two 
cents on four brands whose recent 
moves make them worth watching. 

At Baselworld last year, much chit¬ 
chat explored the implications of the Cit¬ 
izen Group’s $61-million takeover of 
Switzerland’s Prothor Holding SA, own¬ 
ers of the Arnold 6c Son brand and the 
mechanical move¬ 
ment maker La 
Joux-Perret. Talk 
at the time focused 
on the importance 
of La Joux-Perret; 
Arnold 6c Son 
seemed an after¬ 
thought. Not anymore. At Baselworld 
2013, Arnold 6c Son presented an im¬ 
pressive batch of high mechanical watch¬ 
es. They included the Time Pyramid, a 
skeleton regulator with a vertical line 
movement and pyramid placement of 
parts; the UTTE, the brand’s first tourbil- 
lon, the thinnest on the market; and the 
Perpetual Moon, with a giant, three- 
dimensional moon whose phases are 
accurate for the next 122 years. Plus sev¬ 
eral watches sporting the rare true beat 
(or deadbeat) seconds, which harks back 
to the chronometers of the brand’s British 
namesake. The combination of Citizen’s 
resources (the group had total revenues 
of $2.89 billion last year) and La Joux- 
Perret’s components make Arnold 6c Son 
a brand to watch. 

Appearing at its first Baselworld was 
Shinola, an old American shoe-polish 
brand reborn last 
year as a made- 
in-Detroit quartz 
analog watch. The 
first batch of Shi¬ 
nola watches in¬ 
stantly sold out. 
The narration on a 
video on shinola.com (accompanied by a 


SHINOLA 

^rsonite-1069 
DETROIT 



banjo theme written and performed for 
Shinola by comedian Steve Martin) ex¬ 
plains why this unlikely, compelling story 
is worth watching. Here it is: 

“Welcome to Detroit, the new watch¬ 
making capital of America, where a long- 
gone industry is beginning its ascent, 
here, in 30,000 square feet of Midtown. 
Using steel, leather and labor to make 
watches of quality that haven’t been 
made this way in this country for more 
than 40 years. It’s an effort to retake our 
place out on the factory floor. It takes 
work to return to form, but we’re up for 
it, starting with the reinvigoration of a 
storied American brand and of a storied 
American city. We are also crafting hand- 
built bicycles and leather goods made 
with hides from America’s oldest work¬ 
ing tanner. We are doing this because we 
believe in the beauty of industry, the glo¬ 
ry of manufacturing. We know there’s 
not just history in this town; there’s a fu¬ 
ture. It’s why we came, creating a com¬ 
munity that will thrive through excel¬ 
lence of craft and pride of work. Shinola. 
Where American is made.” 

Quickie quiz: men’s pieces account 
for what percentage of watch sales at 
Montres Hermes? If you said 15 percent, 
you would have 
been correct - in 
2007. The correct 
answer now is 40 
percent. Under Luc 
Perramond, who 
took over as CEO 
in 2009, Hermes 
has pumped up its watchmaking 

prowess. In the past two years it has un¬ 

veiled proprietary mechanical move¬ 
ments it has developed with Manufacture 
Vaucher, the movement maker in which it 
has a 25-percent stake. The idea, Perra¬ 
mond says, “is to show our commitment 
to high-end watchmaking. We want to 
become an integrated watchmaker.” To 


PARIS / 



that end, Hermes has taken over its case- 
maker Joseph Erard and the dial-maker 
Nateber. At Baselworld, it launched a 
chronograph version of its Dressage 
men’s watch containing the Vaucher H 
(for Hermes) 1925 movement (see page 
99). It also introduced Vaucher H cal¬ 
ibers in Arceau pocketwatches decorated 
with goldsmithing crafts (scrolling pat¬ 
terns and plique-a-jour enameling) done 
in house. As one prominent U.S. watch 
collector told me after Baselworld, 
“Hermes is where Cartier was five years 
ago,” meaning the firm is getting very 
serious about haute horlogerie. 

Jacob 6c Co. founder Jacob Arabo 
showed up at 
Baselworld with a 
new CEO (Circa 
founder Chris Del 
Gatto), a new 
global ambassador 
(soccer legend 
Cristiano Ronaldo), 
and a bagful of unusual new watches. 
Leading the pack were the Epic SF 24 (the 
“SF” stands for split flap; see page 113) 
and the Ghost. These and other pieces re¬ 
inforce the firm’s reputation for outsized, 
unconventional, conversation-starter 
watches. (Remember Jacob’s Quenttin, 
the world’s first 31-day power reserve 
watch?) The Ghost is a “reboot,” as the 
firm’s Paul Wahlgren puts it, of a signa¬ 
ture Jacob 6c Co. piece, the five-time- 
zone watch. It’s a Swiss-made digital 
watch with a 47-mm, pentagonal, black 
PVD steel case. Its LCD screen shows the 
time in five cities in a choice of colors 
(red, orange, yellow, green, blue, purple, 
and white) or it can be turned off to go all 
black, showing no time at all. Jacob 6c 
Co. executives say the company is taking 
the watch side of the business very seri¬ 
ously and making major investments 
in it. It could yield some horologically 
interesting, funky timepieces. O 
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